®THE  FOURTH  ESTATE 


Does  the  ‘First’ 
protect  press  in 
privacy  suits? 

Oregon  weighs 
repeal  of  crime 
news  blackout 


We  heard  his 
plea  for  justice 


Ask  Ken  Dozois  about  the  free 
L  press  and  you’re  in  for 
quite  a  story. 

It  all  started  eight  years  ago  % 

when  he  stood  before  a  judge  as 
a  second-felony  offender.  His  sen¬ 
tence  could  have  been  5  to  10  years,  but  he  plea- 
bargained  for  2V2  to  5  years.  Or  so  he  thought. 

When  the  judge  said  21^  to  10  years, 

Ken  could  not  believe  his  ears. 

Ken  was  out  on  good  behavior  in  the 
minimum  time,  but  he  stayed  on  parole  almost 
three  years  longer  than  necessary.  He  tried 
many  times  to  get  the  courts  to  change  his  , 
sentence  retroactively  to  5  years. 

No  one  listened. 

Then  he  wrote  a  letter  to  the 


How  2  newsmen 
shared  Cat 
Futch  scoop 


local  Gannett  newspaper.  Reporter  ^  lifcf IS#  | 

Dave  Williams  decided  its  sincerity  M 

deserved  attention.  He  did  more 
than  just  verify  the  facts. 

Williams  got  the  machinery  into  gear  that  finally  cleared  Ken’s 
record.  And  he  was  at  Ken  Dozois’  side  when  he  walked  out  of  court  a  free 
man.  Ken  got  the  break  he’d  waited  for;  but,  more  than  that,  he  realized 
some  people  care. 

The  Ganne’i:  Group  listens,  through  newspapers  coast  to  coast, 
to  many  publics.  Sometimes  the  best  newspapering  comes  with  the 
smallest  headlines.  Ken  Dozois  knows. 


Everybody  knows  who 
offers  the  highest  quality 
scanner-ready  copy. 
Copley  News  Service. 


We  don’t  think  you  can  find  a  single  Copley  News 
Service  story  that  won’t  scan. 


Write,  wire  or  call: 

Copley  News  Service, 

P.O.  Box  190, 

San  Diego,  Calif.,  92112. 
Cable:  COPNEWS  San  Diego. 
Phone  714-299-3131. 


In  just  tuH)  years. 

The  Inquirer  has  won 
almost  eoery  major  award  in 
American  journalism. 


In  the  last  two  years  we’ve  won  21  of  the  most  Steele’s  series  on  “Auditing  the  IRS” 

prestigious  awards  in  journalism.  Regionally,  The  Inquirer’s  staff  has  swept  the  major 

It  all  goes  to  prove  we  have  some  of  the  best  writers  in  contests:  The  Pennsylvania  Newspapers  Association’s 
the  country  on  our  staff.  Something  our  readers  have  Sweepstakes  Award  for  most  contest  victories  among 
always  known.  large  papers;  the  only  paper  to  win  two  first-place  awards 

This  year  alone:  Two  Overseas  Press  Club  Awards.  from  the  Philadelphia  Chapter  of  Sigma  Delta  Chi;  two 
Two  Sigma  Delta  Chi  Awards.  A  National  Headliner  awards  in  the  Pennsylvania  AP  Managing  Editor’s  contest, 

Award.  A  Thomas  L.  Stokes  citation.  including  Best  Photo  of  the  Year;  and  five  awards  from  the 

And  the  Pulitzer  Prize  for  Donald  Barlett’s  and  James  Philadelphia  Press  Photographers  Association. 


JPliilaiflpIna  llnquirer 

First  in  Philadelphia 


The  Pulitzer  Prize 

^  George  S.  Polk  Memorial  Award 
Sidney  Hillman  Memorial  Award 
Three  John  Hancock  Awards 
Heywood  Broun  Memorial  Award 
American  Bar  Association’s  Silver  Gavel  Award 
Three  Gerald  Loeb  Memorial  Awards 
Walker  Stone  Award 
Ernie  Pyle  Memorial  Award 
National  Aviation  and  Space  Writers 
Association  Award 
Two  Overseas  Press  Club  Awards 
Two  Sigma  Delta  Chi  Awards 
National  Headliner  Award 
Thomas  L.  Stokes  Citation 
\  Paul  Tobenkin  Memorial  Award  ./\ 


CATCH-lines _ 

By  Lenora  Williamson 

THE  OLDEST  ROOKIE,  possibly,  in  the  I nttM-national 
liodoo  Association  is  Dennis  R.  Allen,  who  is  also  president 
of  the  Refjister  and  Tribune  Syndicate  of  Des  Moines  ami 
New  York.  .-Mien,  ‘i'l,  always  wanted  to  be  a  rodeo  cowboy 
and  last  yeai'  he  rode  his  first  bareback  bronc  out  of  the 
chute  on  the  same  day  he  left  the  Harvard  Business  School 
M a n ajre me n t  projrra m . 

“,Some  nuys,"  Denny  explains,  “like  to  ;rolf,  but  rodeo’s  in 
my  blood,  which  has  been  spilled  a  couple  of  times  this 
yeai'."  The  1R.\  Rodeo  News  carries  a  picture  series  of 
Denny  attending  a  rodeo  school  in  Oklahoma — includinjr 
one  showing  a  less  than  successful  ride.  The  shots  were 
made  by  Royce  ('raitr  of  the  TiiIko  Tribune. 

«  « 

“INITIALS  WITHHELD  ”  asked  Uw  Quick-line  column  of  the 
Clereliind  I’lain  Dealer,  “How  much  is  char>;ed  for  each 
word  printed  in  the  pai)er?” — and  not  an  answ'er  too.  “The 
charne  is  about  one  four-thousandths  of  a  cent  per  word  for 
weekday  I’lain  Dealer  readers,  if  it’s  news  or  editorial 
words  that  interest  you.  Quickline  estimates  (admitte<lly 
from  rounh  data)  an  averane  of  about  (!(),()()()  words  (not 
countinn  headlines)  for  the  DS-cent  copy  price.  Or,  to  put  it 
another  way:  about  4,000  per  penny.  That’s  in  addition,  of 
course,  to  advertisement  wordane.” 

*  * 

“IT'S  NO  ACCIDENT  that  I  concentrate  on  the  nood  news 
in  my  column,"  says  the  columnist  for  the  Heerille  (Tex.) 
Hee-Tieuijune.  “I’ve  lived  and  seen  enoufrh  had  news,  and  1 
want  no  more  of  it.” 

Now  Mrs.  .Margaret  Moore  has  the  perfect  rinht  to  say 
that.  For  more  than  80  years  her  column  has  run  in  the 
weekly  newspapei"  she  benan  writiii};  at  six.  Her  father, 
Hetiry  Dahl,  “always  wanted  to  tell  somebody  somethin^’’ 
ainl  the  things  he  told  his  daughter  about  jioinjrs-on 
ai'ound  I’ettus,  Texas,  were  written  down  by  the  yountrster 
and  sent  off  to  the  newspaper.  Then  and  now,  the  column 
is  published  as  “.News  of  I’ettus’’  without  a  byline. 

“Miss  Majinie”  taught  school  in  the  Pettus  area  for  :?() 
years,  worked  in  a  county  post  office — and  at  lots  more  jobs 
to  supi)ort  foul’  children  after  her  husband’s  death. 

♦  4c 

SOON  TO  BE  75,  Chester  (lould  is  quoted  in  an  .AP  story 
out  of  Woodstock,  Illinois  as  declaritifr  he  has  no  intention 
of  retiring:  from  adventures  with  his  comic  strip  detective 
hero  “Dick  Tracy."  .\dmits  Chester,  “I  miKht  consider  re¬ 
tiring  after  another  40  years — 1  love  my  work.” 

The  cartoonist  attributes  the  success  of  his  famous  de¬ 
tective  to  use  of  new  ideas  all  the  time.  But  one  didn’t 
work.  Several  years  atio  he  finve  Tracy  a  mustache,  and  off 
it  came  when  protest  mail  poured  in.  \  check  of  the  Na¬ 
tional  Cartoonist  Society  .Album  bios  with  a  self-portrait  of 
Gould  shows  a  profile  of  Tracy  and  the  mustache  and  Tracy 
is  sayinji:,  “Gee  thanks  for  the  mustache,  boss.”  Evident¬ 
ly  a  favorite  idea  of  both  the  detective  and  his  creator 
didn’t  suit  newspaper  readers. 

*  ♦  ♦ 

THE  BARE  FACT  OF  THE  MATTER  is  that  the  Prorince- 
tou'ii  .Advocate,  “The  Outer  Cape  Newspaper  for  105  years,” 
really  covered  a  Katherin^r  of  hundreds  of  sunbathers 
and  swimmers  at  Truro’s  traditional  nude  bathiiifr  beach. 
On  pajre  one  .Alan  Bernheimer  wrote  that  of  some  2000 
people,  a  Kood  three  quarters  shed  their  clothes  once  the 
“avid  newspaper  and  television  cameramen”  had  disap- 
lieared,  and  defied  “with  impunity  the  Cape  Cod  National 
Seashore’s  public  nudity  ban.” 

Seashore  rangers  stood  by,  even  posing  for  snapshots 
with  nudists.  One  photo,  credited  to  Danny  Banko  Jr., 
showed  a  bare  cameraman  photojrraphiiifr  a  nude  woman 
standiii}!:  between  two  rangers — all  the  folks  neatly  iden¬ 
tified  by  name  on  pane  one.  Editorial  censorship  had  been 
applied  stratenically  to  that  photo  and  pane  25’s  volley  ball 
name  took  advantane  of  a  few  shadows.  Naturally,  there 
was  one  over-all  (or  all-over,  possibly)  scene  of  the  beach. 
Other  photonraphers  credited  were  Mark  .Mellett  and 
Janet  Eioynton.  co-publisher  of  the  .Advocate. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


SEPTEMBER 

20-23 — Southern  Circulation  Managers  Assn.  Annual  Convention,  DeSoto 
Hilton,  Savannah,  Ga. 

20- 24 — Canadian  Circulation  Managers  Assn.  Annual  Sales  Conference, 

Royal  Connaught  Hotel,  Hamilton,  Ontario. 

21- 23 — Central  States  Circulation  Managers  Assn.,  Marriott  Hotel,  Lin¬ 

colnshire.  III. 

23-26 — American  Assn,  of  Sunday  and  Feature  Editors.  Hyatt  House,  San 
Jose.  Calif. 

26-28 — Ad  Executives  Assn,  of  Ohio  Daily  Newspapers.  Marriott  Inn,  Col¬ 
umbus.  Ohio. 

28-Oct.  1 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gion  Conference,  Wychmere  Harbor  Club,  Harwichport,  Cape  Cod, 
Mass. 

28-Oct.  1 — International  Newspaper  Promotion  Assn.  Central  Region 
Conference,  Hilton  Hotel,  Cincinnati.  Ohio. 

28-Oct.  10 — American  Press  Institute  Management  and  Costs  Seminar  for 
Newspapers  under  75.000  circulation.  Reston.  Va. 


OCTOBER 

1- 3 — Pennsylvania  Newspaper  Publishers  Assn.  Annual  Convention, 

Seven  Springs  Resort,  Champion.  Pa. 

2 —  Fall  Meeting,  Newspaper  Comics  Council.  Union  League  Club.  New 

York  City. 

2- 3 — Southern  Production  Program,  Inc.  Annual  Meeting,  Fairmont  Hotel. 

Dallas.  Tex. 

3- 12 — UPl  Edicon,  Inter-Continental  Hotel.  London,  England. 

5-11 — Newspaper  Week. 

5-8 — International  Newspaper  Promotion  Assn.  Southern  Region  Confer¬ 
ence,  Tampa,  Fla. 

5-B— SNPA  Foundation  Seminar,  Secrecy,  Government  and  the  Public,  U. 
of  Oklahoma.  Norman.  Okla. 

5-10 — Newspaper  Food  Editors  Conference.  Drake  Hotel.  Chicago,  III. 

5- 11 — Annual  Photo  Workshop  of  the  U.  of  Missouri  School  of  Jour¬ 

nalism.  Nevada.  Mo. 

6- 9 — School  Crisis  Conference.  Washington  Journalism  Center, 

Washington.  D  C. 

6-10 — Basic  Offset  Press  and  Plate,  ANPA  Research  Institute  Training 
Seminar.  Easton,  Pa. 

6-10 — Camera  Techniques.  ANPA  Research  Institute  Training  Seminar, 
Easton.  Pa. 

6-10 — World  Press  Institute  15th  Anniversary  Year  Commemoration,  Ma- 
calester  College.  St.  Paul.  Minn. 

8- 10 — National  Conference  of  Editorial  Writers  Annual  Meeting,  Benjamin 

Franklin  Hotel,  Philadelphia.  Pa. 

9- 10 —  Medicine  and  the  Media  "  Conference  Medical  Center,  University 

of  Rochester,  Rochester,  N  Y. 

9- 12 — Women  in  Communications,  Inc.  Annual  National  Meeting,  Shera¬ 

ton  Inn-Skyline  East,  Tulsa,  Okla. 

10- 12 — Illinois  AP  Editors  Assn.,  Rameda  Inn,  Carbondale.  III. 

11 -  International  Newspaper  Carriers  Day. 

11- 13 — Southern  Circulation  Managers  Assn.  Fall  Conference.  Seven 

Springs.  Champion,  Pa. 

12- 14 — Mid-Atlantic  Circulation  Managers  Assn.  Annual  Sales  Confer¬ 

ence.  Sheraton  Motor  Inn,  Greenville,  S.C. 

12-24 — American  Press  Institute  Investigative  Reporters  and  Editors 
Seminar.  Reston,  Va. 

14- 17 — Associated  Press  Managing  Editors  Assn.  Annual  Convention. 

Williamsburg.  Va. 

15- 17 — Cal  Western  Circulation  Managers  Assn.  Annual  Sales  Seminar, 

Ahwahnee  Hotel,  Yosemite  National  Park,  Calif. 

15-18 — National  Newspaper  Assn.  Annual  Convention  and  Trade  Show, 
Hotel  Sahara,  Las  Vegas,  Nev. 

17 — New  England  Daily  Newspaper  Assn.  Annual  Meeting,  Copley  Plaza, 
Boston.  Mass. 

19 — American  Council  on  Education  for  Journalism  Fall  Meeting, 
Chicago.  III. 

19-21 — Inland  Daily  Press  Assn.  Annual  Meeting.  Chicago,  III. 

19-21 — Ohio  Circulation  Managers  Assn.  Fall  Meeting,  Columbus  Shera¬ 
ton,  Columbus.  Ohio. 

19-22 — Institute  of  Newspaper  Controllers  and  Finance  Officers  Annual 
Meeting,  Marriott  Motor  Hotel,  Atlanta,  Ga. 

19-22 — ANPA-NPRA  Personnel  Workshop,  Marriott  Motor  Hotel,  O'Hare 
Airport,  Chicago,  III. 

19-22 — International  Newspaper  Promotion  Assn.  Western  Region  Con¬ 
ference,  Palm  Springs.  Calif. 
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More  than  61 ,000  spectators  attended  the  Saints  vs.  Dolphins  pre-season  game  August  23  in  the  $163  million  La.  Superdome. 

In  New  Orleans  the  Superdome  has 
packed  ’em  in  since  Aug.  9, 1975! 


More  than  70,000  football  fans  attended  the  first 
event  held  in  the  $163  million  Louisiana  Superdome. 
It  was  the  pre-season  game  between  the  New 
Orleans  Saints  and  the  Houston  Oilers  on  Saturday, 
August  9. 

Since  that  opening  the  Saints  have  played  three 
more  games  here  and  will  play  seven  more  in  ’75. 

Tulane  University  will  play  its  home  games  here 
too.  There’ll  be  a  total  of  23  football  games,  includ¬ 
ing  the  Sugar  Bowl  Classic,  played  within  the 
vastness  of  this  fabulous  structure  by  year’s  end. 

The  Ringling  Bros,  and  Barnum  &  Bailey 
Circus  presented  its  “Greatest  Show  on  Earth”  dur¬ 
ing  four  days,  in  the  greatest  dome  on  earth,  to  its 
largest  audiences  ever. 


Bob  Hope,  Raquel  Welch,  A1  Hirt  and  Pete 
Fountain  and  others  were  starred  in  a  Hollywood 
Spectacular  that  demonstrated  the  Superdome’s  flex¬ 
ibility  Superdome  spectators  have  also  attended  a 
Rock  Extravaganza,  a  Sup)er  Rock  Concert  and 
much  more.  A  Holy  Year  Rally  drew  80,(XX). 

Estimates  are  that  by  January  1st,  1.8  million 
will  have  visited  the  Superdome  and  that  attendance 
during  1976  will  top  3  million. 

There’s  responsiveness  aplenty  to  Superdome 
events  and  to  the  newspapers  that  report  them — The 
Times-Picayune  and  The  States-Item.  Schedule  in 
them  now  and  set  aside  a  little  of  the  profits  to  visit 
New  Orleans  and  the  Louisiana  Superdome. 
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6  mo  average  net  paid  June  30.  1975 — 25,221 
Renewal  rate — 77  23®o 


Congress  can’t,  but  ABA  can 

A  committee  of  250  judtres,  practiciiifr  lawyers  and  law  professors 
labored  for  four  years  to  study  and  propose  uniform  Reporter’s 
Frivilef?e  bill  for  the  individual  states,  f’rof.  John  W.  Wade  of  Van¬ 
derbilt  University,  chairman  of  the  committee,  maintained  that 
various  courts,  includinj;  the  U.S.  Supreme  Court,  have  said  there 
should  be  lejrislative  enactment  by  states  to  protect  reporters. 

.•\fter  two  hours  of  debate  on  whether  reporters  should  be 
l)rivilejred  to  decline  to  jrive  evidence  that  could  serve  to  identify  a 
confidential  source,  the  N'ational  Conference  of  Commissioners  on 
Uniform  State  Laws,  meetin>>:  in  Quebec  City,  shot  down  the  prop¬ 
osal  and  four  years  of  work  went  down  the  drain. 

■Almost  the  same  thinj?  happened  to  free  i)res.s/fair  trial  proposals 
for  a  method  of  appellate  review'  of  “jraR  orders”  althoujjh  the 
.American  Bar  .Association  hasn’t  killed  it  yet. 

It  makes  us  w’onder  about  the  First  .Amendment  fjuarantee 
about  “Conjrress  shall  make  no  law  . . .  abrid^rin}?  the  freedom  of  the 
press.”  Does  it  mean  that  what  Conjrress  cannot  do  the  members  of 
the  .American  liar  .Association  can  do? 

The  new  PIE  ratio 

Over  a  year  ano  K&P  noted  the  phenomenon  of  new’spaper 
editors  appearinjr  on  the  profrram  of  the  .AXF’.A/Rl  production  con¬ 
ference  (June  15,  pajje  6)  and  said  that  because  of  the  “thrust  of  the 
new  technolojjy  editors  are  becominfij  more  and  more  involved  in 
production  problems.” 

Last  month  (E&P,  .Aujr.  22,  pajje  14)  five  editors  of  metropolitan 
newspapers  told  the  production  conference  of  Southern  Newspaper 
Publishers  .Association  that  the  editorial  department  should  be  in 
on  the  planninfj  and  introduction  of  new'  technology  in  the  news¬ 
room. 

The  \eiv  York  .Vc)r.s  notes  in  its  monthly  Xeu's  I*ix  that  “Edito¬ 
rial  and  Production  will  have  an  electronic  link”  and  this  “new'  P/E 
ratio  will  have  a  lot  to  do  with  our  grow'th  and  success  in  the 
future.” 

We  like  that  and  recommend  the  phrase  to  all  editors  who  are 
getting  into  electronics.  “.A  new'spaper’s  function  is  to  deliver  ideas 
from  one  mind  to  another  by  transferring  them  to  the  printed  page. 
.As  our  skill  with  the  new  technology  increase  and  our  P/E  ratio 
rises,  w'e  will  come  closer  to  closing  the  gap  betw-een  mind  and  mind 
and  accomplishing  our  most  important  task,”  the  New's  says. 

Restrictions  on  advertising 

Some  members  of  the  .American  Bar  .Association  believe  a  June 
17  decision  of  the  U.S.  Supreme  Court  paves  the  w'ay  for  lifting 
restrictions  against  law'yers  using  advertising  to  promote  their 
services. 

Senator  Charles  Percy  has  been  telling  the  Federal  Trade  Com¬ 
mission  that  prohibitions  in  .2(5  states  against  advertising  by  op¬ 
tometrists  and  opticians  should  be  eliminated  because  it  has  re¬ 
sulted  in  consumer  prices  being  10091'  higher  than  they  should  be  in 
some  cases. 

Now,  how  about  morticians?  Then  there  is  the  crazy  quilt  of 
restrictions  and  regulations  of  liquor  advertising?  Dentists?  If 
lawyers,  why  not  doctors? 

Perhaps  some  day  we  might  get  to  the  sensible  point  that  any 
product  or  service  can  be  advertised  if  it  can  be  legally  manufac¬ 
tured  and  marketed. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884  Newspaperdom  established 
'  March.  1892  the  Fourth  Estate  March  1. 1894  Editor  & 
I  Publisher.  June  29.  1901.  Advertising.  January  22. 
1925 
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FEEDBACK  by  Vic  Cciixtone 


letters 

COPY  EDITOR’S  LAMENT 

liack  in  i)r<‘-|iro>'n“ssiv«-  (-(liicalion  days 
alniiist  (“veryonc  wlio  aspired  to  he  a  re- 
pinlcr  could  spell.  Not  all  id  them  could 
reed  oil  "autidisestalilislimeutariauism" 
iu  a  trice  or  wanted  to.  hut  most  ol'them 
would  not  attempt  to  he  a  reporter  with¬ 
out  a  {iood  kuowled<ie  of  siielliuji. 

Kor  some  years  now.  as  a  result  o(  the 
(low  u'lradiui'  oi  spelliu>i  iu  the  schools,  a 
person  editiu;:  new  spaper  copy  has  had  to 
he  especially  alert,  homliarded  as  he  or 
she  is  hy  misspelled  words. 

'toll  would  think  that  a  liiiddiu^  uews- 
paperpersou  with  a  eollefie  dcfiree  would 
know  hetter  than  to  write  "iutricate"  lor 
■■iuti'frrar'  or  "iiiteusive  purposes"  lor 
"iuteuts  and  pui'iioses." 

Is  it  askiu<:  too  much  ol'  a  eollejie 
graduate  w  ho  majored  iu  Ku<'lish  to  know 
the  dillerenee  hetweeu  "deeedeut"  and 
"deseeudaut."  "ernueut"  and  "arilueut." 
"eomplimentary"  and  ■■eomplemeutary." 
that  "exteusiou"  is  not  spelled  with  a 
second  "t."  "  pieced  ini’"  does  not  have  a 
douhle  "e."  "exercise"  has  only  one  "e" 
and  "tenets"  is  not  spelled  "teuaiits?" 

It  seems  reasouahle  to  assume  that  to¬ 
day's  ink-stained  wretches  should  know 
when  to  use  "to."  "too"  or  "two."  would 
put  two  "r's"  iu  "oeeurred."  two  "m's" 
as  well  as  two  "e's"  iu  "aeeommodate." 
no  douhle  "t"  iu  "eommitmeut"  and  use 
"alfeet"  and  "elleet"  eorreetly. 

Not  too  many  ol'  these  jjiaduates  ol  re- 
eeut  years  have  eueouutered  a 
"serijeaut."  so  it's  not  surprisiuii  that 
they  spell  the  word  "sarjieaut."  Hut  all  of 
them  at  one  time  or  another  have  had  a 
school  superiuteudeut.  often  spelled 
"superiuteiidaut"  hy  them. 

.'^oiue  ol  those  who  want  to  he  iiives- 
tifiative  reporters  have  trouhle  spidliug 
the  adjective.  They're  not  ipiite  sure  what 
an  adjective  is.  or  a  noun  or  veil)  for  that 
matter. 

"Ohjeetivity"  poses  no  prohlem.  being 
ignored  by  them  more  often  than  not. 
What  does  present  a  problem  is  the  cor¬ 
rect  use  of  "there"  and  "their."  "princi¬ 
pal"  and  "principle"  and  "formally"  and 
"formerly." 

As  might  be  expected.  "hata*smeut" 
usually  winds  up  with  two  "r's'  and  "dis- 
erepauey"  with  a  second  "e"  instead  of 
an  "a."  And  we  must  not  forget  those  w  ho 
think  that  a  wall  dividing  one  room  from 
another  is  a  "petition."  that  "esrape"  is 
spelled  with  an  "x."  that  there  is  such  a 
word  as  "disasterous"  and  confuse 
"bizarre"  with  "bazaar." 

('.ould  it  be  lack  of  interest  in  tbe  mili¬ 
tary  or  in  marriage  that  accounts  for  the 
wrong  use  of  "martial"  and  "marital';'" 

The  "i"  before  "e"  except  after  "e" 
verse  is  seldom  beard  so  it's  guessing 
time  in  tb»‘  s|)elling  of  "siege"  and  "re¬ 
ceive." 

Some  of  the  fugitives  from  a  spelling 
be»“  insist  on  spelling  "admissible"  and 
"permissible"  with  an  "a."  think  "aeei- 
dentally"  should  be  spidled  "ai-i'idently" 
and  "publicly"  spidled  "publieally .  " 
Others  put  an  extra  "i"  in  "casualties" 
and  take  out  the  second  "i"  in 
"parishioner." 


Then  there  are  those  who  spidl  "re¬ 
gard"  with  a  "u."  "pivotal"  with  an  "i" 
instead  of  an  "o."  "repellent"  with  an 
"a."  and  a  lew  w  ho  want  to  be  considered 
"(  hie"  hut  spell  it  "sheik." 

Showing  considerable  resistance  (often 
spelled  "resistenee")  to  the  idea  of  look¬ 
ing  up  a  word  in  a  dictionary,  they  go 
merrily  and  phonetically  along  with 
"category"  spcdled  with  a  second  "a." 
"monetary"  with  an  "i"  and  even  "arith¬ 
metic"  with  an  "a"  where  the  "e"  should 
be. 

And  so  we  wbo  edit  copy  shake  our 
heads  and  continue  to  try  to  stmn  the  flow 
ol  missptdled  words.  It's  not  a  searcdi  for 
"le  mot  juste."  that's  out  of  the  (piestion. 
.lust  anv  old  word,  eorreetiv  spelled,  will 
do. 

.I  v  K  Kkwkxkv 
(Keaveney  is  with  the  Gloversville  (N.Y.) 
Leader-Herald.) 


PLACING  THE  BLAME 

As  an  alumna  of  Ohio  State  Universi¬ 
ty's  School  of  .Imirnalism  ('34)  1  was  very 
mueh  intrigued  by  the  article.  "A  Sptdl- 
ing  and  Grammar  Grisis"  (8/30/75).  espe¬ 
cially  since  my  husband  (William  Morris) 
and  1  have  just  completed  "  The  Harper 
Dictionary  of  Gontemporary  L  sagi*  " 
which  will  be  published  in  October. 

Important  features  of  the  book  are  the 
votes  and  comments  of  136  writers  and 
editors  on  specific  points  of  usage,  as  well 
as  their  general  comments  on  the  state  of 
the  language.  The  hulk  of  the  book,  how¬ 
ever.  is  a  relleetion  of  letters  received 
from  readers  of  our  daily  syndicated  eol- 
nmn.  "Words,  Wit  and  Wisdom."  It  is 
appalling  to  realize  how  ignorant  some 
people  are  of  the  basic  rules  of  grammar. 
Kven  more  appalling  is  the  reaction  ol 
some  Knglish  teachers  to  a  discussion  in 
the  column  of  what  we  call  the  "one  of  the 
hoys  who"  formulation.  W  hen  we  state 
that  a  sentence  such  as  "He  is  one  of  the 
bovs  who  were  on  the  bus  at  the  time"  is 


correct,  wc  invariably  get  letters  Irom 
Knglish  teachers  who  contend,  usually 
vehemently,  that  it  should  be  "one  ol  the 
boys  who  was."  since  "one'  is  the  an¬ 
tecedent  of  the  verb. " 

It  is  our  feeling  that  the  basic  problem 
of  poor  training  in  spelling  and  grammar 
is  not  the  fanlt  ol  the  schools  ol  jonr- 
nalism  but  that  the  blame  lies  with  the 
elementary  and  secondary  schools. 

W  hat  can  lie  done  about  it';*  Land-grant 
colleges  sneb  as  O.SL  have  a  special  |)rob- 
lem  in  that  th(‘y  must  (w  ithin  limits)  admit 
all  graduates  of  accredited  high  schools 
within  the  state.  This  should  not  mean, 
however,  that  a  student  who  is  delleient 
in  what  the  educators  call  "language 
arts"  should  he  given  a  degree  in  jour¬ 
nalism  or  even  be  allowed  to  remain  in  a 
school  of  journalism. 

To  my  mind,  a  school  ol  journalism  is 
the  last  place  in  the  world  lor  someone 
who  has  not  mastered  spelling  and 
grammar.  Those  w  ho  are  allowed  to  enter 
and  to  remain  should  he  reipiired  to  take 
Knglish  department  courses  in  the  proper 
use  of  the  language,  aside  from  spelling 
and  grammar.  (A  solid  background  in  his¬ 
tory.  economies  and  sociology  should  be 
gained  during  their  college  yi'ars.  too.) 

l.et  the  elementary  and  secondary 
schools  know  that  only  those  who  have 
the  basic  skills  in  spelling  and  grammar 
can  go  on  to  a  career  in  writing. 

Mvry  (Davis)  Morris 

Old  Greenwich,  Conn. 

♦  ♦ 

UNSKILLED  WRITERS 

The  increasing  numb(‘rs  of  journalism 
graduates  in  itself  may  account  in  part  lor 
what  seems  to  be  an  increasing  defi- 
eieney  in  their  language-handling  skills. 
On  entering  Ohio  University  40  years  ago. 
1  took  an  exam  that  placed  me.  with  cer¬ 
tain  other  freshmen,  in  Knglish  Gomjiosi- 
tion  2.  the  second-semester  course.  The 
young  professor,  with  his  fresh  Kh.D. 

(Continued  on  page  Id) 
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Why  The  Milwaukee 
Journal/Seiitinel 
sells  Sfpaee  throng^ 
The  New  Yn4  Times 


The  Milwaukee  Journal  and 
Milwaukee  Sentinel  wanted  to 
reach  advertising  men  and 
women  in  New  York— where  over 


60  per  cent  of  all  national 
advertising  is  placed. 

Since  The  New  York  Times  is  read 
by  more  New  York  advertising 
men  and  women  than  any  other 
publication,  it  was  logical  for  them 
to  appear  on  The  Tirhes 
Advertising  News  Page.  (The  Times 
is  also  read  by  many  media 
decision-makers  in  major 
advertising  centers  throughout 
the  country.) 

If  you  have  a  story  you  think 
national  advertisers  should  know 
about,  check  out  The  New  York 
Times.  More  media  promotion 
dollars  ^e  spent  in  it  than  in  any 
other  publication. 


CO-OP  Action  Plan 
moves  merchandise 
in  Milwaukee! 

“You  bet  if  does' "  soy  150  +  marvjfactufers  that  hove 
used  this  new  newspaper  mcikeling  concept. 

+  SLACK  &  DfCKti?  +  SCHICK 

+  ARMSIRONG  +NEWYORKUfE 

+  DuPONT  +  SIMMONS  CO. 

+  GAP  PlOOft  COVERING  +  AMP 

+  fOLAROO  +  PinSBURGH  PAINT 

4-  CARRIER  +  UPJOHN  Vl'AMINS 

+  GENERAL  ELECTRC  +  CARTAN  TRAVEL 

+  JUMPING  JACK  SHOES  +  LAWNBOY 

+  VERTAGREEN  +  PRENTICE  HALL 

+  ZENITH  +  ORTHO 

+  LA-Z  BOY  +  OWENS-CORNING 

+  H  O.  lee  +  PARKER  pen 

+  HOOVER  +  SCHWINN 

+  WILSON  PACKING  +  STANLEY  TOaS 

+  FLORIDA  CITRUS 


Makes  things  happen  where  affluence 
and  influence  meet 


or©  jus!  0  f©w  of  ts©  150  +  thot  hov©  used 
CAP  io  get  most  pfoductK-e.  efhcient 
use  ^  CO-OP  Acjvertising  ooltors.  Were 
you  one  of  tne  ibO  o'us  Don’t 
missonymoreottneoction... 


CaM  Pniiart 

(414)  324-2289  or  324-2471 

The  Milwaukee  loumal 
Milwaukee  Sentinel 

M«mCi«rNACON 
Or  Irtc  . 

Jourrrol  Squor*.  MNwouk**  WH  S3201 
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Censorship  by  juries’ 

Does  the  ‘First’  protect 
press  in  privacy  suits? 


By  Jerome  H.  VV’alker 

A  le^al  scholar  proclaimed  “the  ritrht 
to  he  let  alone”  almost  100  years  ano.  hut 
it’s  still  shrouded  in  fosKV  judicial  in¬ 
terpretation  while  editors  ask  their 
lawyers,  “Does  the  First  Amendment 
protect  us  against  claims  for  damages 
for  invasion  of  privacy?” 

In  this  era  of  investijrative  reportinj;  it 
is  not  a  frivilous  inquiry.  Si>rnificantly, 
the  revised  Canons  of  Journalism  of  the 
•American  Society  of  Newspaper  Editors 
retains  the  1923  phraseology  of  the  “fair 
play”  code  which  states; 

“.A  Heu'niMtper  nhould  not  invade  private 
riyhtx  or feelingx  ivithont  nare  a'armnt  of 
public  right  an  dintinguished  from  public 
cu  rionitg." 

A  Wanbington  Star  editorial  recently 
said  it  takes  no  great  leap  of  the  imagi¬ 
nation  “to  see  the  journalistic  hawks  as 
the  super-policemen  of  tomorrow,  lord¬ 
ing  it  over  a  society  in  which  all 
privacies  and  intimacies  are  public.” 

What  prompted  the  Star’s  editorialists 
to  decry  “predatory  journalism”  was  the 
scrounging  in  Secretary  of  State  Henry 
Kissinger’s  garbage  and  the  First 
Lady’s  responses  to  questions  of  moral¬ 
ity  and  boudoir  secrets.  But  in  these  in¬ 
stances  the  press  had  nothing  to  fear  in 
the  way  of  lawsuits  because  the  reports 
dealt  with  “public  figures”  and  the  Sup¬ 
reme  Court  has  shorn  them  of  privacy. 

The  dangerous  area  of  privacy  is  the 
really  private  person.  Court  decisions  up 
to  the  present  have  left  several  crucial 
questions  unanswered,  Xo.  1  being 
whether  the  truth  may  be  pleaded  as  a 
total  defense  to  invasion  of  privacy. 

‘Catapulted  into  the  news’ 

How  and  when  does  a  private  person 
become  a  “newsworthy  figure”  within 
the  definition  compounded  by  the 
courts?  The  key  word  in  some  famous 
opinions  by  Supreme  Court  Justice  Wil¬ 
liam  O.  Douglas  is  “catapulted”  when  he 
discusses  the  manner  in  which  the  press 
may  create  a  newsworthy  person  and 
destroy  privacy. 

“.A  private  person,”  Douglas  said  in 
one  classic  decision,  “is  catapulted  into 
the  news  by  events  over  which  he  had  no 
control.  Such  privacy  as  a  person  nor¬ 
mally  has  ceases  when  his  life  has 
ceased  to  be  private.” 

Tracing  the  theory  of  the  right  of  pri- 

Jerome  H.  Walker,  who  is  retired  and 
residing  in  Boca  Raton,  Fla.,  was  execu¬ 
tive  editor  of  Euitok  &  Bi  iu.ishkk. 


vacy,  which  is  asserted  to  some  degree  in 
the  laws  of  almost  all  of  the  states,  takes 
you  back  to  a  treatise  authored  by  the 
distinguished  jurist  of  his  day,  Thomas 
M.  Cooley,  in  1888.  It  was  of  concern  then 
mainly  to  members  of  the  bar  but  two 
years  later  greatei-  public  attention  was 
focussed  on  it  by  a  Harvard  Ijiiv  Review 
article  under  the  dual  byline  of  Louis  D. 
Brandeis  and  Samuel  D.  Warren. 

Brandeis,  later  to  atld  to  the  luster  of 
the  Supreme  Court,  is  said  to  have  pen¬ 
ned  the  phrase,  “the  right  to  be  let 
alone,”  on  the  basis  of  a  common  law 
right  “forged  in  the  slow  fires  of  the  cen¬ 
turies”  entitling  a  person  to  redress  if 
his  privacy  was  wrongly  invatled.” 

Curiosity  is  privacy 

It  was  a  time  of  flamboyant  jour¬ 
nalism  and  E.  L.  Godkin,  editor  of  the 
\'ew  York  Pont,  retorted  to  the  Brandeis 
theory  that  “curiosity  is  the  chief  enemy 
of  privacy.”  He  observed  that  the  sensa¬ 
tional  press  was  financially  rewarded 
and  that  public  disapproval  of  press  mis¬ 
conduct  was  the  only  remedy  because  no 
law  could  protect  the  sensitive  man’s 
claim  to  privacy. 

Before  Cooley  umlerscored  the  right  of 
privacy  in  his  book  on  torts,  the  Supreme 
Court  (Boyd  vs.  U.S.)  in  1885  had  used 
the  phrase  in  a  decision  taking  govern¬ 
ment  and  its  employes  to  task  for  invad¬ 
ing  the  sanctity  of  a  man’s  home  and  the 
privacies  of  life.  The  case  involved  the 
seizure  of  books  and  papers  in  an  impor¬ 
tation  of  goods  prosecution. 

Forty-three  years  passed  before 
Brandeis  enunciated  “the  right  to  be  let 
alone’’  in  a  Supreme  Court  opinion 
(Olmstead  vs.  U.S.  1928)  which  denied 
the  government’s  right  to  tap  a  person’s 
telephone  for  information  to  be  used 
against  him.  Invasion  of  privacy  cases 
against  the  news  media  began  to  reach 
the  highest  court  only  in  the  1960s. 

In  Olmstead,  the  Supreme  Court  iden¬ 
tified  the  right  of  privacy  with  the 
Fourth  .Amendment.  Brandeis  wrote: 
“The  makers  of  our  Constitution  under¬ 
took  to  secure  conditions  favorable  to 
the  pursuit  of  happiness.  They  recog¬ 
nized  the  significance  of  man’s  spiritual 
nature,  of  his  feelings  and  of  his  intel¬ 
lect.  They  knew  that  only  a  part  of  the 
pain,  pleasure  and  satisfactions  of  life 
are  to  be  found  in  material  things.  They 
sought  to  protect  Americans  in  their  be¬ 
liefs,  their  thoughts,  their  emotions  and 
their  sensations.  They  conferred,  as 
against  the  government,  the  right  to  be 
let  alone — the  most  comprehensive  of 


rights  and  the  right  most  valued  by 
civilized  men.” 

I'nenumerated  right 

The  original  Brandeis  theme  was  more 
expansive  and  directed  straight  at  the 
piess  which,  he  thought,  was  overstep¬ 
ping  its  prerogatives  by  publishing  es¬ 
sentially  private  information.  He  advo¬ 
cated  a  remedy  for  the  alleged  abuses 
but  only  in  recent  times  has  the  Sup¬ 
reme  Court  indicated  that  the  right  of 
privacy  may  be  one  of  the  unenumerated 
rights  which  the  Ninth  .Amendment 
leaves  to  the  states  to  defend.  The  con¬ 
flict  between  the  First  and  the  Ninth 
.Amendments  may  rise  to  the  same  con¬ 
troversial  level  as  the  clash  between  the 
First  and  the  Sixth  (fair  trial)  .Amend¬ 
ments  which  the  Supreme  Court  has  yet 
to  resolve  with  finality. 

Brandeis  might  have  been  pointing  a 
finger  at  today’s  journalism  when  he 
complained,  “Gossip  is  no  longer  the  re¬ 
source  of  the  idle  and  of  the  vicious  but 
has  become  a  trade,  which  is  pursued 
with  industry  as  well  as  effrontery.” 

. . .  Every  crop  of  unseemly  gossip  becomes 
the  seed  of  more,  and  in  direct  propor¬ 
tion  to  its  circulation,  results  in  a  lower¬ 
ing  of  social  standards  and  of  morality 
. . .  When  personal  gossip  attains  the  dig¬ 
nity  of  print,  and  crowds  the  space  av¬ 
ailable  for  matters  of  real  interest  to  the 
community,  what  wonder  that  the  ig¬ 
norant  and  thoughtless  mistake  its  rela¬ 
tive  importance.” 

In  a  string  of  cases  in  which  the  pri¬ 
vacy  issue  has  been  raised,  the  Supreme 
Court  has  struck  down  governmental  in¬ 
trusion  in  such  matters  as  legalized 
abortion  (“the  right  of  privacy  includes 
the  privilege  of  an  individual  to  plan  his 
own  affairs”);  restriction  on  travel  (“ev¬ 
ery  .America  is  left  to  shape  his  own  life 
as  he  thinks  best,  do  what  he  pleases,  go 
where  he  pleases”);  learning  a  foreign 
language  in  grade  school  (“liberty  de¬ 
notes  not  merely  freedom  from  bodily 
restraint  but  also  the  right  of  the  intli- 
vidual  to  . . .  acquire  useful  knowledge  . . . 
and  generally  enjoy  those  privileges 
long  recognized  at  common  law  as  essen¬ 
tial  to  the  orderly  pursuit  of  happiness 
by  free  men”). 

Quoting  Douglas  again  in  Griswold  vs. 
Connecticut  (1964) — “The  First  .Amend¬ 
ment  has  a  penumbra  where  privacy  is 
protected  from  governmental  intru¬ 
sion.” 

The  sharpest  attacks  against  the  news 
media  for  invasion  of  privacy  have  been 
predicated  on  an  argument  that  the 
First  .Amendment’s  guarantee  does  not 
embrace  a  commercial  press.  However, 
the  Supreme  Court  has  shredded  this 
contention  with  numerous  decisions 
that  declare  profit-making  is  irrelevant 
and  incidental.  This  is  not  to  say  that  the 
press  cannot  be  regulated  as  any  other 
business  in  such  things  as  taxes,  anti¬ 
trust  law  violations  and  labor  relations. 

The  groundbreaking  decision  in  the 

(Continued  on  page  12) 


Advertisers  told  coupons 
belong  in  newspapers 


By  Dan  Lionel 

“Newspapers  are  not  only  the  number 
one  advertising  vehicle  for  couponing.” 
Ted  Isaac,  president  of  Consumer  Com¬ 
munications  Corp.  and  known  as  the 
‘father’  of  co-op  coupon  advertisinjr,  told 
250  top  marketing  executives  ami  their 
agencies,  “hut  they'll  bust  their  butt  to 
be  helpful.” 

Isaac  was  one  of  the  blue  ribbon  panel 
of  speakers  at  the  .Association  of  Na¬ 
tional  .Advertisers  Couponing  Workshop 
held  at  the  St.  Regis  hotel  in  New  York 
(September  17).  His  affirmation  of  the 
top  spot  for  newspapers  as  the  key 
medium  for  couponing,  described  as  “the 
most  exciting  new  element  in  the  direct 
marketing  mix”  was  echoed  by  speaker 
after  speaker. 

James  I).  Pratt,  vicepresident  of  the 
Marketing  Corporation  of  -America,  the 
5-month-old  company  that  places  ROP 
cooperative  coupon  ads  in  182  newspa¬ 
pers  on  their  best  food  day  in  100  top  mar¬ 
kets  said  his  company  decided  on  their 
marketing  approach  after  the.v  had  de¬ 
termined  that  the  answer  to  couponing 
is  newspapers.”  He  said  newspapers  “de¬ 
livered  coupons  to  more  people  at  a 
lower  cost  than  any  other  medium.” 
With  his  company’s  media  list  of  182 
papers  Pratt  said  he  delivers  85  million 
coupons  to  a  total  market  of  41  million 
population  at  a  cost  as  low  as  .75c  per 
M. 

How  effective  are  freestanding  inserts 
with  coupons  in  newspapers?  Citing  a 
General  Foods  Corp.  report,  Mac  Morris, 
Newspaper  .Advertising  Bureau’s  vice- 


president  for  national  advertising  said 
the  coupon  insert  brought  a  7.1%  re¬ 
demption  vs.  a  8.4%  as  an  ad  in  a  supple¬ 
ment. 

.Morris,  who  teamed  up  with  Richard 
L.  Neale,  N.AB’s  vicepresident  for  food, 
mentioned  the  advantages  afforded  by 
newspaper  inserts  for  coupon  advertis¬ 
ers: 

•  They  may  be  used  for  certain  types 
of  sampling  such  as  wraps,  or  scents 
which  may  be  scratched; 

•  They  are  useful  for  coop  or  joint 
promotions.  He  cited  a  recent  breakfast 
food  promotion  in  which  General  Foods, 
General  Mills  and  Lever  Brothers  par¬ 
ticipated  with  related  products; 

•  They  can  be  depended  upon  for  pre¬ 
cise  timing.  “You  can  distribute  50  mill¬ 
ion  coupons  on  a  single  day  across  the 
copntry  as  opposed  to  the  vagueries  of 
mail  delivery  which  require  from  a  day 
to  a  week  or  more  for  a  bulk  mail  deliv¬ 
ery. 

“.And  it’s  economical,”  Morris  said. 
“With  a  range  of  from  $80  to  $40  per  M 
for  a  four  page  insert  it  compares  with  a 
cost  of  about  $100  per  M  for  the  same 
piece  addressed,  sorted  and  mailed.” 

Looking  to  the  future  of  inserts  which 
accounted  for  about  400  million  pieces 
last  year,  he  said  advertisers  can  expect 
more  weekday  distribution  capability  as 
more  papers  obtain  equipment  and  the 
Bureau’s  computerized  data  bank  will 
make  it  a  lot  easier  to  order  inserts  as 
individual  rates  and  requirements  “will 
be  available  at  a  glance,  starting  about 


Roundup 


LARGEST  AD  PUSH 

Ghevrolet  plans  to  introduce 
Chevette — its  new  small  car — and  8 
other  lines  of  passenger  cars  with 
the  “most  concentrated  all-media  ad 
campaign  in  its  history.”  The  firm 
said  television  will  be  “more  domin¬ 
ant  than  ever.”  .As  for  newsj)apers, 
Chevy  will  use  three  consecutive 
pages  in  major  newsi)ai)ers  of  the 
top  80  markets  in  p.m.’s  of  October  1 
and  a.m.’s  of  October  2  with  a  re¬ 
quest  that  the  ads  run  consecu¬ 
tively  on  light-hand  pages.  Dailies 
and  weeklies  in  other  markets  will 
carry  version  of  this  three-page 
unit,  it  sai<i. 

*  *  « 

GANNETT  TO  BUY 

The  44,000  circulation  Vnlleii 
W’lrx  DixiKttch  of  New  Kensington- 
Tarentum,  Pa.,  an  employee-owned 
daily,  will  become  Gannett  Co.  Inc.’s 
51st  ilaily  if  the  deal  is  completed  as 
expected  late  this  year.  In  addition 
to  the  Pulitzer  prize  winning  Valley 
.News  Dispatch,  News  Printing  Co. 
of  which  Kugene  Simon  is  president 
and  publisher,  also  publishes  two 
semi-weeklies  and  a  weekly  in  the 
Pittsburgh  suburbs.  They  are  in¬ 
cluded  in  the  sale.  Simon  will  re¬ 
main  as  (iresident  and  publisher, 
Gannett  said.  Terms  will  be  an¬ 
nounced  at  the  closing. 


STOCK  PURCHASE 

The  founding  families  of 
Wfishiiu/loH  Star'a  parent  company, 
Washington  Star  Communications, 
have  agreed  to  sell  99%  of  their 
stock  to  Joe  L.  .Allbritton,  publishei’ 
of  the  Star  for  $l,d()0  a  share  or 
$28.5  million.  John  P.  McGoff,  Panax 
publisher,  said  he  would  appeal  any 
FCC  decision  that  did  not  require 
.Allbritton  to  immediately  divest  the 
Washington  radio  and  tv  stations, 
contending  that  the  .Star  manage¬ 
ment  did  not  attempt  to  find  a  buyer 
for  the  paper  alone  who  would  not 
require  an  FCC  waiver  to  conclude 
an  agreement. 


CLOSED  MEETING 

The  .ANP.A  committee  on  Gov¬ 
ernment  Relations  met  September 
lb- 17  to  hear  public  officials  discuss 
a  variety  of  subjects  including  sev¬ 
eral  major  freedom  of  the  press  is¬ 
sues,  including  revision  to  the  SI 
Criminal  Code  and  criminal  justice 
information  legislation,  S2008.  The 
meetings  were  closed  to  press 
coverage,  .ANP.A  told  an  E&P  report¬ 
er,  to  allow  free  round-table  discus¬ 
sion  by  Senators. 


NEWSMEN  LOSE  APPEAL 

.An  appeals  court  September  8  up¬ 
held  55  contempt-of-court  citations 
handed  down  against  four  Frc.sao 
(Calif.)  liee  newsmen  who  refused  to 
reveal  how  the  newspaper  obtained 
secret  grand  jury  transcripts.  The 
5th  District  Court  of  .Appeal  said 
they  could  purge  themselves  of  the 
citations  by  answering  eight  ques¬ 
tions  relating  whether  they  ob¬ 
tained  the  transcripts  from  an  of¬ 
ficer  of  the  court.  Bee  managing 
editor  George  Gruner,  city  editor 
James  Bort  Jr.  and  reporters  Joe 
Rosato  and  William  K.  Patterson 
were  sentenced  to  indefinite  jail 
terms.  The  decision  affirmed  the 
right  of  new’smen  to  protect  news 
sources  except  officers  of  the  court. 
The  four  will  return  to  Superior 
Court  for  another  chance  to  answer 
the  questions.  The  Bee  used  tes¬ 
timony  in  a  series  of  articles  last 
January  about  bribery  and  conspir¬ 
acy  indictments  of  Fresno  City 
Councilman  .Marc  Stefano  and 
others.  The  four  are  to  appeal  to  the 
state  Supreme  Court. 


MULTIPLE-ENTRY  VISAS 

The  Soviet  Union  was  agreed  to 
issue  multiple-entry  visas  to  .Ameri¬ 
can  journalists  stationed  in  Moscow 
if  the  United  States  reciprocates 
with  Russian  correspondents  in  the 
United  States. 

The  US  embassy  said  a  meeting 
would  be  scheduled  shortly  to  com¬ 
plete  arrangements  for  the  new  visa 
policy.  For  years,  .American  report¬ 
ers  in  Moscow  have  had  to  apply  for 
a  visa  each  time  they  wanted  to 
leave  or  return  to  the  Soviet  Union. 

In  response,  the  State  Depart¬ 
ment  required  Soviet  journalists  to 
do  the  same  in  the  United  States. 

The  new  policy  is  the  result  of 
the  nonbinding  Fluropean  Security 
.Agreement  signed  last  month  in  Hel¬ 
sinki,  which  includes  a  section  on 
“improvement  of  working  condi¬ 
tions  for  journalists.”  .Aside  from 
multiple  visas,  the  section  provides 
that  reporters  will  not  be  expelled 
for  “the  legitimate  pursuit  of  their 
professional  activity,”  and  calls  for 
eased  travel  within  the  countries  as 
well  as  greater  access  to  sources. 
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PLANT  AND  EQUIPMENT 


Publisher  buys  customized 
automated  news-ad  system 


Half  a  dozen  years  of  study  and  plan¬ 
ning  will  start  bearing  fruit  early  in  H)7(i 
when  Florida  Puhlishinfr  Company  be¬ 
gins  installation  of  the  first  phase  of  an 
automated  production  system  tailor- 
made  for  its  two  Jacksonville  dailies. 

Sixteen  months  later,  completion  of 
the  second  and  third  phases  of  this  sys¬ 
tem  will  see  the Flori(Ui  Tiftien-l’tiioH  and 
the  Jock'xotn'ille  Journal  usinn  92  video 
display  terminals  to  fjenerate  and  edit 
news  and  classified  ad  copy  that  will  be 
output  directly  to  hi^h-speed  photocom¬ 
posers. 

Nearly  half  of  the  planning  period  has 
been  spent  in  collaboration  with  Data 
Disc,  Inc.  of  Sunnyvale,  Calif.,  the  firm 
which  will  design  and  install  the  entire 
text  editinjr  system.  Everything  in  the 
system,  from  terminals  to  software 
capabilities,  is  beinfj  custom  designed  to 
meet  the  needs  of  the  two  papers. 

Robert  R.  F'eatrin,  president  of  F'lorida 
Publishintr  Co.,  explainetl  that  the  joint 
development  proKiam  was  undertaken 
because  “we  did  not  find  any  other  sys¬ 
tem  which  fully  met  our  requirements. 
We  looked  at  all  available  systems,  in¬ 
cluding  those  in  operation;  some  did 
much  of  what  we  wanted,  but  not  com¬ 
pletely.” 

FeaKin,  who  initiated  the  study  which 
eventually  led  to  the  joint  development 
program,  formed  a  committee  of  news, 
advertisins,  production  and  systems  de¬ 
partment  representatives  who  worked 
with  Data  Disc  to  formulate  a  system 
design  entirely  derived  from  the  re¬ 
quirements  of  the  user. 

Participatin)t  in  design 

“We  are,  for  example,”  he  said,  “par¬ 
ticipating  in  the  design  of  the  terminal 
keyboard  itself  as  well  as  its  functions.” 

It  was  an  initial  objective  of  the 
cooperative  design  venture  to  develop 
an  integrated  system  to  support  all  ter¬ 
minals  and  utilize  a  single  data  base  in  a 
unified  manner  to  satisfy  the  require¬ 
ments  for  both  newspapers’  combined 
daily  circulation  of  more  than  200,000. 

Another  key  point  in  the  joint  de¬ 
velopment  program  was  the  decision  to 
undertake  a  phased  implementation 
plan,  carefully  defined  to  provide  for  an 
evolutionary  introduction  of  the  system 
with  continuous  management  control. 

Assistance  in  the  planning  and  im¬ 
plementation  of  this  system  is  being 
given  by  Cybernetics  &  Systems,  Inc., 
another  corporation  owned  by  P^lorida 
Publishing’s  parent  firm.  Seaboard 
Coast  Line  Industries,  Inc.  Carl  H.  God¬ 
frey,  a  20-year  data  processing  veteran, 
is  acting  as  liason  between  C  &  S  and 
Florida  Publishing  Co.,  where  he  is  in 
charge  of  technical  development. 

The  initial  study  and  planning  group, 
which  investigated  other  systems  on  the 
market  and  visited  other  newspaper  in¬ 


stallations,  included  Brian  .\ckroyd,  sys¬ 
tems  director;  Dale  Blass,  senior  sys¬ 
tems  analyst;  Chic  Cason,  production  di- 
rectoi"  Jack  .\tkins,  assistant  production 
director;  Bob  Riley,  classified  ad  man¬ 
ager;  and  .\rt  Fredrickson,  assistant 
executive  editor. 

.\s  work  on  detailed  functional  specifi¬ 
cations  got  under  way  with  Data  Disc, 
the  editorial  representation  was  in¬ 
creased  to  include  John  Walters,  execu¬ 
tive  editor;  Bruce  .Manning,  Times- 
Union  managing  editor;  Elvin  Henson, 
Journal  managing  editor;  Jim  Wiley, 
Times-Union  associate  news  editor;  Dick 
Stabler,  Times-Union  city  editor;  and 
Dick  Bussard,  Journal  city  editor. 

Field  test  next  year 

Capabilities  designed  into  the  system 
as  a  result  of  this  group’s  planning  will 
be  field  tested  at  Florida  Publishing  Co. 
beginning  early  next  year.  This  Phase  I 
system  w’ill  consist  of  a  (?4K  central  pro¬ 
cessor,  a  25  megabyte  (million  byte)  mov¬ 
ing  head  disc,  a  2  megabyte  fixed  head 
disc,  2  magnetic  tape  drives,  a  card 
reader,  a  paper  tape  reader,  2  paper  tape 
punches  and  a  <?()()  LPM  line  printer.  It 
will  also  include  8  video  display  termi¬ 
nals  and  a  Model  6800  .Alphanumeric 
Terminal  Controller,  the  new'est  addi¬ 
tion  to  the  Data  Disc  display  product  line 
and  one  developed  specifically  for  this 
product  line.  The  6800  has  programma¬ 
ble  intelligence  in  the  form  of  a  mic¬ 
rocomputer  which  has  its  own  operating 
system  capable  of  handling  each  of  the 
terminals  connected  to  it.  Response  time 
is  thus  enhanced  by  implementation  of 
distributive  editing  functions  which 
minimize  the  amount  of  communication 
needed  with  the  central  computer. 

Output  in  Phase  I  will  be  in  the  form  of 
TTS  compatible  paper  tape  which  will  be 
read  into  the  existing  IBM  11  JO  for  pro¬ 
duction  of  hyphenated  and  justified 
paper  tape  to  drive  the  linecasters. 

Use  of  the  eight  terminals  for  input¬ 
ting  and  editing  of  local  copy  will,  in  ad¬ 
dition  to  testing  hardware  and  software, 
provide  training  for  the  news  staffs  and 
other  personnel.  “This  will  provide  for  a 
smooth  transition  into  subsequent 
phases,”  Godfrey  said,  “since  at  the  time 
of  their  implementation,  most  of  the 
training  will  be  behind  us.” 

Phase  II  will  put  the  newsrooms  fully 
on  line  with  a  total  of  50  VDT’s.  It  will 
also  provide  for  capture  of  wire  service 
copy,  interactive  H  &  J  capability  and 
direct  output  to  photocomposers. 
Equipment  for  the  Phase  II  system  will 
consist  primarily  of  dual  128K  CPU’s 
with  an  additional  256K  shared  memory. 
Moving  head  discs,  fixed  head  discs. 
Model  6800  terminal  controllers  and  low 
speed  proofing  printers  will  also  be 
added  to  the  system. 

Six  months  later,  implementation  of 
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Crime  curb  repealed 

The  Oregon  legislature,  meeting  in 
special  session,  voted  57-1  to  repeal  a  4- 
day-old  law  that  made  police  and  court 
officials  subject  to  a  $50()  penalty  if  they 
disclosed  criminal  information  to  any 
persons  except  law  enforcement  offici¬ 
als,  defendants  or  their  lawyers.  .\  re¬ 
port  on  the  privacy  measure  is  on  page  13. 


Phase  III  will  round  out  the  system  by 
adding  full  copy  generation,  editing  and 
data  base  management  capabilities  for 
the  classified  advertising  department. 
Capabilities  of  the  classified  portion  of 
the  system  will  include  ad  taking  and 
costing,  credit  and  censor  checking,  sort¬ 
ing,  searching  and  the  output  of  billing 
data  on  magnetic  tape  for  batch  proces¬ 
sing. 

.At  this  point,  all  news  and  advertising 
copy  generation,  editing  and  typesetting 
will  be  electronically  automated,  from 
terminal  to  photocomposer.  There  will 
be  50  terminals  in  the  newsrooms,  .36  in 
classified  and  6  in  production.  Display  ad 
mark-up  and  composition  has  already 
been  automated  with  the  use  of  4  Harris 
2200  ad  layout  terminals. 

The  video  display  terminals  being  de¬ 
signed  for  this  system  consist  of  a  15- 
inch  (diagonally)  CRT  screen  and  a 
keyboard  of  93  sculptured,  selectric-type 
keys  in  a  rectangular  pattern  of  sepa¬ 
rate  but  continuous  groupings  of  data, 
editing,  function  and  cursor  control 
keys.  .A  third  level  of  activity  can  be  per¬ 
formed  with  30  of  these  keys  by  the  use 
of  the  supershift. 

.All  of  the  terminals  will  be  inter¬ 
changeable  with  one  another  but  the  use 
of  each  terminal  for  copy  inputting,  edit¬ 
ing,  setting  and  similar  activities  will  be 
governed  by  a  log-in/password  procedure 
that  controls  what  each  user  is  au¬ 
thorized  to  do.  The  identity  of  each  user, 
his  password  and  the  attributes  that  de¬ 
termine  W'hat  he  is  authorized  to  do  are 
defined  to  the  system  during  off-line  up¬ 
dating  of  system  files. 

Categorized  and  cataloged 

The  system  will  maintain  a  directory 
which  allows  stories  to  be  categorized 
and  cataloged  in  the  data  base.  It  is 
based  on  a  four-level  hiearchic  structure 
which  can  be  dynamically  altered  from  a 
VDT  by  authorized  users  and  is  designed 
such  that  the  meaning  ascribed  to  each 
level  in  the  directory  is  completely  user- 
defined  and  has  no  effect  on  the  way  the 
system  handles  the  directory. 

.A  unique  method  of  examining  the  di¬ 
rectory  and  accessing  stories  by  means 
of  the  cursor  control  keys  will  be  a  fea¬ 
ture  of  this  system.  .A  user  may  option¬ 
ally  examine  either  a  long  or  short  form 
of  the  directory. 

.Associated  with  each  story  is  a  two- 
line  “slug”  which  provides  fields  for 
identification  and  other  control  informa¬ 
tion.  Once  a  story  has  been  entered,  the 
system  will  retain  both  the  original  ver¬ 
sion  and  the  latest  edited  version  and 
will  permit  a  story  to  be  edited  as  many 
times  as  necessary.  .A  transaction  log  of 
all  major  activity  will  be  recorded  and 
(Continued  on  page  J5) 
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‘Professional’ 
status  argued 
before  NLRB 

Ity  I.  William  Hill 

After  two  hours  of  oral  argument  over 
whether  editors  and  reporters  are  “pro¬ 
fessionals"  under  the  National  Labor 
Relations  Act,  the  National  Labor  Rela¬ 
tions  Hoard  last  week  (September  12) 
took  the  case  under  advisement. 

Here  is  the  heart  of  the  .Act's  defini¬ 
tion  of  a  “professional”:  “any  employee 
enjTiiKvd  in  work  (i)  predominantly  intel¬ 
lectual  and  varied  in  character  as  op¬ 
posed  to  routine  mental,  manual, 
mechanical,  or  physical  work;  (ii)  involv¬ 
ing  the  consistent  exercise  of  discretion 
and  judgment  in  its  performance;  (iii)  of 
such  a  character  that  the  output  pro¬ 
duced  or  the  result  accomplished  cannot 
l)e  standardized  in  relation  to  a  niven 
period  of  time;  (iv)  requirin>;  knowledpt* 
of  an  advanced  type  in  a  field  of  science 
or  learninsr  customarily  acquired  by  a 
prolon>red  course  of  specialized  intellec¬ 
tual  instruction  and  study  in  an  institu¬ 
tion  of  higher  learning!  or  a  hospital,  as 
distinguished  from  a  {jeneral  academic 
education  or  from  an  apprenticeship  or 
from  training  in  the  performance  of 
routine  mental,  manual,  or  physical  pro¬ 
cesses.” 

I'nions  Halk 

.Attorneys  for  the  San  Antonio 
K.rprcsK-XcirK  and  for  a  uroup  represent- 
iiifr  :i()0  other  newspapers  artrued  that  all 
editors  and  reporters  should  he  reclas¬ 
sified  under  labor  law  as  “iirofessionals” 
despite  a  1948  NLRB  ruling  to  the  con¬ 
trary.  Lawyers  for  the  International 
Typographical  Union  and  The  News¬ 
paper  Guild  took  the  opposite  view. 

.All  atrreed  that,  by  the  first  three  qual¬ 
ifications  of  a  “professional,”  editors  and 
reporters  would  meet  the  conditions.  On 
point  four,  however,  the  two  sides  dis- 
ajjreed  violently  and  members  of  the 
NLRB  interrupted  the  presentation  of 
all  the  briefs  to  question  l)oth  sides  insis¬ 
tently. 

The  dispute,  which  could  affect  news¬ 
papermen  throughout  the  U.S.,  hepan 
when  the  International  Typographical 
Union,  which  principally  represents 
printers,  sought  to  organize  the  86  staff 
members  of  the  San  .Antonio  Express- 
News.  The  Express-News,  in  turn,  chal¬ 
lenged  the  possibility  of  editors  and  re¬ 
porters  becoming  part  of  a  union  with 
non-professionals.  Regional  Director 
Louis  V.  Baldovin,  ,Ir.,  in  an  opinion 
based  on  the  NLRB’s  1948  ruling,  held 
that  editors  and  reporters  are  not  “pro- 
fessiotials.”  The  Express-News  then 
urged  the  NLRB  to  review  the  decision 
and  reconsider  past  policy  in  this  field. 

.A  large  part  of  the  argument  hinged 
on  the  union  attorneys  maintaining  that 
newspaper  reporters  and  editors  are 
generalists,  and  not  specialists,  and 
pointing  out  that  no  journalism  degree 
is  required  to  work  for  a  newspaper.  .Ad¬ 
vertisements  in  Editor  &  Hi  bi.ishkr 


AP  to  pay  for  stock  tapes 

DPI  protests  fee 


The  Consolidated  Tape  .Association  of 
the  New  York  Stock  Exchange  slashed 
in  half  a  proposed  “facilities  charge”  for 
a  yet-to-be  installed  high  speed  line  to 
transmit  stock  market  reports. 

In  a  meeting  of  the  CT.A  board  on  Sep¬ 
tember  a,  members  voted  to  cut  the 
proposed  .$1,600  a  month  charge  to  $7.50  a 
month,  following  protests  from  both 
United  Press  International  and  .Associ¬ 
ated  Press.  The  facilities  charge  was  ori¬ 
ginally  set  to  begin  in  December. 

.A  CT.A  spokesman  said  the  approved 
change  would  he  for  the  high-speed 
.Network  .A  Data.  .Another  line.  Network 
B  Data,  has  not  yet  been  given  a  formal 
rate.  However,  the  spokesman  said  that 
the  $7.50  charge  is  only  minimum  and 
might  he  raised  to  meet  “additional 
costs”  that  would  occur  when  the  system 
is  operational. 

The  CT.A  spokesman  stressed  that 
“This  is  not  a  charge  for  news,”  as  both 
wire  services  have  alleged.  “It  is  a 
facilities  charge  to  cover  day-to-day 
operating  costs.”  He  a<lded  that  neither 
wire  service  need  subscribe  to  the  high¬ 
speed  operation  and  could  continue  get¬ 
ting  their  news  through  the  much  slower 
system. 

The  present  system  though  has  caused 
many  problems  to  both  the  wire  services 
and  newspapers  since  the  stock  markets 
have  instigated  their  4  p.m.  close  in  New 
York,  one  hour  later  than  previously. 

.According  to  Conrad  Fink,  .AP  vice¬ 


president  in  charge  of  membership,  the 
wire  service  agreed  to  the  proposed  $7.50 
rate  and  has  signed  a  contract. 

The  rate  slash  though  appears  to  have 
done  anything  but  eased  the  anger  ex¬ 
pressed  by  UPI.  C.  Robert  Woodsum,  di¬ 
rector  of  UPI  Stock  .Market  Services, 
told  Editor  &  Pt’Hi.isuKR,  “.Although 
UPI  has  been  informally  notified  of  the 
change  in  the  proposed  rate,  UPI  has  not 
accepted  either  the  old  or  the  new  rate. 
The  issue  as  UPI  sees  it  is  the  attempt 
by  the  CT.A  to  impose  fees  on  news  ser¬ 
vices  for  the  privilege  of  using  raw  data 
on  stock  exchange  trading  activity  to 
produce  news  reports.” 

He  added  that  the  reported  reduction 
of  the  fee  doesn’t  affect  the  overall  prin¬ 
ciple  involved.  “It  is  still  a  charge  by  a 
newsmaking  organization  for  news  gen¬ 
erated  by  that  organization.”  Woodsum 
explained  that  the  CT.A  was  formed  by 
the  Securities  and  Exchange  Commis¬ 
sion,  which  UPI  sent  a  letter  to  protest¬ 
ing  the  charges  and  adding  that  any 
SEC  attempt  to  regulate  news  through 
CT.A  could  be  construed  as  a  First 
.Amendment  violation. 

He  added,  “UPI  will  continue  to  pro¬ 
test  efforts  by  any  person,  organization 
or  governmental  body  to  charge  the 
news  industry  for  news  generated  by 
them.” 

.As  well  as  the  wire  services,  stock 
market  service  groups  like  interrogation 
systems  venders  will  be  affected. 


not  specifying  need  for  a  journalism  de¬ 
gree  were  cited  by  David  S.  Barr,  lawyer 
for  the  Guild.  Both  he  and  Ronald 
Rosenberg,  lawyer  for  the  Typographi¬ 
cal  Union,  refused  to  admit  that  jour¬ 
nalists  like  Walter  Lippman,  H.  L. 
.Mencken  and  .loseph  .Alsop  were  “pro¬ 
fessionals.” 

Barr  also  contended  that,  of  the 
NLRB  were  to  change  its  policy  and  hold 
newsmen  as  “professionals,”  it  would 
play  havoc  with  the  8.‘LOOO  newspaper 
employes  the  Guild  represents.  “It 
would  disrupt  all  our  collective  bargain¬ 
ing  agreements  and  be  ruinous  to  af- 
fecte(l  editors  and  reporters,”  he  said. 

Frank  S.  Manitzas,  representing  the 
Express-News,  told  the  NLRB  that,  al¬ 
though  all  editors  and  reporters  might 
not  meet  the  definitions  of  being  “pro¬ 
fessional,”  the  work  they  perform  is  pro¬ 
fessional.  “It  is  the  nature  of  the  work 
that  is  controlling  and  not  the  qualifica¬ 
tions  of  the  individuals  involved,”  Man¬ 
itzas  argued. 

.Mary  T.  Matthies,  counsel  for  the 
3()0-member  newspaper  group  called 
Southern  Production  Program,  Inc., 
stoutly  maintained  that  editors  and  re¬ 
porters  are  not  like  typists  and  are  just 
as  professional  as  teachers. 

During  his  argument,  Manitzas 
sought  to  support  his  argument  with  the 
claim  that  educational  qualifications  of 
editors  and  reporters  have  increased  in 


complexity  of  their  work,  and  that,  in  the 
case  of  the  San  .Antonio  newspaper,  OO'Tc 
of  the  editors  and  reporters  either  hold 
college  degrees  or  have  attended  college. 

• 

Physician-brothers 
buy  Penna.  daily 

The  four  Monsour  brothers  are  the 
new  owners  of  Jeanette  (Pa.)  .Vcic.s- 
Dis/nttch. 

They  purchased  the  newspaper  from 
James  .A.  Muscia,  president  of  Logan 
Banner  Inc.,  which  publishes  a  daily 
newspaper  in  Logan,  W.  Va.  He  will  con¬ 
tinue  as  a  member  of  the  board  of  direc¬ 
tors. 

The  four  physician-brothers  founded 
Monsour  Hospital  and  Clinic  in  Jean¬ 
nette. 

Dr.  William  J.  Monsour  is  the  new 
chairman  of  the  board  of  Jeannette 
Newspapers  Inc.;  Dr.  Robert  G.,  presi¬ 
dent;  Dr.  Howard  P.,  vice-president,  and 
Dr.  Roy  C.,  secretary-treasurer. 

Operation  of  the  newspaper  will  con¬ 
tinue  under  present  management. 

The  sons  of  Mrs.  Eva  Monsour  and  the 
late  .Michael  .Monsour,  a  Syrian  immi¬ 
grant,  the  Monsours  founded  the  hospital 
and  clinic  in  1952  as  a  six-bed  hospital.  It 
is  now  a  244-bed  hospital  in  a  multi¬ 
million  dollar  medical  complex  and  is 
known  as  the  .Monsour  Medical  Center. 


recent  years  along  with  the  increased  known  as  the  .Monsour  Medical  Center. 
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Sulzberger  calls 
‘publisher-judge’ 
trend  dangerous 

Arthur  O.  Sulzberfrer,  publisher  of  the 
\ew  York  Times,  said  September  12  that 
there  was  “increasin>;  conflict”  between 
the  government  and  the  judiciary,  on 
one  side,  and  the  press,  on  the  other, 
over  the  issue  of  secrecy. 

“Unhappily,  across  the  country,  we 
are  witnessing  the  dangerous  rise  of  the 
publisher-judge,”  Sulzberger  said. 
These  judges,  he  said,  “undoubtedly  out 
of  the  best  of  motives  have  taken  it  on 
them.selves  to  decide  what  must  not  be 
printed.” 

Sulzberger’s  remarks  were  in  an  ad¬ 
dress  to  the  annual  meeting  of  the  Sec¬ 
ond  Judicial  Circuit  of  the  United  States, 
which  embraces  New  York,  Connecticut 
and  Vermont. 

The  meeting  was  held  in  Buck  Hill 
Falls,  Pa. 

The  publisher  said  that  “it  is  not  the 
job  of  the  press,  nor  of  the  judicial  sys¬ 
tem,  to  help  a  government  keep  its  se¬ 
crets,”  adding: 

“On  the  whole,  the  government  has 
done  a  pretty  effective  job  of  withhold¬ 
ing  information.  A  vigorous  adversary 
relationship  between  government  and 
press  is  much  healthier  than  the  alter¬ 
native,  where  one  single  unchecked 
force  decides  what  the  public  is  not  to 
know.” 

Responsibility  cited 
“Lord  knows  we  have  enough  of  the 
‘official  version’  of  what  is  going  on  in 
the  United  States,”  he  said.  “In  light  of 
that,  we  [the  press)  have  a  responsibility 
to  provide  dissidents  with  an  outlet.” 

He  then  asserted  that  dissidents  were 
not  always  radicals  or  reactionaries,  but 
were  sometimes  three-star  generals  or 
ambassadors. 

“I  feel  strongly  about  that  because  we 
have  come  through  a  couple  of  decades 
in  which  the  news  media,  in  presenting 
the  official  version  of  events,  often  passed 
on  to  the  public  erroneous  information 
on  vital  issues,”  Sulzberger  said. 

The  Times’  publisher  went  on  to  dis¬ 
cuss  what  he  called  “judicial  secrecy.” 
He  said  that  “in  my  view,  the  only  thing 
worse  than  a  reporter  who  presumes  to 
act  like  a  judge  is  a  judge  who  presumes 
to  act  like  a  publisher.” 

The  remedy  for  excesses  on  the  part  of 
the  press  “must  not  be  the  worse  excess 
of  a  gag  order,”  he  said. 

Facts  held  important 
“I  am  fully  aware  that  ‘the  right  to  a 
public  trial’  is  a  right  of  the  accused,  de¬ 
signed  to  protect  the  individual  from 
star-chamber  secrecy,  and  is  not  a 
license  for  the  press  to  seek  to  prejudice 
a  jury,”  Sulzberger  said.  “At  the  same 
time  we  are  obligated  to  give  the  reader 
pertinent  facts.” 

However,  he  said  that  it  was  “not  for 
the  courts  to  trample  on  the  First 
.Amendment  by  barring  publication,  but 
to  protect  the  rights  of  the  accused  by 
changes  of  venue,  or  sequestering  of 
EDITOR  &  PUBLISHER  for  September  20, 


Go-go  dancer  scoop 
shared  by  2  dailies 


By  Carla  Marie  Rupp 

Fanne  Foxe  had  her  go-around  in  the 
press.  .And  now  the  latest  stripper  in  the 
news  has  been  Cat  Futch,  who  danced 
topless  aboard  the  Navy  submarine 
Finback — an  act  causing  the  skipper  to 
be  relieved  and  reprimanded. 

Credit  for  putting  Cat  in  headlines  and 
getting  the  scoop  is  shared  jointly  by  the 
Washington  Post  and  Cocoa  (Fla.)  Todag 
newspapers.  The  Post  heard  about  the 
incident  first  through  sources  calling 
the  paper,  and  Today  located  Miss  Futch 
and  got  her  picture  and  quotes.  Informa¬ 
tion  was  shared,  and  the  story  broke  in 
both  papers  September  9. 

George  C.  Wilson,  W'ashington  Post 
staff  writer  who  covers  the  Pentagon  as 
a  beat,  was  assigned  to  the  story  after 
the  Post  got  wind  of  the  tale — mostly  be¬ 
cause  Wilson  coincidentally  had  sailed 
on  the  Finback  last  May  in  doing  re¬ 
search  for  a  five-part  series  on  “the  New 
Navy.”  He  was  familiar  with  what  it’s 
like  on  the  sub,  knows  some  of  the  men  on 
board;  plus  the  skipper.  Cdr.  Connelly  D. 
Stevenson,  was  the  same  skipper  as 
when  Wilson  sailed — three  nights  and 
four  days,  from  Norfolk,  Va.,  to  New 
London,  Conn.,  underseas. 

•A  friend  of  Stevenson’s  first  got  in 
touch  with  an  acquaintance  at  the  Post, 
reporter  Paul  Hodge,  on  the  city  staff, 
and  told  Hodge  what  he  knew  the  after¬ 
noon  of  September  8.  Hodge  passed  this 
on  to  Wilson,  who  started  trying  to  con¬ 
firm  the  story  why  Stevenson  was  re¬ 
lieved. 

Wilson  called  Cocoa  Today.  He  wanted 
help  to  locate  the  stripper.  Since  Cat 
Futch  was  only  a  stage  name,  it  was  dif¬ 
ficult  finding  her.  Harry  McNamara, 
Metro  editor  at  Today,  put  W’ilson  in 
touch  with  reporter  Bob  Rothman,  who 
got  to  work  on  finding  Futch. 

Cat  Futch  had  supposedly  done  her 
“striptease”  on  July  10  on  the  Finback 
deck  as  the  sub  was  leaving  from  Port 
Canaveral.  After  a  farewell  kiss  by  the 
skipper,  she  returned  to  shore  by  pilot 
boat,  and  the  sub’s  mission  continued. 
But  while  at  sea,  the  skipper  received  a 
message  on  .August  I  that  he  was  re¬ 
lieved.  So  he  sailed  the  sub  to  Norfolk  on 
.August  2,  and  was  replaced  and  was  sub¬ 
juries,  or  instructions  from  the  bench, 
or — if  absolutely  necessary — by  ordering 
a  new  trial.” 

“Let’s  not  be  so  quick  to  help  each 
other  do  our  jobs,”  Sulzberger  said.  “Let 
the  government,  which  includes  the 
Congress,  bear  its  own  responsibility  for 
protecting  national  security  informa¬ 
tion,”  and  “let  the  courts  bear  their  own 
responsibility  for  protecting  the  rights 
of  the  accused  within  the  legal  system.” 

“We  [the  press[  should  not  have  to  pay 
our  freedom  for  your  [the  courts[  failure 
to  maintain  grand  jury  secrecy  or  court¬ 
room  decorum,”  he  said. 
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ject  to  further  disciplinary  action. 

Now  the  skipper  must  have  kept  the 
story  to  himself,  but  then  started  leak¬ 
ing  it  to  his  friends,  who  eventually — a 
little  over  a  month  later — called  the 
Post.  .After  Wilson  was  at  work  on  the 
story  Monday  night,  on  the  8th,  another 
friend  of  Stevenson’s  called  Wilson  to 
tell  him  of  the  skipper’s  plight. 

.At  Evil  People’s  Lounge 

Meanwhile,  Rothman  called  the  Cork 
Club  in  Cocoa  to  try  to  learn  where  Cat 
might  be  performing  now.  The  topless 
club  referred  him  to  the  Evil  People’s 
Lounge,  75  miles  south,  in  Fort  Pierce, 
Fla.  Rothman  phoned  the  lounge,  spoke 
with  Cat  and  got  some  quotes,  which  he 
shared  with  Wilson  in  Washington. 

Today  sent  a  photographer,  Scott  Mac- 
lay,  to  Ft.  Pierce  that  night,  and  Maclay 
caught  the  last  of  Cat’s  act,  getting  a 
half  dozen  different  flashes.  One  of  these 
was  sent  to  the  Post.  .And  the  next  day. 
Today  made  the  pictures  of  Cat  Futch 
available  to  both  wire  services. 

.As  a  result  of  a  cooperative  effort  the 
Post  and  Today  had  a  human  interest 
story  scoop  September  9,  by  Rothman  in 
Today  and  by  Wilson  in  the  Post.  The 
Post  put  the  story  on  the  Washington 
Post-Los  Angeles  Times  News  Services 
wire  and  about  200  more  papers  picked  it 
up  immediately,  while  .AP  and  UPI  were 
getting  the  material. 

“I  guess  it  was  just  a  lucky  break,  that 
I  happened  to  ride  on  the  same  sub¬ 
marine  that  the  go-go  incident  took 
place  on,”  said  Wilson.  His  story  in  the 
Navy  series  relating  to  the  Finback  ran 
June  15.  He  said  he  was  net  aware  then 
that  the  “strip”  took  place  just  five  davs 
before.  ^ 

Awards  for  business 
writers  announced 

Stephen  .M.  .Aug,  Washington  Star  staff 
writer,  has  been  named  winner  of  the 
business  writing  award  presented  by  the 
University  of  Missouri  in  the  category  of 
newspapers  with  more  than  100,000  cir¬ 
culation.  .Aug’s  winning  entry  was  a 
seven-part  series  analyzing  regulatory 
agencies. 

In  the  same  class,  Joel  Whitaker  of  the 
Philadelphia  linlletin  was  named 
runner-up  for  his  entry  on  financial  sol¬ 
vency  problems  of  fire  and  casualty  in¬ 
surance  companies. 

In  the  category  for  newspapers  with 
under  100,000  circulation,  Tom  D.  Miller 
of  the  Huntington  (W.  V&.)  Herald  Adver¬ 
tiser,  was  picked  as  winner  with  Jerry 
Drake  of  the  Naples  (Fla.)  Star  as 
runner-up. 

Other  winners  were  Stephen  B.  Shep¬ 
pard  of  Business  Week,  for  general  circu¬ 
lation  magazines,  and  Chris  Welles  of 
Institutional  Investor,  for  special  interest 
magazines. 
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Privacy  suits 

(Continued  frn>n  (xige  7) 


Xeir  York  Tinien  vs.  Sullivan  libel  case 
involving  an  opinion  ad  and  more  re¬ 
cently  the  Pittuhnrgh  F^ress  case  involv¬ 
ing  separation  of  male  and  female  job 
ads  have  clearly  and  emphatically 
placed  commercial  advertising  under 
the  First  .Amendment.  In  the  latter  case 
the  court  viewed  the  positioninn  of  ad¬ 
vertising  as  part  of  the  editorial  judg¬ 
ment  of  the  publisher. 

Recognized  in  New  York  since  1903 

Many  of  the  states  that  have  enacted 
legislation  making  privacy  a  statutory 
right  followed  the  principle  that  is  basic 
in  New  York’s  civil  rights  law  of  1903. 
This  provides  penalties  for  unauthorized 
use  of  a  person’s  name,  picture  or  por¬ 
trait  for  commercial  benefit.  The  “right 
of  privacy’’  is  not  specifically  mentioned. 
The  New  York  Court  of  Appeals  allowed 
Warren  Spahn,  the  major  league 
baseball  pitcher,  to  collect  damages 
under  a  broad  interpretation  that  the 
civil  rights  act  did  not  sanction  a  fictiti¬ 
ous  version  of  a  newsworthy  person’s 
biography. 

This  ruling  overlapped  with  a  Su¬ 
preme  Court  review  of  a  case,  brought 
under  the  New  York  law,  in  which  the 
Hill  family  (represented  then  by  lawyer 
Richard  M.  Nixon)  sued  Time  Inc.  for 
publishing  an  article  in  Idfe  magazine 
that  purported  to  be  a  re-enactment  of 
their  experience  in  being  held  hostage 
by  three  escaped  convicts.  The  case 
dragged  on  for  11  years — from  the  date 
of  publication  in  19.').')  until  the  highest 
court  ruled  that  the  state  law  could  not 
allow  recovery  of  damages  unless  there 
was  a  showing  of  reckless  disregard  of 
the  truth.  Thus  the  socalled  “leading 
case’’  pertaining  to  the  press  and  the 
right  of  privacy  was  a  flashback  to  the 
Times  doctrine  as  applied  to  libel. 

Crave  hazard  to  press 

The  majority  opinion  by  Justice  Wil¬ 
liam  Brennan  recalled  James  Madison’s 
view  that  “some  degree  of  abuse  is  in¬ 
separable  from  the  proper  use  of  every¬ 
thing;  and  in  no  instance  is  this  more 
true  than  that  of  the  press.”  But,  he 
held,  you  can’t  saddle  the  press  with  the 
impossible  burden  of  verifying  to  a  cer¬ 
tainty  the  facts  associated  in  a  news  ar¬ 
ticle  with  a  person’s  name,  picture  or 
portrait;  particularly  as  related  to  non- 
defamatory  matter.  “Sanctions  against 
either  innocent  or  negligent  misstate¬ 
ment,”  he  went  on,  “would  present  a 
grave  hazard  of  discouraging  the  press 
from  exercising  the  constitutional 
guarantees.” 

Life’s  reporting  was  inaccurate,  the 
court  found,  but  there  remained  the 
question  whether  a  false  report  of  mat¬ 
ters  in  the  public  interest  was  published 
with  knowledge  of  its  falsity  or  in  reck¬ 
less  disregard  of  the  truth.  A  judge  had 
awarded  both  compensatory  and  puni¬ 
tive  damages  to  Hill  because  Life’s 
editors  had  violated  the  common-law 
standard  of  malice. 

The  Supreme  Court  majority  held 


there  was  a  difference  between  the 
editor’s  “personal  ill  will  or  reckless  dis¬ 
regard  of  the  plaintiffs  rights  or  indif¬ 
ference  to  the  consequences”  and  “reck¬ 
less  disregard  of  whether  the  article  was 
true  or  false.” 

Justice  Douglas  again  expressed  dis¬ 
dain  for  a  right  of  privacy  where  even  a 
fictionalized  treatment  of  the  event  is  as 
much  in  the  public  domain  “as  would  be 
a  watercolor  of  the  assassination  of  a 
public  official.”  It  seems  irrelevant  he 
argued,  to  talk  of  any  right  of  privacy  in 
this  context .  .  .  where  “a  private  person 
is  catapulted  into  the  news  by  events 
over  which  he  had  no  control  .  .  .  Such 
privacy  as  a  person  normally  has  ceases 
when  his  life  has  ceased  to  be  private.” 

Justifiable  protection 

Justice  John  M.  Harlan  noted  that 
“Hill  came  to  public  attention  through 
an  unfortunate  circumstance  not  of  his 
making  .  .  .  He  can  in  no  sense  be  con¬ 
sidered  to  have  waived  any  protection  the 
State  might  justifiably  afford  him  from 
irresponsible  publicity  .  .  .  Not  being  in¬ 
ured  to  the  vicissitudes  of  journalistic 
scrutiny  such  an  individual  is  more  eas¬ 
ily  injured  and  his  means  of  self-defense 
are  more  limited.  The  public  is  less  likely 
to  view  with  normal  skepticism  what  is 
written  about  him  because  it  is  not  ac¬ 
customed  to  seeing  his  name  in  the  press 
and  expects  only  a  disinterested  report.” 

There  was  an  echo  from  Brandeis  in 
this  reasoning:  “The  claim  that  a  man 
has  the  right  to  pass  through  this  world 
if  he  wills,  without  having  his  picture 
published,  or  his  eccentricities  com¬ 
mented  upon  either  in  handbills,  circu¬ 
lars,  catalogues,  periodicals  or  newspap¬ 
ers.” 

The  Universal  Declaration  of  Human 
Rights,  to  which  many  members  of  the 
United  Nations  have  subscribed,  states 
the  principle  another  way:  “No  one  shall 
be  subjected  to  arbitrary  interference 
with  his  privacy,  family,  home  or  corres¬ 
pondence,  nor  to  attacks  on  his  honor  or 
reputation.”  .Accorded  secondary  men¬ 
tion  is  the  right  for  redress  for  libel. 

Decisions  in  some  privacy  cases  in¬ 
volving  the  news  media  in  lower  courts 
leave  room  for  Supreme  Court  adjudica¬ 
tion  to  establish  a  consistent  legal  at¬ 
titude.  In  one  case,  a  court  ruled  that  an 
action  for  damage  could  lie  against  a 
news  magazine  that  reprinted  the  pic¬ 
ture  of  a  child  who  was  killed  in  an  auto 
accident  to  illustrate  an  article  on  street 
safety.  In  another,  a  court  of  original 
jurisdiction  relieved  a  newspaper  of  lia¬ 
bility  for  updating  the  career  of  a  child 
prodigy  w'ho  had  fallen  on  bad  times.  The 
court  said  there  was  a  continuing  public 
interest  in  a  newsworthy  person. 

Two  new  test  cases 

Two  decisions  by  the  Supreme  Court  in 
the  past  year  have  made  invasion  of  pri¬ 
vacy  a  burning  issue  in  newsrooms.  Two 
more  test  cases  recently  filed  may  reach 
the  highest  court  for  clarification  or 
elaboration  of  rulings  that  have  failed  to 
touch  on  truthful  publication  and  the 
right  to  publish  accurately  any  informa¬ 
tion  about  a  person  contained  in  official 
records. 

Professor  Paul  Freund,  the  constitu¬ 


tional  authority  at  Harvard  Law  School, 
has  raised  two  other  questions:  Who  is  to 
determine  what  and  who  is  newsworthy? 
.And,  can  or  should  a  newspaper  print 
the  names  and  grades  of  pupils  in  a  story 
comparing  educational  services;  or  pub¬ 
lish  the  names  of  abortion  patients? 

Up  to  now,  the  Supreme  Court  has  ap¬ 
proved  only  the  publication  of  informa¬ 
tion  available  to  the  general  public  in 
court  records.  The  decision,  handed 
down  last  March,  relieved  a  Cox  televi¬ 
sion  station  in  Georgia  from  a  suit  for 
damages  for  identifying  a  deceased 
teen-age  girl  who  had  been  raped.  Geor¬ 
gia  law  made  it  a  misdemeanor  to  pub¬ 
licize  the  names  of  rape  victims.  The  re¬ 
porter  obtained  the  name  from  an  in¬ 
dictment  opened  in  court. 

The  majority  opinion  by  Justice  Byron 
White  limited  the  ruling  to  the  public’s 
rightful  concern  for  facts  about  the 
commission  of  a  crime,  the  trial  and  pro¬ 
secution.  Admittedly,  the  court  said, 
there  is  a  zone  of  privacy  surrounding 
every  individual,  a  zone  within  which 
the  State  may  protect  him  from  intru¬ 
sion  by  the  press  with  all  its  attendant 
publicity.” 

Judicial  records  open 

But  the  court  (a  5-4  decision)  was 
“convinced”  that  no  state  may  proscribe 
publication  of  records  in  a  judicial  pro¬ 
ceeding.  “The  interests  in  privacy  fade 
when  the  information  involved  already 
appears  on  the  public  records.”  White 
wrote  for  the  court:  “We  are  reluctant  to 
embark  on  a  course  that  would  make 
public  records  generally  available  to  the 
media  but  forbid  their  publication  if  of¬ 
fensive  to  the  sensibilities  of  the  sup¬ 
posed  reasonable  man  ...  At  the  very 
least  the  First  and  14th  Amendments 
will  not  allow  exposing  the  press  to  lia¬ 
bility  for  truthfully  publishing  informa¬ 
tion  released  to  the  public  in  official 
court  records  .  .  .  Reliance  must  rest 
upon  the  judgment  of  those  who  decide 
what  to  publish.”  That  last  sentence  re¬ 
ferred  to  the  Miami  Herald  case  in  which 
the  Court  said  the  government  should 
stay  out  of  the  editor’s  chair. 

News  media  are  advised  by  legal  coun¬ 
sel  to  restrain  themselves  from  making  a 
blanket  application  of  the  Cox  decision 
to  all  public  records.  In  this  respect, 
Florida’s  attorney  general  has  already 
cautioned  that  state  law  “prohibits  the 
news  media  from  printing,  publishing  or 
broadcasting  any  (sexual  offense)  infor¬ 
mation  until  it  is  made  a  part  of  an  open 
public  record  or  is  made  public  in  open 
judicial  proceeding  or  public  court  re¬ 
cord.” 

Names  of  juveniles 

State  laws  that  forbid  the  publication 
of  juveniles’  names  in  reports  of  court 
proceedings  may  be  the  next  area  for  a 
test  of  their  constitutional  validity 
where  the  press  is  concerned.  A  federal 
judge  has  recently  refused  to  invalidate 
a  Tennessee  restriction  and  further  ap¬ 
peals  are  under  way.  Judges  in  Virginia 
and  California  have  relaxed  some  re¬ 
straints  on  the  release  of  names  of 
juveniles  on  the  ground  that  there  is  a 
legitimate  interest  in  a  particular  case 
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Privacy  policy 
reaffirmed  by 
N.J.  Atty  Gen’l 

New  Jersey’s  Attorney  (leneral  Wil¬ 
liam  F.  Hyland  reaffirmed  his  protection 
of  privacy  rijrhts  policy  in  an  address  to 
the  X.J.  Associated  Press  ManaKin>>: 
Editors  on  September  12. 

Notinj;  that  invasion  of  privacy  is 
without  express  recofrnition  in  the  Fed¬ 
eral  Constitution,  and  depends  upon  ju¬ 
dicial  interpretation  (.Art.  IV  of  the  Bill  of 
Rights),  the  attorney  general  said  he 
continues  to  hold  to  his  policy  that 
“criminal  justice  information  should  not 
he  disseminated  to  non-criminal  justice 
agencies  for  any  reason  unless  specifi¬ 
cally  authorized  by  statute  or  executive 
order.” 

Hyland  told  the  managing  editors  at 
their  annual  dinner,  held  in  Quail  Inn, 
Smith ville,  N.J.,  that  “I  fully  expect  local 
police  departments,  and  other  elements 
of  the  criminal  justice  system  which 
come  into  contact  with  some  criminal 
justice  information,  such  as  court 
employes,  corrections  employes,  parole 
employes,  etc.  to  he  mindful  of  this  re¬ 
striction.” 

In  reaffirming  his  policy,  Hyland  cited 
a  ruling  in  June  by  the  U.S.  Court  of 
.Appeals  for  this  circuit,  involving  the 
City  of  Philadelphia.  In  that  decision, 
the  court  said  the  police  agencies  had  an 
obligation  to  keep  the  city  informed 
about  activities  which  adversely  impact 
the  public  health  safety  or  welfare.  .At 
the  same  time,  the  court  did  find  action¬ 
able  the  disclosure  of  such  information 
to  non-law  enforcement  agencies  and 
the  public  by  the  police. 

“The  only  access  I  can  thus  condone 
other  than  law  enforcement  officers,” 
Hyland  stated,  “is  the  access  of  the  indi¬ 
vidual  himself  to  his  own  records.”  Even 
then,  he  said  the  disclosure  was  not  au¬ 
tomatic  since  much  information  that  is 
developed  is  the  result  of  material 
supplied  by  informants,  whose  identities 
would  be  compromised  by  disclosure. 

Hyland  did  not  rule  out  the  possibility 
of  a  new  disclosure  standard,  which 
could  be  reached  through  compromise. 

“Certainly  the  subject  of  disclosure  of 
intelligence  information  is  an  unsettled 
one,  and  extensive  discussions  are  being 
held  at  the  Federal  and  State  level  in  an 
effort  to  resolve  the  issue,”  he  noted. 

• 

First  woman  heads 
Maine  press  group 

Eula  Shorey  of  the  liridgton  Xews  was 
elected  president  of  the  Maine  Press 
.Association.  She  is  the  first  woman  to  be 
elected  head  of  MP.A. 

She  was  named  at  the  group’s  fall  con¬ 
ference.  Fellow  officers  including  David 
Rawson,  Skowhegan-Somerset  Reporter, 
and  Brian  Thayer,  Biddeford-Saco  Jour¬ 
nal,  vice  presidents:  and  Charles  Shea, 
Bar  Harbor  Tiuies,  treasurer. 
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Ore.  lawmakers  to  weigh 
repeal  of  crime  news  curb 


Beginning  September  20,  Oregon 
police  may  not  disclose  names  and  ad¬ 
dresses  of  people  arrested,  detained,  in¬ 
dicted,  charged,  sentenced,  serving  time 
and  released  or  any  disposition  of  their 
cases. 

The  law,  passed  in  the  closing  days  of 
the  1975  legislative  session  last  spring, 
includes  federal  regulations  on  confi¬ 
dentiality  of  criminal  records.  It  does  not 
include  exemptions  such  as  reporters’ 
access  to  police  arrest  records  and  court 
dockets.  A  bill  to  include  such  exemp¬ 
tions  cleared  the  House  Judiciary  Com¬ 
mittee  but  never  reached  the  floor  for  a 
vote  by  the  time  legislature  adjourned. 

Gov.  Robert  W.  Straub  ordered  the 
state  legislature  into  special  session 
(September  Ifi)  to  try  to  straighten  out 
the  new  criminal  records  law. 

Roger  Williams,  executive  director, 
Oregon  Newspaper  Publishers  .Associa¬ 
tion,  said  the  group  had  notified  its  at¬ 
torneys  to  cease  legal  action. 

Williams  said  the  association  was  in¬ 
formed  that  court  action  might  take 
weeks,  an  announcement  that  caused 
the  association’s  directors  to  reconsider 
its  decision  to  file  suits  in  the  Oregon 
Supreme  Court  and  U.S.  District  Court 
in  Portland. 

Gov.  Straub,  after  meeting  with  news¬ 
paper  publishers  and  legislative  leaders 
(September  11),  decided  that  a  one-day 
special  session  would  be  the  fastest  way 
to  correct  the  restrictions  on  police  and 
court  records. 

In  the  meantime,  Atty.  Gen.  Lee 
Johnson  said  the  law  appeared  to  be  un¬ 
constitutional  but  that  he  recommended 
strict  adherence  by  police  agencies. 

The  law,  called  House  Bill  2579,  was 
introduced  at  the  legislature’s  biennial 
session  last  spring  because  of  concern 
about  the  increasing  use  of  com¬ 
puterized  criminal  record  systems  that 
might  list  a  person’s  arrest  but  not  his 
subsequent  acquittal. 

There  was  also  concern  that  police  in¬ 
formation  could  be  used  for  reasons 
other  than  law  enforcement. 

For  example,  several  months  ago, 
Donald  E.  Clark,  the  chairman  of  the 
.Multnomah  County  Board  of  Commis¬ 
sioners  in  Portland,  who  is  the  object  of  a 
recall  petition,  asked  an  aide  to  find  out 
about  the  backgrounds  of  the  recall 
drive’s  leaders. 

The  aide,  who  was  subsequently  re¬ 
primanded,  searched  the  police  compu¬ 
ter  for  criminal  records.  Clark  and  the 
aide  are  being  sued  by  the  recall 
petitioners. 

In  .April,  legislators  adopted  a  defini¬ 
tion  of  criminal  records  that  is  included 
in  Federal  regulations  but  they  over¬ 
looked  Federal  exclusions  of  original  rec¬ 
ords  of  arrest,  trial  and  disposition. 

Sometime  later,  the  State  Senate 
realized  its  mistake  and  passed  a  sepa¬ 
rate  bill  with  the  exclusions.  But  no  one 
told  the  House  of  Representatives  the 
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importance  of  the  second  bill,  which  was 
allowed  to  die  in  committee. 

In  the  rush  of  activity  before  the  legis¬ 
lature  adjourned  in  June,  the  Senate 
presumed  that  the  House  had  passed  the 
second,  corrected  measure. 

.About  two  weeks  ago,  Paul  Romain,  a 
lawyer  in  the  legislative  counsel’s  office 
that  routinely  reviews  new  laws,  discov¬ 
ered  the  impact  of  the  record  restric¬ 
tions. 

Once  the  situation  became  know,  there 
was  a  loud  outcry  from  nearly  all  of  Ore¬ 
gon’s  news  media — 22  daily  newspapers, 
more  than  100  weekly  newspapers,  a 
dozen  television  stations,  more  than  50 
radio  outlets  and  others. 

Donald  J.  Sterling  Jr.,  editor  of  the 
Portland  Journal  and  chairman  of  the 
Oregon  Newspaper  Publishers’  .Associa¬ 
tion’s  Freedom  of  Information  commit¬ 
tee,  termed  the  counsel’s  opinion 
“frightening.” 

Sterling  said  that  he  had  testified  be¬ 
fore  the  judiciary  committees  of  both  the 
state  Senate  and  House  concerning  HB 
2579,  “and  I  never  heard  anyone  speak 
in  favor  of  secret  arrests,  secret  trials 
and  secret  jailings,  which  the  Legisla¬ 
tive  Counsel  says  the  new  law  appears 
to  require.” 

But  somehow,  before  the  bill  was  pas¬ 
sed  finally  on  June  13,  the  requirement 
that  law  enforcement  officials  must  con¬ 
tinue  to  report  and  account  for  their  ac¬ 
tions  to  the  public  was  lost. 

.As  the  deadline  for  the  law  to  take  ef¬ 
fect  approached,  law  officers  prepared  to 
lock  up  their  records. 

In  Pendleton,  where  one  of  the  na¬ 
tion’s  largest  rodeos  was  being  held  over 
the  weekend,  the  Umatilla  County  jail 
was  crammed  full  on  Sunday,  with  many 
revelers  prevented  from  getting  bailed 
out  on  minor  offenses.  .A  sheriffs  deputy 
there  said  there  were  175  persons  in  the 
Umatilla  County  jail — all  but  14  of  whom 
could  have  been  bailed  out  under  normal 
circumstances. 

“It’s  awful,”  the  deputy  said.  “Some¬ 
body  should  be  shot  for  passing  that  law. 
We’re  having  a  hard  time  to  get  rid  of 
prisoners  because  we  can’t  tell  their 
friends  or  relatives  they’re  in  here.” 

In  Medford,  Jackson  County  Circuit 
Judge  L.  L.  Sawyer,  responding  to  a  suit 
brought  by  the  Medford  Mail-Tribune, 
ordered  all  county  law  enforcement 
agencies  to  ignore  the  law.  The  Mail- 
Tribune  claimed  that  the  law  violates 
both  state  and  national  constitutions. 

In  Portland,  the  state’s  largest  city,  a 
“Closed  to  the  Public”  sign  was  affixed 
to  the  police  station’s  records  office  door. 

The  Portland  Police  traffic  division 
was  releasing  no  information  whatever 
on  traffic  accidents. 

Eugene’s  Fire  Chief  Everett  Hall 
applied  the  law  to  fire  bureau  informa¬ 
tion,  too,  and  was  providing  only  time  of 
alarm,  type  of  fire  and  the  general  area 
of  the  city  for  all  fires. 
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Privacy  suits 
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or  thi*  work  of  Iho  courts  handling  those 
cases. 

Lawyers  for  t}ie  press  will  he  watching 
how  the  Supreme  Court  rules  on  the  re¬ 
view  of  a  lihel  judjrmeut  against  Tiitir 
magazine  where  the  reporter  relied  o!i  a 
judicial  record  hut  failed  to  note  that  the 
jud^e  based  his  award  of  alimony  on 
only  one  charjre  (cruelty)  and  omitted 
adultery.  The  Florida  Supreme  Court 
held  that  Time  was  jruilty  of  nenli^fiice 
in  natherin^r  the  news. 

The  U.  S.  Supreme  ('ourt  drew  a  fine 
line  between  common  law  malice  and  ac¬ 
tual  malice  in  decidiiift  the  recent  case 
ajrainst  the  CU’VvUtiid  Plain  Dealer  in 
which  a  jury  found  there  was  knowledjre 
of  falsity  and  I’eckless  disregard  of  the 
truth.  Involved  was  a  masnzine  piece 
ujalatinj;  what  had  happened  to  the  fam¬ 
ily  of  a  man  who  died  when  the  Silver 
Bridge  over  the  Ohio  River  colla|)sed  in 
19<)7.  The  reporter  had  visited  the  home 
and  talked  with  children  of  the  deceased 
hut  he  included  in  the  story  dii-ect  (pio- 
tations  from  the  mother  whom  he  hadn’t 
interviewed.  The  article  left  a  picture  of 
the  family  in  abject  poverty. 

False-linht  theory  upheld 

Justice  Potter  Stewart’s  prevailinjr 
opinion,  making  the  publisher  liable  for 
comi)ensatory  dama^res,  noted  that  both 
Ohio  and  West  \’ii->rinia  recognize  a  leg¬ 
ally  i)rotecteil  interest  in  privacy.  “Pub¬ 
licity  that  places  the  plaintiff  in  a  false 
linht  in  the  public  eye  is  generally  rec- 
o>rnized  as  one  of  the  sevei'al  distinct 
kinds  of  invasions  actionable  under  the 
privacy  rubric.”  He  commented  that  in  a 
false-lijrht  theory  case  common-law 
malice  would  focus  on  the  publisher’s  at¬ 
titude  toward  the  plaintiff s  privacy,  not 
toward  the  truth  or  falsity  of  the  mate¬ 
rial  published.” 

The  decision  drew  a  rebuke  from  Jus¬ 
tice  Doufjias  who  wrote  one  of  his 
strongest  objections  to  applyin>r  a  ri^ht 
of  privacy  ajrainst  a  free  press.  Here  is 
an  excerpt: 

“.■\n  accident  with  a  bridge  catapulted 
the  Cantrells  into  the  public  eye  and 
their  disaster  became  newsworthy.  To 
make  the  F'irst  .Amendment  freedom  to 
report  the  news  turn  on  subtle  differ¬ 
ences  between  common-law  malice  and 
actual  malice  is  to  stand  the  .Amend¬ 
ment  on  its  head.  Those  who  write  the 
current  news  seldom  have  the  objective, 
dispassionate  point  of  view — or  the 
time — of  scientific  analysts.  They  deal  in 
fast  movin>r  events  and  the  need  for 
‘spot’  report  in}?. 

“The  jury  under  today’s  formula  sits 
as  a  censor  with  broad  powers — not  to 
impose  a  prior  restraint  but  to  lay  heavy 
dama}res  on  the  press.  The  press  is  ‘free’ 
only  if  the  jury  is  sufficiently  disen¬ 
chanted  with  the  Cantrells  to  let  the 
press  be  free  of  this  dama}re  claim.  That 
re}rime  is  thou}rht  by  some  to  be  a  way  of 
supervisin}?  the  press  which  is  better 
than  not  supervise  it  at  all.  But  the  in¬ 
stallation  of  the  Court’s  re}rime  would 
require  a  constitutional  amendment. 


“Whatever  mi}rht  be  the  reach  of  the 
doctrine  Justice  (Hu}ro)  Black  and  I  have 
embraceil,  it  seems  clear  that  in  matters 
of  public  importance  such  as  the  present 
news  reportiii}?  there  must  be  freedom 
from  dama}res  lest  the  press  be 
fri}rhtened  into  playiii}?  a  more  i}rnoble 
role  than  the  Framers  visualized.” 

Bhoto}rraphs  that  accompanieil  the 
stoi  y  of  the  Cantrell  family  were  exemp¬ 
ted  from  the  jud}rment  a}rain.st  the  Plain 
Dealer  because  they  were  fair  and  accu¬ 
rate  and  didn’t  portray  the  family  in  a 
false  li}rht. 

Beyond  hounds  of  decency 

Now  there  is  an  action  i)endin}r 
a}rainst  the  JoIihkoh  Cifu  (Tenn.)  [‘resx- 
Chroniele  in  which  a  family  is  claimiii}; 
$‘2  million  in  dama}?es  for  the  publication 
of  two  pictures  of  a  murder  victim.  The 
suit  alle}res  a  malicious  invasion  of  pri¬ 
vacy  “so  outra}reous  in  character  as  to 
}ro  beyond  all  possible  hounds  of  de¬ 
cency.” 

F^ditor  Don  Carter  at  a  seminar  on 
press  law  inquired,  “Could  the  First 
.Amendment  be  passed  today?  Can  we 
lose  it?  How  can  we  keep  it?” 

Professor  P’reund  replied:  “Responsi¬ 
bility  is  the  best  answer.  Self  discipline 
could  help.” 

Some  advocates  of  repeal  of  the  first 
article  in  the  Bill  of  Ri}?hts  like  to  quote 
.Alexander  Hamilton  who  arpjued  with 
James  .Madison  that  there  was  no  reason 
for  statin}?  that  Con}?ress  shall  make  no 
law  infrin}?in}?  upon  freedom  of  the 
press.  “Why  declare  that  thin}?s  shall  not 
l)e  done  which  there  is  no  power  (in  the 
Constitution)  to  do?”  Hamilton  con¬ 
tended  no  power  was  }?iven  to  restrain 
the  press. 

Justice  I)ou}?las  has  consistently  com¬ 
plained  that  privacy  liability  infrin}?es 
on  freedom  of  the  press,  hut  Justice  .Abe 
Fortas,  who  occupied  a  hi}?h  court  seat 
only  a  short  time,  said  the  press  should 
not  he  immunized  far  beyond  the  needs 
of  news  and  comment  on  public  officials 
and  public  events. 

.A  California  court  has  held  that  the 
ri}?hts  in  the  First  .Amendment  do  not 
require  total  abrogation  of  the  ri}?ht  of 
privacy. 


Printers  refusing 
overtime  are  fired 

A  labor  dispute  involvin}?  members 
of  the  Intel-national  Typo}?raphical 
Union  47’s  refusal  to  work  overtime 
Friday,  Auf?ust  29,  on  type  for  the 
-Au}?ust  .‘ll  Terre  Haute  (Ind.)  Sundai/ 
TrihinieStnr  and  subsequent  firini?  of 
the  crew  of  47  has  not  been  settled. 
.An  additional  12  printers  who  did  not 
report  Saturday,  August  HO,  for  work 
were  al.so  fired. 

The  Tribune  continues  to  be  pub¬ 
lished  by  a  small  daily  force  of  print¬ 
ers  not  working  that  Friday  due  to 
vacations  and  days  off.  The  morning 
Star’s  publication  was  not  affected  but 
the  evening  Tribune  missed  three  daily 
and  two  Sunday  issues. 


FCC  unit  dispute 
WPIX-tv  license 
renewal  decision 

The  Broadcast  Bureau  of  the  F'ederal 
Communications  Commission  has  filed 
an  appeal  to  the  full  commission  disput¬ 
ing  the  decision  handed  down  last  De¬ 
cember  by  F'CC  administrative  law 
judge  to  renew  the  license  of  WPIX-tv  in 
New  York,  a  sister  company  of  the  Xeie 
For/.-  Xeiex. 

The  bureau,  a  staff  office  of  the  F’CC, 
called  Judge  James  F.  Tierney’s  conclu¬ 
sions  “erroneous”  and  “untenable”.  It 
argued  that  the  license  to  operate  chan¬ 
nel  11  be  taken  from  WPI.X  Inc.  and 
given  to  the  opposing  applicant,  h'orum 
Communications  Inc.,  which  has  been 
contesting  the  license  ownership  for  six 
years. 

Last  March,  F’orum  agreed  to  with¬ 
draw  its  application,  and  WPI.X  agreed 
to  reimburse  Forum  up  to  $.‘110,885  of  its 
expenses  in  filing  and  prosecuting  its 
application  to  establish  a  $100,000 
minority-training  fund.  The  proposed 
settlement  was  disallowed  by  the  h’CC  in 
.August,  saying  it  would  set  a  bad  prece¬ 
dent  and  encourage  others  to  file  appli¬ 
cations  challenging  existing  stations 
licensees. 

WPIX  will  have  up  to  two  months  to 
file  reply  comments  both  to  the  bureau’s 
brief  and  one  submitted  simultaneously 
by  Forum.  The  commission  then  is  likely 
to  schedule  oral  hearings  on  the  case. 


O'Melia  Stout 


Ted  O'Melia  (left),  editor  and  publisher  of  the 
Rawlins  Daily  Times,  ended  a  Wyoming  jour¬ 
nalism  career  that  spanned  49  years  on  Sep¬ 
tember  3  with  his  retirement.  Russell  E.  Stout 
(right),  who  has  been  associated  with  the  Daily 
Times  for  30  years,  succeeds  as  publisher. 
O'Melia's  stock  in  Rawlins  Newspapers,  Inc.  was 
purchased  by  Stout,  long-time  comptroller 
Ralph  W.  Geddes,  Robert  S.  McCraken,  who  is 
president,  and  William  D.  McCraken. 


Price  of  N.Y.  Times 
raised  outside  50-miles 

The  Xeie  York-  Tittiex  announced  that 
effective  September  15  it  will  increase 
the  price  of  its  weekday  issues  to  25 
cents  from  20  cents  outside  a  radius  of  50 
miles  from  the  city,  except  on  Long  Is¬ 
land,  where  the  price  will  remain  at  20 
cents. 

The  Times’s  average  weekday  circula¬ 
tion,  .Monday  through  Saturday,  for  the 
first  six  months  of  1975  was  844,000 
copies.  Of  that  number,  20.3,000  copies 
are  in  the  areas  affected  by  the  price 
increase. 
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By  KEN  NEAL 
World  Business  Editor 
AgricD  Chemical  Co.  Tues¬ 
day  announced  it  will  build  a 
new  $35-40  million  ammonia 
plant  at  its  complex  near  the 
Tulsa  Port  of  Catoosa. 

The  firm  already  has  a  $46 
miyion  ammonia  plant  on  the 
276-'acre  site  on  the  east  side 
of  the  Verdigris  River. 

Kenneth  F.  Lundberg.  chair¬ 
man  of  Agrico.  said  the  first 
plant  is  scheduled  to  begin 
production  this  week^^^^^ 
•Agrico.  a 


had  planned  to  build  the  sec¬ 
ond  plant  at  Enid. 

“.MARKETING  STUDIES 
pointed  out  that  we  needed  the 
output  of  an  entire  plant  and 
that  many  efficiencies  would 
result  if  instead  we  added  to 
our  existing  V'erdigris  com.- 
plex,”  Lundberg  said. 

Construction  of  the  new 
plant  is  scheduled  to  start  this 
year  and  be  completed  in  1977. 
It  will  have  a  capacity  of 
42.). 0(10  tons  of  ammonia  an¬ 
nually,  Lundberg  said. 

The  first  plant 

^^^uty  of  4252^^^^^^^ 


monia  and  600.000  tons  of  urea 
ammonium  nitrate  solution  a 
year. 

AGRICO  ANNOUNCED 
the  first  plant  in  1973.  It  was 
the  first  large  industry  to  lo¬ 
cate  along  the  McClellan-Kerr 
Arkansas  River  Navigation 
System  in  Oklahoma. 

When  formed  in  1971  as^^ 
Williams  subsidiary.  An^^P 


ihv  Pitrt-Si 


TULSA 


$35  to  $40  Million  more  pumped  into  the  Tulsa 
Economy  !  More  evidence  of  the  Terrific  Tulsa 
Boom !  The  Tulsa  Port  one  of  the  great  fertilizer 
centers  of  the  midwest.  Are  you  planting  sales 
promotions?  Fertilize  them  in  a  market  that  is 
far  ahead  of  the  nation  in  prosperity,  in  the  one 
media  that  completely  covers  the  market . . . 


C/>P/r/U  NCWSPAPEKS 


V«Otko' 


rst  AGRICO 

to  schedule 


THE  OIL  CAPITAL  NEWSPAPERS 


morning  /  evening  /  Sunday 


Two  Independent  and  separately  owned  Newspapers 


Representatives 


AA/fCiiioN  m  (xppi 

[lisooNTnnjisi.sijr 


AN  OCEAN  PORT 


Letters 

(Coiifimird  froiti  /Mif/r  r>) 

h  um  I’l  \\  In  ^cl  ^iicli 

ai)  "riin|i.  \Ii<t  a  \\cck>  nj 

\\a<liii<:  I lir<iii<;h  iinafiiiial i\ r  lull  nlicn 
|iiMiil\  wrillcii  cssavs.  lie  linikc  iluwn  one 
ila\  ainl  iilcatlnd.  "Unw  <  an  i  leach  yni 
(•(impni-iiioii  \\  hen  imi'-i  <il  vmi  (hm  I  know 
^irammar  and  spellin';? 

'To  cope  wilh  ihis  prohlein.  ihe  direelor 
oi  ihe  School  ot  .|oll^nali^ln.  (ieoi;:e  Slarr 
La>her.  laufilil  ihe  ittilial  course  lor 
>ophotnores.  (,all<‘il  "News  W  riliii}:.  il 
was  ^raininar.  pure  and  sitnple;  ihe  slii- 
denl"  who  didn'l  pass  changed  iheir 
maiot>. 

Workin*:  o\er  ihe  \eais  in  tnanv  Indds 
ol  joiirnalisin.  I  have  ohseiM-d  no  di‘- 
erease  in  ihe  nninhers  ol  skilled  \onny; 
wrilers.  onl\  a  \asl  increase  in  ihe  niini- 
Ik'Is  ol  wonhi-he  wrilers  who  can  I  spell, 
pnnelnale.  or  wrile  firammalicallv — and 
who  eonidn'l  care  less.  11  one  can  fiel  a 
journalism  de<;ree  wilhoul  tnaslerin^ 
ihese  skills,  how  imporlani  can  ihey  re¬ 
ally  he'.'' 

The  answer.  <d  course,  is  lhal  jour¬ 
nalism  is  a  lorm  ol  eommuniealion.  ihe 
Iransler  ol  inlormalion  lin  ihe  lar<ie  senst> 
ol  lhal  word)  IVoin  one  person  lo  anolher. 
( aimmnniealion>  en>:ineers  reler  lo  any- 
lhin<i  lhal  inlerleres  wilh  ihe  accurate 
and  clear  Iransli'r  td  inlormalion  as 

"mdse."  .lonrnalisi: - huddinj:  and 

otherwis) — need  lo  underslami  ami  ri‘- 
memherlhal  misspellinj'.  incorrect  punc¬ 
tuation.  and  had  f:rammar  are  kinds  ol 


"noise"  that  degrade  th«“  accuracy  and 
clarity  ol'  tlndr  communications  to  their 
rl•aders. 

The  importance  id  clarity  and  accuracy 
ill  joiiriialisin  can  not  he  oyerstressed.  lor 
laneiia^re  muse  in  our  communications 
media  l  ontrihiite  more  than  a  little  to 
piihlic  icnoranee  and  conliision  ahoiit  so¬ 
cial  and  political  issues.  Ol  course,  joiir- 
nalisls  must  also  understand  the  inlorma- 
tion  they  tr\  to  communicate,  or  no 
amount  ol  cood  ^pellin^.  piincliiation. 
and  erammar  will  help. 

Kn  Wki  ^  \  K.  Lm  III  a 
(Lauden  is  associate  editor  of  Itankini;.) 

]|c  *  ]|c 

SO  WHAT  ELSE  IS  NEW 

I  really  wonder  win  l  in  wriliiifi  this.  It 
will  just  take  up  more  space — more  than 
you  have  already  deyoted  to  a  cartoon, 
one  w  liii  h  I  missed  and  had  to  difi 
lhroU"h  my  past  editions  ol  the  Kl»lloit\ 
1*1  HI.ISlIKIt  to  Ijnd  so  I  could  check  it  out 
.  .  .  and  he  properly  olTended. 

.^o.  I  looked — and  hayiii}i  neyer  had  the 
opportunity  to  <-ome  into  contact  with  an 
entourage  ol  daily  editors,  thought  .  .  . 
"hy  fiolly.  that’s  what  I  always  thoii'iht 
they  looked  like! 

riiere  really  must  he  a  moral  here 
somewhere,  hut.  what  it  is.  I'm  r<‘ally  not 
sure.  \ml  then  I  think  mor«‘  on  the  suh- 
ject.  and  wonder  who  really  cares  any¬ 
way'.''  I  don’t. 

Keally  enjoy  the  KiXI’. 

I'dM  I’llll. I  ll’s 

(Phillips  is  editor  of  the  Pana  (III.)  \eus- 
Palladium.) 


INFORMATION  FOR  LUNATICS 

Don’t  aim  at  the  chest! 

In  its  mania  lor  lull  exposure  of  infor¬ 
mation  lor  consumption  hy  the  {ieneral 
piihlic.  the  press  now  has  ohli<;in}:ly  of- 
lered  assistance  to  any  would-he  assassin 
ol  the  President. 

I  (devision  and  newspaper  camera 
operators  with  their  zoom  lenses  have 
<'alled  attention  to  I  he  rather  firm  proha  hi  I- 
ity  that  s«-curit\  agents  have  outfitted 
President  Kord  with  a  protective  hiillel- 
proof  vest. 

.lust  a  l(‘w  days  afio  the  reporters,  tv 
and  radio  pundits  were  clucking  over  the 
li’<’t  that  the  .'secret  .'service  was  remiss  in 
its  ellorts  to  protect  (ierald  Kord  from 
threats  hy  the  likes  ol  l.ynette  Kromme.  a 
disciple  (d  C.harles  Manson. 

\  President,  any  President,  can’t  he 
kept  under  wraps  or  hiddmi  from  view 
lorever.  Hut  precautions  can  he  taken. 

I  he  niimher  ol  agents  can  In-  increased 
and  }:reater  surveillanci’  of  crowds  ac¬ 
complished.  \nd  protective  jiarh.  such  as 
a  hulletprool  vest,  can  he  proviih’d. 

Hut  why  should  the  press  services  and 
others  document  this  helpful  information 
lor  the  lunatics  and  political  extremists 
who  may  he  tempted  to  take  a  few  pot¬ 
shots  at  our  leader’' 

It  can’t  he  very  reassurinji  to  the  Presi¬ 
dent  to  learn  that  would-he  assassins 
hav«‘  heen  warned  not  to  aim  at  his  chest, 
hut  at  other  vital  areas. 

.Ikkuv  \Ioki\kiiv 
(Moriarity  is  publisher  of  the  Ottumwa 
(la.)  Courier.) 


1975  I 

Penney-Missouri  Awards 

To  recognize  excellence  of  newspaper  coverage  that 
enhances  the  quality  of  life  in  today's  society. 


$13,000  to  Winners  for  the  best... 

•  Sections  dealing  with  people,  families  and  their  lifestyle 

•  Article  and  series  reporting  on  a  contemporary  subject 

•  Article  or  series  on  a  subject  of  consumer  concern 

•  Article  or  series  on  fashion  and  clothing  coverage 


The  Penney  Press  with  details  and  rules  for  the  competition 
will  be  mailed  to  newspapers  in  mid-September. 


Penney-Missouri  Awards 
School  of  lournalism 
University  of  Missouri 
Columbia,  Mo.  65201 
314-882-7771 

(Entry  Deadline:  Oct.  31,  1975) 
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The  2500  System* 
Latest  first  from  Harris 


NEWS 


WIRE 

LINES 


The  Harris  2500  is  a  highly  versatile 
electronic  copy  processing  system 
which  can  handle  editorial,  wire- 
service,  classified  and  display. 

It  provides  newspapers  with  the 
means  to  totally  integrate  every 
copy  processing  function  . . .  input, 
storage,  retrieval,  editing,  correct¬ 
ing,  copy  fitting  and  typesetting. 


The  2500  System  is  the  latest  in 
a  long  list  of  newspaper  industry 
firsts.  Other  examples:  Harris  was 
first  with  VDT.  First  with  video 
layout.  First  with  wire  service  net¬ 
work.  And  now  the  Harris  2500  is 
the  first  totally  integrated  copy 
processing  system. 

Based  on  a  modular  building 
block  concept,  the  2500  System 
can  be  designed  for  any  size 


newspaper.  Harris  combines  hard¬ 
ware  and  software  in  a  carefully 
balanced  package  to  provide  the 
most  efficient  system. 

Harris  designs  today’s  equip¬ 
ment  with  tomorrow  in  mind. 

For  more  information,  write 
Harris  Corporation,  Composition 
Systems  Division,  2140  Troutman 
Blvd.,  Melbourne,  Florida  32901. 


Copy  Writing 
Correct/Revise 
Edit  Wire  Copy 
Fit  Heads 
H&J  Display 
Copy  Fit 


DISPLAY 


On-Line  Layout 
Storage 

And  Typesetting 


CLASSIFIED 


Ad  Entry 
Credit  Check 
Recall  and  Update 
H&J  Display 
Kill,  Extend,  Skip 
Printed  Reports 


Harris 

Fototronic  7400 
CRT  Typesetter 


NEWS  BUREAU 

Remote  Copy  Entry 
and  Retrieval 
Editing 


-yiyiyi 


COMMUNICATIONS  AND 
INFORMATION  HANOUNG 


The  new  Winnipeg  Tribune — billed  by 
publisher  A.  Ronald  Williams  as  “the 
best  lookinK  newspaper  in  North 
America” — hit  the  streets  September  6 
culminatintr  two  years  of  technological 
improvement  and  phuininK- 

An  editorial  signed  by  Williams  told 
readers  that  the  new  look  was  much 
more  than  “superficial  cosmetic 
change.”  He  said  the  Tribune  is  new  in 
typography,  in  content  and  in  presenta¬ 
tion. 

The  Tribune,  a  Southam  Newspaper, 
is  complete  with  a  redesigned  masthead 
on  a  background  of  yellow  with  other 
sections  equally  well-defined,  including 
one  for  children.  Peter  Palazzo  designed 
the  paper,  which  boasts  a  classified  ad¬ 
vertising  section  offering  free  personal 
want  ads  to  readers.  The  overwhelming 
response  to  the  offer  required  a  48-page 
section  for  the  first  issue. 


‘Best  looking  newspaper’ 


G-man  saves  Ford, 
Manson  cohort  held 


Gunman  shoots  5  at  hotel 


TV  agreement  is  reached 


Ackles:  Lions'  share  of  the  worries  ttow 


Here's  lineup 
for  big  rematch 


Radicals  warn 
of  slaughter 


Inside  your  Tribune 


Man  returns  with  revolver 
after  ejected  from  National 


High  school  footballers  Greg  Barton  gets  the  axe 
tee  up  pigskin  lor  1975 


( jiudui)NL<lSi/Mii 


Anti-freeze  dealer  boiling  over  labels 


Section  page 

The  first  editorial  told  readers  that 
technological  changes  of  the  past  two 
years  of  jrlanning  could  only  be  de¬ 
scribed  as  “revolutionary.  .  .  There  is 
not  a  scrap  of  lead  left  in  the  composing 
room  or  press  room  of  The  Tribune. 
Tribune  editors  use  electronic  display 
terminals  to  edit  copy.  .  .  Tribune  type 
is  set  by  photocomposition  and  comput¬ 
ers.  .  .” 

Content  changes  cited  by  Williams  in¬ 
clude  an  increased  ratio  of  news  to  ad¬ 
vertising  space  with  greater  emphasis 
on  local  “people”  news.  He  said  the  news 
staff  has  been  increased  and  in  total  the 
newspaper  employs  35  more  people  than 
a  year  ago. 

The  Tribune  also  has  a  new  guaran¬ 
teed  delivery  program  in  Metro  Win¬ 
nipeg.  A  subscriber  who  does  not  have 
the  newspaper  by  6:30  each  afternoon  is 
asked  to  call  Satisfied  Service  line,  and 
the  Tribune  will  be  rushed  out  through 
its  Central  Control  Center  and  radio  dis¬ 
patched  trucks. 

Winnipeg  has  two  daily  newspapers, 
the  other  being  the  Free  [‘reus,  which 
printed  a  98-page  edition  September  6 
with  its  regular  format. 
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Paper  sued  over  photo  in  Florida 

.An  invasion  of  privacy  suit  involving  owner’s  permission.  \  picture  of  the 
the  (luestion  of  trespass  by  newsmen  in  a  fire  victim's  silhouette  burned  into  the 
private  home  has  been  reinstated  floor  by  the  intense  heat  was  published, 
against  the  Jnek'Konrille  (Fla.)  Joi/r/m/ *  Circuit  Judge  Major  B.  Harding  dis¬ 
and  Florida  Tiines-l'nion.  missed  the  suit  for  damages  but  the  dis- 

The  action  was  brought  in  state  court  trict  court  of  appeal  overruled  him  in  a 
by  Klenna  .Ann  Fletcher,  whose  Ki  year-  2-1  decision.  Judge  (luyte  McCord,  dis- 
old  daughter  died  in  a  fire  in  their  home.  senting,  contended  it  was  a  long- 
.A  photographer  and  a  reporter  from  the  standing  custom  for  newsmen  to  enter 
newspapers  accompanied  firemen  and  private  property  “where  disaster  of 
policemen  into  the  house  without  the  great  public  interest  has  occurreii.” 

Media  broker  firm  established  in  Michigan 

J.  T.  Maloney  &  .Associates,  Ltd.,  an-  radio  and  television  broadcast  stations 
nounced  the  formation  of  a  new  business  as  well  as  weekly  and  daily  newspapers, 
brokerage  service.  .According  to  com-  The  company’s  target  area  will  be  prop- 
pany  president  John  T.  Maloney,  in  addi-  erties  located  in  the  Great  Lakes  area, 
tion  to  handling  commercial,  income.  The  sales  unit  consists  of  John  T. 
and  investment  properties,  the  firm  has  Maloney,  Keith  P.  Gensheimer,  and 
entered  the  highly  specialized  field  of  Robert  1).  MacVay,  who  will  act  as  a 
selling  media  properties.  This  includes  media  consultant  to  the  firm. 
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ADVERTISING 

21  accounts  place  ads 
in  newest  ad  network 


The  N'orthern  New  Jersey  Newspaper 
Network  was  formed  on  September  1, 
1975.  This  new’  network  of  three  daily 
newspapers  have  been  organized  to  sell 
national  newspaper  advertising. 

Today  there  are  more  than  eighty 
networks  or  groups  of  new’spapers 
throughout  the  country  that  have 
banded  together  for  the  purpose  of  sell¬ 
ing  themselves  to  major  national  adver¬ 
tisers. 

The  Eliza  beth  Journal,  Morristou'u 
Daily  Record  and  the  ^eivtou  Hemld  now 
provide  advertisers  with  125,795  daily 
circulation  in  Sussex,  Morris  and  Union 
Counties.  The  Network  provides  40% 
coverage  of  a  market  equal  in  rank  to 
Standard  Metropolitan  Statistical  .\reas 
of  36. 

Jack  Center,  vicepresident  and  direc¬ 
tor  of  sales  for  the  Morristown  Daily  Rec¬ 
ord,  said  “many  regional  advertisers 
have  shown  interest  in  the  Netw’ork 
which  offers  a  discount  rate.”  .-^ny  na¬ 
tional  advertiser  may  schedule  an  ad  by 
issuing  one  Network  order  at  the  rate  of 
$1.26  per  line  daily  and  $1.28  per  line 


Sunday.  They  will  receive  one  bill  and 
payment  may  be  made  with  the  issuance 
of  one  check. 

The  .\udit  Bureau  of  Circulations  will 
be  issuing  shortly  a  consolidated  audit 
combining  all  three  newspapers  circula¬ 
tions.  Rudy  Mazurosky,  advertising  ili- 
rector  of  the  Elizabeth  Journal,  an¬ 
nounced  that  the  marketing  representa¬ 
tives  for  the  Network  would  be 
Mathews,  Shannon  &  Cullen,  Inc. 

Mathews,  Shannon  &  Cullen  represent 
all  three  Network  member  newspapers. 
They  are  also  the  selling  agents  for  50 
other  newspaper  networks  in  the  East¬ 
ern  half  of  the  United  States.  The  rep¬ 
resentative  firm  maintains  18  sales  of¬ 
fices  and  a  sales  staff  of  forty-five  sales¬ 
men. 

William  V.  Shannon,  senior  vicepresi¬ 
dent  of  Mathews,  Shannon  &  Cullen,  Inc. 
stated  that  twenty-one  accounts  had  al¬ 
ready  scheduled  business  in  the  Net¬ 
work.  He  also  stated  that  Joseph  Bogner 
of  MS&C  would  be  in  charge  of  directing 
the  sales  program  for  the  Northern  New 
Jersey  Newspaper  Network. 


Chianti  returns 
to  newspapers 

Schieffelin  &  Co.,  which  used  news¬ 
papers  this  spring  to  tell  the  public  of  its 
change  from  a  straw  wrapped  bottle  for 
Ruffino  Chianti  wine,  is  launching  a  new 
newspaper  campaign  for  the  product 
starting  September  19. 

The  schedule  calls  for  600  and  800  line 
ads  in  15  newspapers  in  10  markets  and 
will  average  six  insertions  per  paper.  It 
will  run  through  to  the  end  of  the  year. 

.According  to  Paul  L.  P’arber,  Schieffe- 
liji’s  vicepresident  and  director  of  mar¬ 
keting  services,  newspapers  were  chosen 
for  two  reasons:  their  flexibility  in 
matching  the  marketing  needs  of  Ruf¬ 
fino  Chianti  and  their  ability  to  tell  a 
news  story  in  a  news  environment. 

The  new  ads  carry  the  slogan:  “Ruf¬ 
fino.  It’s  Chianti’s  first  name.” 

• 

Thomson  purchases 
Pa.  daily  paper 

The  Couuellsi'ille  (Pa.)  Daily  Courier 
has  been  sold  to  the  Thomson  news¬ 
paper  effective  October  17,  it  has  been 
announced  by  the  newspaper. 

James  G.  Driscoll,  vicepresident  of  the 
newspaper,  will  become  general  man¬ 
ager,  and  his  father,  James  M.  Driscoll, 
will  retire  as  editor  and  general  man¬ 
ager  but  will  remain  in  a  consulting 
capacity.  Robert  E.  Lind,  general  man¬ 
ager  at  present,  will  become  editor. 


Our  Executive  Recruiters  Specialize 
in  the  Newspaper  Industry 


For  over  ten  years,  we  have 
saved  our  clients  valuable  time 
confidentially  exposing  their 
opportunity  to  more  potential 
candidates  than  they  could 
locate  in  any  other  way.  Our 
clients  find  the  use  of  an  outside 
recruiter  is  the  easiest  way 
possible  to  solve  a  troublesome 
management  problem. 

When  you  need  help  finding  the 
right  individual  in  your 
General  Management,  Business, 
Advertising,  Mechanical, 
Circulation  and  Editorial  areas, 
call  (312)  693-6171  fora 
no-obligation  and  confidential 
discussion  of  our  services. 


Mike  Walker 


Fred  Harms 


Carl  Younq 

VICE 

PRESIDENT 


Bill  Davis 


Ron  Curtis  &  Company 
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Mergenthalep 


Unotpon 


The  Linotron  303  is  an  advanced  phototypesetter, 
based  upon  our  experience  with  the  highly  success¬ 
ful  Linotron  505,  the  most  widely  used  cathode  ray 
tube  phototypesetter  in  the  world.  The  use  of  ad¬ 
vanced  CRT  technology  has  produced  a  fast,  ver¬ 
satile,  low  cost  unit.  303  is  program-compatible 
with  505  and  as  such  can  be  driven  by  existing 
software  packages  .  .  .  both  our  own  and  others. 
Many  options  are  also  available.  As  in  the  505, 
you  can  add  additional  core  and  the  appropriate 
peripherals  to  enable  the  303  system  to  handle 
your  complete  classified  job,  eliminating  the  need 
for  an  external  production  computer. 


It  Has  Everything  You  Might  Want  In  a  Phototypesetterl 


You’ve  got  to  see  it.  It’s  a  great  piece  of  equip¬ 
ment  and  “you’ve  gotta  believe  it!”  Mergenthaler 
Linotype  Co.,  an  ELTRA  Company,  P.O.  Box  82, 
Mergenthaler  Drive,  Plainview,  New  York  11803. 
(516)  694-1300. 


Mergenthaler 


EltfH 


MERGENTHALER  LINOTYPE  COMPANY 

P.O.  Box  82,  Mergenthaler  Drive,  Plainview,  New  York  1180.^ 

□  Send  us  more  information  about  the  l.inotron  303, 
n  We  are  also  interested  in: 


Individual  _ 

Company _ 

Address - 


City. 


State. 


Zip^. 


385B 


300  lines  per  minute 

4  to  72  pt.  in  Vi  pt.  increments 

Forward  and  reverse  film  leading 
in  Va  pt.  steps 

Up  to  24  grids,  each  containing 
144  characters 

Instant  point  size  changes 

Fast  grid  change 

Unrivalled  typeface  library 

Base  line  jump  facility 
in  V%  pt.  increments 

Complete  software  support 

The  303  can  form  the  heart  of  a  total  systems  package 
hy  increasing  the  core  size  and  the  addition  of  various  peripherals. 

In  its  simplest  form,  the  303  functions  as  a 
flexible  stand-alone  phototypesetter. 


McKeel 


news-people 


Gelsanliter  Campbell 


Chait 


McKeel  elected  president  of  PNI 


l)(i\  Pii.KTTK.  new  national  editor  of 
the/>f'^roi7  (Mich.).\>H'.s — from  assistant 
national  editor,  replacin>f  Ai.b.w  E. 
Hlanchaki).  named  chief  of  the  Xews’ 
VVashintrton  bureau. 

♦  4c  ♦ 

F.  DoNAi.n  Gii.mokk,  formerly  opera¬ 
tions  i)lanninn  director  at  the 

WdKhiiidtDii  Post — to  production  director 
of  the  .VcM’  York  Post. 

Gkkcu  Hkki£I\<;t()\.  assistant  chief  of 
the  .Associated  Press  bureau  in 

Seattle — to  join  the  Vaiicoiii^er  (Wash.) 
CohuHhioH  as  city  editor  in  November. 

4c  4c  4c 

.Ai.dkv  H.  Spknckk.  of  Park  Rid>re,  Ill., 
after  IG  years  with  Thomson  Newspa¬ 
pers,  Inc.,  in  several  management 
capacities,  appointed  publisher  and  gen¬ 
eral  manager  of  the  S'orth irest  .Arkansas 
Times,  succeeding  GKOlUiK  H.  Gkakhakt, 
general  manager  for  IG  years  and  pub¬ 
lisher  for  eight.  Gearhart  relinquished 
post  for  health  reasons. 

4c  4c  4c 

Boh  Whkaki.kv,  long-time  news¬ 
paperman  in  Colorado,  including  report¬ 
ing  and  editing  for  the  Denver  Post  and 
liockif  Mountain  Xeies — named  president 
and  co-i)ublisher  of  the  Oskaloosa  (Iowa) 
Daily  Herald,  succeeding  ClJAIC  Tko\- 
(JAAKli,  who  resigned  to  go  into  business 
in  .Sioux  City. 

4c  4c  4c 

Bii.i.  G.  Damki.,  former  publisher  of 
the  Petaluma  (Calif.)  .Argus-Cou  rier 
named  publisher  of  the  .Vo /w  (Calif.) /fc</- 
i.ster,  succeeding  ,1.  V'intknt  Bkkwek, 
who  will  be  a  consultant  for  several 
western  daily  newspapers  and  continue 
to  live  in  Napa. 

*  *  * 

Thomas  L.  Hickey,  member  of  the  staff 
of  the  Ventura  (Calif.)  Star-Press  since 
1971,  named  editor  of  the  Fillmore 
Herald. 

Roy  Seitz,  assistant  personnel  and 
labor  relations  manager  of  the  Cleveland 
Press — named  executive  secretary  of  the 
Cleveland  Newspaper  Publishers  As¬ 
sociation. 

4c  4c  4c 

Eii.een’  Foi.ey,  former  feature  writer 
for  the  Philadelphia  Evening  ixndSundag 
Itulletin — appointed  instructor  of  report- 


Sam  S.  .McKeel,  vicei)resident  and 
general  manager  of  the  Philadelphia  In¬ 
quirer  and  Daily  Sews,  has  been  elected 
president  of  Philadelphia  Newspapers 
Inc. 

McKeel  succeeds  P'rederick  Chait,  who 
continues  as  vicepresident  of  Knight- 
Ridder  Newspapers,  and  secretary  of  the 
K-R  operating  and  executive  commit¬ 
tees. 

David  Gelsanliter,  a  K-R  staff  execu¬ 
tive  who  has  worked  directly  for  McKeel 
during  the  past  year,  was  named  vice- 
president  and  general  manager.  John  W. 
Campbell,  director  of  marketing  and  ad 
sales,  was  elected  vicepresident  for  mar¬ 
keting  and  advertising. 

Earl  Crompton,  formerly  assistant 


ing  and  editing  in  the  Kansas  State  Uni¬ 
versity  department  of  journalism  and 
mass  communications,  Manhattan. 
Prior  to  the  Bulletin,  she  worked  on  copy 
desk  at  the  Delaware  County  Daily  Times 
and  reported  at  the  Hutchinson  (Kan.) 
Sews. 

4c  4c  « 

Wai.tek  Meak.s,  after  8'/2  months  as 
chief  of  the  Detroit  Sews’  Washington 
bureau,  returned  to  the  .Associated 
Press,  where  he  was  named  an  .AP  Spe¬ 
cial  Correspondent  and  administrative 
assistant  in  the  Washington  bureau.  He 
is  to  haiulle  planning  and  coordination  of 
197G  election  year  coverage,  and  also  will 
cover  state  primaries. 


general  manager,  has  taken  on  divi¬ 
sional  responsibilities  and  has  been 
named  director  of  cost  controls.  John 
Neighbors  was  named  director  of  infor¬ 
mation  systems  to  head  the  data  process¬ 
ing  dei)artment. 

Under  the  new  division  alignment,  the 
business  affairs  of  both  newspapers  will 
be  the  responsibility  of  .McKeel  while  the 
editors  of  the  Inquirer  and  Daily  News 
remain  individually  responsible  for  news 
and  editorial  policies. 

Divisions  reporting  to  McKeel  will  be 
advertising,  finance,  labor  relations  and 
public  affairs.  Those  reporting  to  Gel¬ 
sanliter  will  be  production,  circulation, 
personnel  and  data  processing.  Both 
Gelsanliter  and  Campbell  report  directly 
to  McKeel. 


Jeff  Simon — named  radio-tv  critic- 
columnist  at  the  Buffalo  (N.A'.)  Sews, 
succeeding  Hai.  Ckowther,  who  will 
cover  live  entertainment  and  movies. 

♦  ♦  ♦ 

James  Duncan  joins  the  Sorth  .Adams 
(Mass.)  Tmnscript  as  reporter  for  subur¬ 
ban  towns  in  Massachusetts  and  V'er- 
mont.  He  spent  two  summers  as  reporter 
for  the  Stamford  (Conn.)  .Advocate  and 
was  graduated  from  Yale  in  May. 

*  *  * 

Ei»  Newi.ani),  former  business  report¬ 
er  and  columnist  for  the  G  reenville 
(S.C.)  Piedmont — ^joins  Sashville  (Tenn.) 
Banner  as  general  assignment  reporter. 

*  *  * 

F’rei)  L.  Ferris,  veteran  of  27  years 
with  United  Press  International — 
appointed  to  newly-created  position  of 
public  relations  manager  of  Columbia 
Gas  Transmission  Corp.  at  Charleston, 
W.  Va.  Ferris  spent  the  past  year  as 
senior  editor  and  writer  with  the  Voice 
of  America  in  Washington,  D.C.  His 
journalistic  career  includes  work  with 
the  Raleigh  Register  at  Berkley,  W.  Va., 
and  at  the  Logan  (W.  Va.)  Banner  before 
moving  to  UPI  at  Charleston;  working 
there  15  years,  first  as  West  Virginia 
sports  editor  and  later  as  news  manager, 
before  promoted  to  Washington,  where 
he  spent  the  last  eight  of  12  years  as 
UPPs  news  editor  in  the  capital. 

♦  *  * 

Denis  D.  Gray,  31,  Bonn  correspond¬ 
ent  for  .AP — named  bureau  chief  in 
Bangkok,  Thailand,  replacing  JiicHARi) 
M.  Bi.ystone,  who  was  reassigned  to 
London. 


'Marketing  Fcx>cl?' 


Should  be  a  part  of  your  strategy  for  Western 
New  York.  Ask  us.  You'll  be  glad  you  did. 

(Eric  (Times 


Morning  Evening  Sunday 

TIMES  PUBLISHING  CO.  12th  &  Sassafras  Sts.,  Erie,  Pa.  16501 
Represented  by  Story  &  Kelly-Smith,  Inc. 
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in  the  news 


Neill  Suarez 


Rolfe  Neill  named 
publisher  in  Charlotte 

Rolfe  Neill  was  named  president  of 
Knight  Publishing  Company  and  pub¬ 
lisher  of  the  Charlotte  Ohserver  and 
\  e  ten . 

Chapman  also  announced  the  im¬ 
mediate  promotion  of  Robert  J.  Suarez, 
controller  of  the  newspapers  for  the  past 
three  years,  to  the  newly-created  posi¬ 
tion  of  vice  president  and  business  man¬ 
ager. 

Neill,  42,  will  be  returning  to  Charlotte 
from  Philadelphia  where  for  five  years 
he  has  been  editor  of  the  Daily  Xewn, 
another  Knight-Ridder  newspaper. 

Erwin  Potts,  general  manager  of  the 
Observer  and  News,  has  resigned. 
Chapman  said,  to  accept  a  major  execu¬ 
tive  position  with  the  .VIcClatchey  news¬ 
papers  in  California. 


RtTTU  L.  Moti.ky,  society  editor  of  the 
Aiiaapolin  (Md.)  Evening  Capital  for  10 
years,  retires  because  of  health  reasons. 
She  has  been  hospitalized  in  .4nne 
.■\rundel  General  Hospital  since  July  28. 


Thomas  Wii.i.ky,  advertising  director 
of  the  Elkhart  Truth — elected  president 
of  the  Imliana  Newspaper  .Advertising 
Executives  .Association  at  fall  meeting 
September  5-6  in  Indianapolis,  succeed¬ 
ing  Dan  Harrington  at  Valparaiso. 
Other  officers:  .Akthuk  1).  Feickk,  ad¬ 
vertising  director  of  Riclnnond 
Palladium-Item;  Inez  Mapi.e,  retail  ad¬ 
vertising  manager  of  the  Connerni'iHe 
X  eu'H-Examiner,  secretary;  and 
Reyn'oi.ds  Webek,  advertising  manager 
of  the  Lafayette  Journal  and  Courier, 
treasurer. 

*  *  * 

David  J.  Libpeut,  chairman  of  the  de¬ 
partment  of  journalism  at  the  Univer¬ 
sity  of  Wisconsin-Oshkosh — elected  pres¬ 
ident  of  the  American  Society  of  Jour¬ 
nalism  School  .Administrators  at  annual 
convention  in  Ottawa.  Other  officers: 
Bii.i.y  I.  Ros.s,  president-elect,  Texas 
Tech  University;  JoE  W.  Milner, 
.Arizona  State  University,  vicepresident, 
and  LaRue  W.  Gii.i.eland,  University  of 
Nevada- Reno,  executive  director  and 
secretary-treasurer. 

*  *  * 

William  T.  Malone,  formerly  circula¬ 
tion  manager  of  the  Lafayette  (Ind.) 
Journal  and  Cou  tier — became  circulation 
director  of  the  Rockford  (Ill.)  Newspa¬ 
pers.  James  Robertson,  acting  circula¬ 
tion  manager  of  the  Morning  Star  and 
evening  Register-Republic  since  Febru¬ 
ary — named  circulation  manager. 

*  *  » 

Boyd  Simmons,  62,  an  assistant  man¬ 
aging  editor  of  the  Detroit  Xeu's,  who 
built  the  “Secret  Witness”  program  into 
a  nationally  recognized  crime-solving 
feature,  retires  after  28  years  with  the 
News. 


Robert  J.  Busby,  news  editor  of  the 
Kansas  City  CSlo.)  Star,  named  assistant 
to  Cruise  Palmer,  executive  editor  of 
The  Star  and  the  Times.  In  other  Star 
changes:  Howard  R.  Chennell,  from 
makeup  editor  to  news  editor;  .Al 
Goldberc,  from  copy  chief  of  suburban 
Metro  staff  to  makeup  editor;  Kay  Read, 
from  editing  Kansas  Metro  pages  to 
Metro  copy  chief,  and  William  J. 
Stoner,  Metro  reporter  to  night  bureau 
chief  of  the  Kansas  City,  Kan.  office,  suc¬ 
ceeding  Evert  Sisney,  who  retired  .Au¬ 
gust  31. 

* 

Kay  Etzi.er — named  editor  of  Patent 
Trader,  succeeding  Victor  Salvatore  Jr., 
who  will  become  a  newspaper  and  public 
relations  consultant.  She  was  assistant 
editor. 

*  *  * 

Joseph  Donadieu,  from  court  house 
reporter  to  news  editor  of  the  Burlington 
County  Times,  Willingboro,  N.J.  Other 
changes:  Dan  Eisenhuth,  reporter  to 
city  desk;  and  Jacqueline  Bridoes, 
former  reporter  at  the  Philadelphia  Bul¬ 
letin,  joins  as  staff  reporter. 

*  *  * 

Ken  Berry,  formerly  advertising 
manager.  West  Hawaii  Today,  a  Donrey 
Media  weekly— named  general  manager. 
Ocean  Division,  Byerly  Publications,  in 
charge  of  the  Virginia  Beach  Sun, 
Chesapeake  Post  and  Churchland  Picto¬ 
rial.  R.  Gordon  Ursul,  formerly  news 
editor,  the  Montgomery  (Ala.)  .Advertiser, 
named  editor  for  the  Sun,  Post  and  Pic¬ 
torial,  all  weeklies. 

«  *  « 

William  A.  .Acers,  advertising  direc¬ 
tor  of  the  Fort  Worth  Press  for  11 
years — named  to  newly-created  position 
of  assistant  retail  advertising  manager 
for  Memphis  Publishing  Company,  pub¬ 
lisher  of  the  Commercial  .Appeal  and  the 
.1/ em phis  Press-Scimita r. 


*  *  * 

Marcaret  Ulvano,  family  and  home 
editor  of  the  Duluth  (Minn.)  Xews- 
Trihune  and  Herald,  retires  after  a  jour¬ 
nalistic  career  beginning  in  1929,  with 
plans  to  visit  family  and  friends.  She  is 
succeeded  by  Jui.lANNE  .AcNEW,  former 
public  information  director  for  the  Col¬ 
lege  of  St.  Scholastic,  which  last  June 
awarded  Mrs.  Ulvang  an  honorary  de¬ 
gree  of  doctor  of  humane  letters,  one  of 
more  than  50  awards  and  honors  she  has 
received;  including  a  woman’s  organiza¬ 
tion  setting  up  a  scholarship  fund  in  her 
name  in  appreciation  for  her  work  in 
publicizing  community  events. 

*  *  * 

Bill  Wilson,  former  news  editor  of 
Today's  Sunbeam,  Salem,  N.J. — to  as¬ 
sociate  editor  of  Hardware  Age 
Magazine,  a  Chilton  publication.  Wilson 
was  also  city  editor  at  the  Bucks  County 
Courier  Times,  Levittown,  Pa.,  and  an 
associate  editor  at  Iron  Age  Magazine. 

♦  ♦  ♦ 

John  B.  Crawley,  a  member  of  the 
Xew  York  Xews  advertising  staff  since 
1968 — named  Western  advertising  man¬ 
ager  and  head  of  the  News’  Chicago  of¬ 
fice,  replacing  Thoma.s  R.  .Adams,  who 
will  move  to  New  York  to  become  man¬ 
ager  of  a  new  marketing  services  divi¬ 
sion. 


♦  ♦  ♦ 

Marth.a  S.  Stern — ^joins  Xewsday  as 
promotion  writer,  from  job  as  advertis¬ 
ing  manager  for  radio  station  WINS, 
New  York  City. 

*  *  * 

Loyd  B.  Kussman,  formerly  publisher 
of  the  Leesburg  (F\a..)Daily  Commercial  - 
joins  Rantoul  (Ill.)  Press  as  general 
manager. 

Hi 

Rick  Talley,  formerly  editor  of  the 
sports  department  at  Chicago  Today — 
joins  WGN  Radio  and  WGN  Television  9 
as  sports  reporter  and  commentator.  His 
Chicago  Tribune  column  will  continue. 


BLACK  MARKET  NEWSPAPERS 

"I  found  out  that  some  of  my  carriers 
had  a  nice  little  operation  going  on  the 
side.  They  were  selling  their  'surplus'  for 
recycling.  That's  all  well  and  good,  except 
that  sometimes  the  surplus  was  'left  over' 
advertising  supplements  which  were  sup- 
(X)sed  to  be  inserted  by  the  carriers  when 
they  rolled  their  routes. 

"But  I  found  out  that  rollcxl  papers  are 
worthless  for  reclamation.  Rolled  papers 
are  only  valuable  to  throw.  That's  one 
reason  I  put  in  a  btepper-Pak  Bundle-Bagg 
System.  Not  only  have  I  cut  50%  of  my 
carriers  on-the-job  time,  but  I  protect 
insert  investment." 

The  Stepper-Pak  Bundle-Bagg  System 
collates,  folds,  weather  wraps,  ties  and 
Bundle-Baggs  a  route's  worth  of  papers  for 
home  delivery  15  to  20  times  faster  than 
hand  operations.  Call  today  for  the 
money-saving  details. 

(91.3)  782-2580 
P().  Box  103 
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Kansas  City  Star  blunts 
short-weighting  schemes 


When  several  disgruntled  truck  driv¬ 
ers  complained  about  working  arrange¬ 
ments  with  quarries  supplying  city, 
county  and  state  government  depart¬ 
ments  with  rock  or  asphalt  the  Kanitaii 
Citif  Star  smelled  a  story. 

The  editors’  keen  olfactory  nerves 
were  not  to  be  denied.  Reporters  Roger 
Moore  and  Mike  McGraw  turned  up  evi¬ 
dence  of  schemes  to  defraud  govern¬ 
ments  in  a  3-state  area. 

Their  checking  showe<l  that  various 
government  departments  were  paying 
for  materials  they  never  received 
through  inaccurate  weights  of  railroad 
cars  and  trucks. 

The  investigation  resulted  in  pending 
grand  jury  action  and  several  civil  suits 
to  recover  tax  losses  and  has  turned  up 
alleged  coercion  by  one  of  the  largest 
Teamster  Union  locals  in  Kansas  City. 

Moore  and  McGraw  delved  into  com¬ 
parisons  of  delivery  tickets  which  ac¬ 
companied  each  truckload  sent  to  a  gov¬ 
ernment  unit.  It  became  obvious  to  the 
reporters,  and  subsequently  to  govern¬ 
ment  investigators  that  tax  funds  were 
being  drained  by  schemes  to  juggle  the 
empty  weights  of  public  and  private  de¬ 
livery  trucks. 

The  newsmen  even  found  delivery  tick¬ 
ets  that  show  the  same  truck  to  vary  in 
empty  weight  by  more  than  5  tons.  That 
meant  the  consignee  paid  for  5  tons  of 
truck  rather  than  rock  or  asphalt. 

Kansas  City,  the  government  closest 
to  completing  its  audit  of  losses,  has  con¬ 
cluded  local  taxpayers  were  shorted  at 
least  a  ton  per  load  for  the  past  5  years 
on  rock  and  asphalt  products  alone. 

Million  in  losses 

Investigators  who  got  into  the  act 
after  .Moore  and  McGraw  started  snif¬ 
fing  around  predict  losses  in  the  met¬ 
ropolitan  Kansas  City  area  alone  will 
total  several  million  dollars. 
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Moore  and  McGraw  told  Editor  &  Pub- 
li.sher  the  truck  weight  variances 
“piqued  our  interest  in  weighing  proce¬ 
dures  used  by  the  railroads.”  It  was 
learned  that  the  inaccurate  weights  of 
railroad  cars  are  directly  related  to  the 
rising  cost  of  many  commodities  such  as 
sugar,  feed,  seed,  coal,  fertilizer,  etc. 

Some  boxcars  vary  in  empty  weight 
more  than  30,000  pounds  over  the  weight 
stenciled  on  the  car,  which  is  used  to 
compute  the  freight  and  commodity 
costs  to  shippers  and,  ultimately,  to  con¬ 
sumers. 

The  reporters  found  that  even  though 
new  equipment  and  sidewalls  are  added 
to  a  railroad  car  after  it  is  weighed,  the 
stenciled  weight  on  its  side  may  not  be 
changed  for  20  years. 

Many  governments  and  newspapers 
have  taken  keen  interest  in  the  probe 
and  papers  have  expressed  the  desire  to 
learn  the  investigative  procedures  insti¬ 
tuted  by  the  Star  renorters. 

What  they  discovered  will  eventually 
lead  to  a  nationwide  check  of  key  cities 
as  part  of  the  rock  and  asphalt  probe.  In 
addition,  government  officials  and  au¬ 
ditors  are  implementing  many  new 
safeguards  to  prevent  further  losses 
through  similar  schemes. 

How  it  works 

Here  is  how'  the  investigators  believe  a 
weight-juggling  plot  involving  the  deliv¬ 
ery  of  construction  supplies  works: 

An  empty  (tare)  weight  is  recorded  for 
each  truck  delivering  supplies.  A  line 
drawing  in  the  Star  showed  actual 
weight  on  an  empty  truck  depicted  is 
17,000  pounds.  When  the  truck  is  loaded 
it  is  weighed  again.  The  difference  be¬ 
tween  the  loaded  weight  and  the  tare 
weight  is  the  weight  of  the  material 
purchased,  in  the  example  illustrated, 
48,000  pounds.  In  the  depiction  the  tare 
weight  of  a  17,000-pound  truck  was 
falsely  recorded  as  14,000  pounds,  mean¬ 
ing  that  when  the  full  truck  w'eighed  in 
at  65,000  pounds  the  contractor  paid  for 
3,000  pounds  of  material  that  was  not 
delivered. 

Stories  and  quotes  which  appeared  in 
the  Star  during  most  of  this  summer 
were  eye  openers. 

One  major  supplier  of  sand  to  private 
contractors  and  area  governments  said 
it  has  guessed,  rather  than  weighed,  the 
amount  of  sand  it  has  sold  for  more  than 
a  year.  Weighing  by  scale  had  been 
abandoned  for  quite  some  time.  How¬ 
ever,  the  reporters  found  purchase  re¬ 
ceipts  from  the  company  indicating  that 
sand  bought  and  hauled  from  the  plant 
was  weighed  on  scales.  Sand  was  sold  by 
the  ton. 

This  same  supplier  also  said  the  gross 
(loaded)  and  tare  (empty)  weights  were 
guesses.  He  “kind  of  knew”  what  the  net 
weight  would  be. 

In  the  wake  of  the  Star’s  investigation 
others  are  underway  by  various  gov¬ 


ernment  units  in  Colorado,  Kansas,  and 
Missouri. 

The  Star  said  the  U.S.  Army  Corps  of 
Engineers  is  continuing  investigation  in 
a  5-state  area  that  may  be  pursued  by 
the  Federal  Bureau  of  Investigation. 

The  Star’s  probe  and  government  in¬ 
tervention  has  raised  interest  in  related 
situations,  including  potential  shortages 
and  overcharges  in  goods  and  com¬ 
modities  shipped  by  rail  and  over  the  na¬ 
tion’s  highways. 

W’eights  falsified 

Data  from  police-enforced  weigh-ins 
determines  that  empty  weights  of  many 
trucks  had  been  falsified  for  years  in  the 
Kansas  City  area.  The  result  is  that  the 
trucks  are  listed  as  hauling  more  mate¬ 
rial  than  they  actually  are  carrying  and 
governments  pay  for  more  goods  than 
they  receive. 

“Who  profits  from  these  alleged 
schemes?,”  the  reporters  asked  in  one  of 
their  multi-series  stories,  which  con¬ 
tinued:  “No  one  is  ready  to  say  yet.  But 
beneficiaries  could  include  truckers  (on 
a  small  scale),  quarry  operators,  quarry 
weighmasters,  and  .  .  .  some  govern¬ 
ment  inspectors  and  employees  willing 
to  overlook  material  shortages.” 

Incentives  are  plentiful,  according  to 
the  Star.  Truckers  are  paid  by  the  ton- 
mile  to  haul  loads  from  quarries.  Scale- 
men  and  other  employees  in  the  con¬ 
struction  industry  are  paid  bonuses  for 
peak  production.  A  quarry  (or  other 
firm)  stands  to  profit  from  every  ton  of 
material  billed  to  a  customer  not  deliv¬ 
ered. 

Independent  truckers  in  Kansas  City 
told  the  Star  some  truckers  may  be  mak¬ 
ing  as  much  as  $600  a  month  each  in 
illegal  profits  from  the  sale  of  construc¬ 
tion  supplies — and  the  quarry  operators 
they  work  for  “skim  off  more  of  the 
gravy  than  they  do.” 

Inaccurate  weights  of  railroad  cars 
“almost  certainly  contribute  to  rising 
food  prices  and  other  costs,”  one  story  in 
the  Moore-McGraw  series  said.  Boxcars, 
it  continued,  have  been  found  to  weigh 
up  to  10  tons  more  when  empty  than 
they  are  officially  recorded  as  weighing. 
This  wide  weight  variance  can  be  re¬ 
sponsible  for  added  costs  to  shippers 
and,  eventually,  to  consumers  for  all 
kinds  of  commodities  delivered  by  rail, 
the  story  added. 

The  Star  quoted  one  official  as  saying 
“inaccurate  weights  are  responsible  for 
a  lot  of  businesses  getting  screwed  roy¬ 
ally  ...  a  lot  of  firms  have  gone  broke 
without  ever  knowing  where  the  loss 
was.” 

The  reporters  discovered  that  weigh¬ 
ing  of  boxcars  is  sporadic  at  best.  In  ad¬ 
dition,  it  was  found  that  even  when  cars 
are  weighed,  many  railroads  use  out¬ 
dated  and  often  illegal  scales. 

• 

Pages  converted 

The  Cleveland  Plain  Dealer  converted 
to  a  six-column  editorial  and  nine- 
column  display  ad  page  on  September  1. 
The  Denver  Post  will  adopt  a  six  and 
nine  format  on  October  6.  Both  papers 
conform  with  the  ANPA’s  code  “C”  clas¬ 
sification. 
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No  cash,  no  visas 

Soviets  demand 
advance  payment 
from  reporters 


Hy  Robert  H,  Robinson 
T(»day 
Cocoa.  Fla. 

All  but  four  of  the  17  newsmen  who 
applied  to  cover  the  astronauts'  trip  to 
the  Soviet  Union  have  hacked  out.  i)ar- 
tially  because  of  the  price  ta>r  the  Rus¬ 
sians  have  put  on  the  trip. 

The  Soviet  Union  is  demandinfi  a  cash 
advance  payment  of  $1..‘544  before  it  is¬ 
sues  visas  to  .American  newsmen.  Na¬ 
tional  .Aeronautics  and  Space  .Adminis¬ 
tration  public  affairs  officer  William  .1. 
O’Donnell  said  in  Washington. 

The  fee  is  figured  at  $9()  per  day.  per 
newsman  for  room.  food,  an  interpreter 
and  transportation.  O’Donnell  said.  .And, 
X.AS.A  had  to  fi>rht  to  net  the  fee  down  to 
$9<5  per  day. 

One  of  the  major  n>’ipt’s  of  newsmen  is 
that  the  hookinn  apency,  Simiro  Inter¬ 
national  of  Xew  York,  refuses  to  accej)t 
credit  cards  for  payment. 

The  reporters  who  decided  to  make  the 
trip  include  only  one  of  the  aerospace 
writinp  corps,  Mary  Bubb.  Bubb  usually 
covers  for  Fieuters,  but  the  U.S. -Soviet 
apreement  covers  only  those  workinp  for 
.American  newspapers.  So,  on  this  trip, 
she  is  representinp  the  f)c(roit  \eivs. 

Others  from  the  United  States  are 
James  Lonp  of  JL.A  .Associates  in  Ft. 
Lauderdale,  Fla.;  Harvey  McGhee  of  the 
Sonom  (Calif.)  D((i7i/  I’tiioii  Democmt  and 
Mike  O’Miller  of  the  Easton  (Pa.)  Dailji 
E.rprcKs. 

Once  in  the  Soviet  Union,  Moscow- 
based  reporters  for  the  .AP,  UF’I,  Time, 
Xeie  York  TinieK  and  ChrintioH  Science 
Monitor  will  join  the  corps. 

Soviet  newsmen  cominp  to  the  United 
States  when  the  cosmonauts  visit  won’t 
run  into  the  same  restrictions  the 
.Americans  have,  O’Donnell  said. 

“The  Russians  will  pay  the  poinp 
motel  fee  and  will  be  billed  for  their 
meals  from  whatever  restaurant  they 
eat  in,’’  O’Donnell  said. 

O’Donnell  said  he  believed  some  of  the 
newsmen  backed  out  because  their 
editors  decided  there  wouldn’t  be  too 
much  hard  news  on  the  trip  and  the  cost 
didn’t  warrant  coverinp  a  poodwill  mis¬ 
sion. 


Choose  a  LOGIGRAPHIC  computer-conlrob  vpesetting/edit- 
ing  system,  and  we  can  show  dramatic  p  'uction  cost 
reductions. 

But  that’s  only  half  the  story.  LOGIGRAPHIC  is  designed  to 
your  exact  requirements,  yet  it  is  fully  compatible  with  almost 
every  standard  input  and  output  device. 

•  If  you  are  installing  an  electronic  set-up  “from  scratch,” 
this  compatibility  means  very  significant  savings  over  systems 
that  demand  specially  made  components  or  costly 
adaptations. 

•  If  you  already  have  a  partial  system,  LOGIGRAPHIC  com¬ 
patibility  means  that  your  present  investment  retains  its  full 
value  and  usefulness. 

•  If  you  expand  at  some  future  date,  your  initial  investment 
remains  fully  effective.  LOGIGRAPHIC^  grows  as  your  busi¬ 
ness  grows. 

These  capital  considerations  are  just  a  few  of  the  reasons  both 
large  and  small  publishers  and  printers  are  choosing 
LOGIGRAPHIC.  Get  the  facts  - 
write  or  call  for  complete  information. 


ff  I’Tj^  24225  Gamier  Street,  Torrance,  California  90505 

I  213  /  325-6060 

Other  Offices:  Cambridge.  MA;  Chicago,  ILL;  Cleveland,  OH;  Houston,  TEX; 

New  York,  NY;  Washington,  DC  /  ,  J 


Mill  Strike  widens 


Four  newsprint  mills  based  in  Ontario 
were  closed  by  strike  this  week.  They 
are  Spruce  Falls,  Ontario  Paper,  Dom- 
tar,  Beaver  Wood  Fibre,  and  Great  I 

Lakes  Paper.  .A  fifth  plant  .Abitibi  has  I 

been  closed  since  mid-July.  The  four  I 
mills,  produciiifr  newsprint  in  British  I 
Columbia,  continue  to  remain  closed,  al-  | 
though  negotiations  were  taking  place,  I 
which  may  lead  to  a  settlement  and  a  | 
pattern  for  all  mills.  Meanwhile,  several 
B.C.  publishers  have  begun  rationing 
supplies. 
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TITLE. 


NAME. 


FIRM. 


ADDRESS- 


STATE. 


1975 

July 

linage 

The  following  linage  tobulofions  hove  been  compiled 
by  Medio  Records  Inc.,  lor  the  eiclusive  publicotion  of 
Editor  &  Publisher  They  may  not  he  reprinted  or 
published  in  ony  form  without  the  eiplicit  permission 
from  Medio  Records,  Inc.  NOTE  Newspapers  morked 
with  code  below  include  advertising  in  Porode  or  Fam¬ 
ily  Weekly,  oppronmote  linoge  os  follows: 

*  Porode  —  M,33S 
Family  Weekly — 42,002 

1975  1974 

AKRON,  OHIO 

Beocon  Journol-e .  2,805,438  2,814,932 

*  Beocon  iournol-S  .  991,601  1,050,105 

Grond  Totol .  3,797,039  3,865,037 

NOTE  Port-run  odvertising  Beocon  iournol-e  this  year 
2,805,438  includes  50,160  lines,  lost  year  2,814,932 
includes  46,768  lines. 

Beacon  Journol-S  this  yeor  991,601  includes  34,664 
lines;  lost  year  1,050,105  includes  55,632  lines 
NOTE:  Beocon  Journol-e&S  chonged  from  eight-column 
(2520  lines  per  poge)  to  sii-column  (1890  lines  per 
poge)  June  2,  1975. 

ATLANTA,  GA. 

Constitotion-m  .  2,755,637  3,342,393 

lournol-e .  3,207,041  4,001.961 

Journol  & 

Constilulion-S .  1,317,715  1,675,235 

Grond  Total  7.280.393  9,019,589 

NOTE  Port-run  odvertising — Journol-e  this  year 
3,207,041  includes  1 19,515  lines;  lost  year  4,001,961 
includes  266.993  lines. 

BALTIMORE,  MD. 

*  News  Amencon-S  .  .  543,275  741,636 

News  Americon-e  .  1.204,823  1,271,320 

Sun-m .  1,374.523  1,577,169 

Sun-e  .  2,045,151  2,181,706 

Sun-S  .  1.437,432  1,567.058 

Grand  Total  6,605,204  7,338.889 

NOTE:  Port-run  odvertising  News  Americon-S  this 
yeor  543.275  includes  46.212  lines;  lost  yeor 
741,636  includes  120,586  lines. 

News  Americon-e  this  yeor  1,204,823  includes  9,840 
lines;  lost  yeor  1,271,320  includes  9,408  lines. 
Sun-m  this  year  1,374,523  includes  44,946  lines. 
Sun-e  this  yeor  2,045.151  includes  101,826  lines. 
Sun-S  this  yeor  1,437,432  includes  17.176  lines. 

BATON  ROUGE,  LA. 

Advocate  (see  note)  2,642,795  2,565,491 

•Advocote-S  .  726,965  768,480 

Grond  Total .  3,369,760  3,333,9/1 

NOTE:  Advocote-m  ond  Stote  Times-e  sold  in  combino- 
tion;  linage  of  one  edition.  Advocote-m  is  shown. 

BERGEN  COUNTY,  NJ. 

Record-e  2,125,572  2,229,147 

+  Records  887.943  892,520 

Grand  Jotol .  3,013,515  3,121,667 

NOTE  Record-e  published  5  days  o  week  only 
NOTE:  Port-run  odvertising — Record-e  this  yeor 
2,125,572  includes  212,004  lines;  lost  yeor  2,229,147 
includes  195.004  lines. 

Record  s  this  yeor  887.943  includes  232,464  lines; 
lost  year  892.520  includes  167,712  lines. 


BINGHAMTON,  N.Y. 

Press-e  . 

1,678,437 

1,572,105 

•Press-S  . 

415.648 

524.892 

Grond  Totol  . 

2.094.085 

2,096,997 

BOSTON, 

MASS. 

Herald  Americon-m 

956.533 

895,659 

Herald  Advertiser-S 

772,697 

719,008 

(^obe-e . 

1,428,254 

1.406,652 

(^obe-m  . 

1,732,830 

1,778,131 

•Globe-S . 

1,579,973 

1.694.688 

Grand  Total . 

6.470,287 

6.494,138 

1975  1974 

yeor  762,448  includes  6,213  lines;  lost  yeor  949,923 
includes  3,647  lines. 

Courier  Expre$s-S  this  year  774,147  includes  20,880 
lines;  lost  year  938,547  includes  14,400  lines. 
News-e  this  yeor  2,569,520  includes  77,696  lines; 
lost  yeor  2,781,062  includes  75.440  lines. 

CAMDEN,  N.J. 

Courier  Posl-e  .  2,347,771  2,172,699 

NOTE:  Port-run  odvertising — Courier  Post-e  this  yeor 
2,347,771  includes  123,480  lines 

CHICAGO,  ILL. 

Tribune-m .  4,767,205  4,682,658 

Tribune-S .  1,963,814  2,103,175 

News-e  .  1.712,736  1.759,070 

Sun  Times-m  .  2,746,721  2,715,298 

•  Sun  Times-S .  1 ,089.409  1 ,222.770 

Todoy-e .  .  818,044 

Grand  Total .  12,279,885  13,301,015 

NOTE:  Port-run  advertising — Tribune-m  this  year 
4,767,205  includes  1.849,753  lines;  lost  yeor 
4,682,658  includes  1,737,250  lines. 

Tribune-S  this  year  1,963,814  includes  499,368  lines; 
lost  year  2,103,175  includes  429,392  tines. 

News-e  this  year  1.712,736  includes  328,512  lines; 
last  year  1,759,070  includes  195,645  lines. 

Sun  Times-m  this  year  2,746,721  includes  268,624 
lines;  lost  yeor  2,715,  298  includes  144,666  lines. 
Sun  Times-S  this  yeor  1,089,409  includes  326,269 
lines;  lost  yeor  1,222,770  includes  296,994  lines. 
Todoy-e  this  yeor-none;  lost  yeor  818,044  includes 
227,200  lines. 

NOTE;  Chicogo  figures  taken  from  Neustadt  Report  tor 
1974  Todoy-e  ceased  publicotion  Sept.  13,  1974. 
NOTE:  Tribune-m&S  changed  from  eight-column  (2480 
lines  per  poge)  to  nine  column  (27^  lines  per  page) 
July  1,  1975;  The  Chicogo  Newspopers  ogreed  to 
hove  Tribune  linage  reported  both  ways  This  report 
reflects  the  linage  of  octuol  nine  column  meosure- 
ments. 

CINCINNATI,  OHIO 

Enquirer-m .  2,510,775  2,752,520 

Enquirer-s  1,300,827  1,452,545 

Po$t-e .  2,214.523  2,328,179 

Grand  Totol .  6,026,125  6,533,244 

NOTE:  Port-run  odvertising — Post-e  this  yeor  2,214,523 
includes  37,591  lines. 

NOTE:  Post,  on  June  2,  1975  &  Enquirer-m&S  on  June 
3,  1975  chonged  from  eight  column  (2520  lines  per 
page)  to  nine-column  (2835  lines  per  page);  this 
report  reflects  the  linage  of  octuol  nine-column 
meosurements 


COLUMBUS,  GA. 

Enquirer-m  .  1,354,3(X)  — — 

Ledger-e  .  1,269,528  - 

’Ledger  Enquirer-S .  381,295  - 

Grand  Total .  3,005,123  - 

NOTE;  Not  meosured  by  Medio  Records  in  July,  1974 
NOTE:  Port-run  advertising — Enquirer-m  this  yeor 
1,354,300  includes  56,186  lines. 

Ledger-e  this  yeor  1,269,528  includes  56,294  lines. 
Ledger  Enquirer-S  this  yeor  381,295  includes  8,502 
lines. 

COLUMBUS,  OHIO 

Dispotch-e  2,976,373  2,965,539 

Dispotch-S .  1.397,747  1,612,972 

Citizen  Journol-m .  896,527  1,028,550 

Grond  Total  .  5,270,647  5,607,061 

NOTE:  Port-run  advertising — Dispotch-e  this  year 
2,976,373  includes  137.728  lines. 

DALLAS,  TEXAS 

News-m  3,720,401  3,924,944 

News-S  .  1,122,177  1,277,193 

Times  Herald-e  .  3,325,338  3,665,607 

-Times  Herold-S  .  1,077,825  1,253,399 

Grand  Total .  9,245,741  10,121,143 

NOTE:  Port-run  advertising — News-m  this  year 
3,720,401  includes  162,640  lines;  last  yeor  3,924,944 
includes  121,866  lines. 

News-S  this  yeor  1,122,177  includes  19,416  lines; 
lost  yeor  1,277.193  includes  31,724  lines. 

Times  Herold-e  this  yeor  3,325,338,  includes 
153,212  lines,  last  year  3.665,607  includes  158,610 
tines. 

Times  Herold-S  this  yeor  1,077,825  includes  30,592 
lines;  lost  yeor  1,253,399  includes  26,704  lines. 

DAYTON,  OHIO 

Journol-Herold-m .  2,116,553  2,264,722 

News-e  .  2,276,860  2.473.170 

-News-S  .  650,533  773,625 

Grand  Totol .  5,045,946  5,511,517 

NOTE;  Port-run  advertising — News-e  this  yeor 
2,276,860  includes  107,224  lines;  lost  year  2,473,1 70 
includes  111,669  lines. 

Journol  Herold-m  this  year  2,118,553  includes 
98,683  lines. 

DENVER,  COLO. 

Rocky  Mt  News-m .  3,126,961  3,321,177 

‘Rocky  Mt.  News-S .  571,128  679,796 

Post-e  .  3,374,138  3,753,586 

Post-S  .  1,357,768  1,634,352 


1975  1974 

1,810,106  includes  172,621  lines;  lost  year  1,871.602 
includes  166,746  lines. 

Free  Press-S  this  yeor  593.883  includes  127,230 
lines;  lost  year  772,645  includes  212,846  lines. 
News-e  this  yeor  2,788,443  includes  409.707  lines, 
this  year  3,006,003  includes  355,575  lines. 

News-S  this  yeor  1,198,210  includes  169,433  lines; 
lost  yecr  1,321,240  includes  145,538  lines. 


Times  (see  note) 
'Times  News-S  . 


1,378,555  1,555,554 

642,697  694,886 


CLEVELAND,  OHIO  Grand  Total .  8,429,995  9,386,911 

Ploin  Deoier-m  2,799,511  3,214,401  NOTE:  Port-run  odvertising — Post-e  this  yeor  3,374,138 

Ploin  Deoler-S .  1,202,311  1,355,903  includes  184,083  lines;  lost  yeor  3,753,586  includes 

Press-e  .  2,194,756  2,488,190  165,430  lines. 

Grond  Totol .  6,196,576  7,058,494  DETROIT,  MICH. 

NOTE:  Port-run  advertising— Plain  Deoler-m  this  yeor  Free  Pres$-m .  1,810,106  1,871,602 

2.799,511  includes  217,843  lines,  lost  year  3,214.401  'Free  Press-S  .  593,883  772,645 

includes  267.695  lines.  News-e  .  2,788,443  3,006,003 

Plain  Deoler-S  this  year  1.202,311,  includes  38,803  News-S  .  1,198,210  1,321,240 

lines;  lost  yeor  1,355,903  includes  28,987  lines.  -  - 

Press-e  this  year  2,194,756  includes  242,863  lines,  Grond  Total .  6,390,642  6,971,490 

lost  yeor  2,488,190  includes  332,540  lines.  NOTE:  Port-run  odvertising — Free  Press-m  this  yeor 


Grond  Total .  2,021,252  2,250,440 

NOTE:  News-m  ond  Times-e  sold  in  combinotion;  linoge 
of  one  edition,  Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  3,612,597  3,942,121 

•News-S  .  1,211,190  1,325,267 

News-Sot .  778,049  826,281 

Grond  Totol .  5,601,636  6,093,669 

NOTE:  News-e  published  5  doys  o  week  only. 

NOTE;  Port-run  odvertising — News-e  this  year 
3,612,597  includes  180,961  lines;  lost  yeor  3,942,121 
includes  99,619  lines. 

NOTE:  News-e.S&Sot.  changed  from  eight-column 
(2520  lines  per  poge)  to  six-column  (1900  lines  per 
page)  May  12,  1975. 

FORT  WAYNE,  IND. 

Journol  (Mzette-m .  1,459,609  1,610,515 

'Journol  Gozette-S  .  514,964  592,019 

News  Sentinel-e .  1,936,155  2,021,792 

Grond  Totol .  3,910,728  4,224,326 

FRESNO,  CALIF. 

Bee-e  .  2,035,195  - 

Bee-S  .  621.295  - 

Grand  Total .  2,656,490  - 

NOTE:  Figures  for  July  1975  not  ovoiloble. 

HARTFORD,  CONN. 

Couront-m .  2,497,641  2,512,645 

'Couront-S  .  1,228,432  1,249,191 

Times-e .  884,887  1,079.455 

‘Times-S  .  254,231  270,894 

Grand  Totol  .  4,865,191  5,112,185 

NOTE:  Couront-S  this  yeor  1,228,432  includes 
229,448  lines;  lost  year  1,249,191  includes  175,592 
lines. 

Times-e  this  yeor  884,887  includes  43,441  lines. 
Times-S  this  yeor  254,231  includes  67,961  lines. 
HONOLULU.  HAWAII 

Advertiser-m  .  2,860,290  2,828,418 

Stor  Bulletin-e .  3,011,834  3,103,466 

'Stor  Bulletin  & 

Advertiser-S .  1,041,971  1,037,450 


MICH. 

1,810,106 

1,871,602 

Grand  Totol 

.  6,914,095 

6,969,334 

593.883 

2,788,443 

1,198,210 

772,645 

3.006.003 

1,321,240 

Chronicle-e  .  . 

HOUSTON,  TEXAS 
.  4,409.461 

4.622.550 

1,710,201 

1.999,896 

6.390.642 

6,971,490 

Post-m . 

.  3,685,933 

3,990,096 

—Free  Press-r 

n  this  year 

•Posl-S . 

.  1,177,707 

1,325,783 

Ad  Expenditure  Trends 
July  1975 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records— d4  Cities  Report 


NOTE:  (}lobe-e  published  5  days  o  week  only. 

NOTE:  Port-run  odvertising — Herold  Advertiser-S  this 
yeor  772,697  includes  231,028  lines;  lost  yeor 
719.008  includes  160,178  lines. 

Globe-S  this  year  1.579,973  includes  235,120  lines; 
lost  yeor  1,694,688  includes  109,528  lines. 

BRADENTON,  FLA. 

Herold-e .  958.938  - 

•:  Herold-S  .  424,663  - 

Grand  Totol .  1,383,601  - 

Note:  Not  measured  by  Medio  Records  in  July,  1974. 


BUFFALO,  N.Y. 

Courier  Express-m  .  762,448 

‘Courier  Express-S .  774.147 

News-e  .  2,569,520 

Grand  Totol .  4,106,115 


odvertisino — Courier  Exoress- 


Classifications 
,572.105  Bptail 

524  892  July  . 

096W  First  Seven  Months 

Department  Stores 
895.659  (Included  in  Retail) 

719,008  Tiilv 

,406,652  . 

,778,131  First  Seven  Months 

,694,688  „  , 

_  (.eneral 

,494,138  July  . 

er-5  fhij  First  Seven  Months 

Automotive 

30  lines;  July  . 

First  Seven  Months 

_  Financial 

—  J  uly  . 

— —  First  Seven  Months 

V  1974  Classified 

July  . 

949,923  First  Seven  Months 

938,547 

2,781,062  Total  -Advertising 

4,669.532  . 

■ss-m  this  First  Seven  Months 


197.5 

(000) 

Omitted 


1974 

(000) 

Omitted 


i  1(54,607  $  145,321 
1,286,238  1,176,736 


Dollar  Change 
(000) 

Omitted 

*  19,286  +13.3 
+  109,502  +  9.3 


40,128 

331,904 

32,786 

314,358 


36,280 

309,427 


+  3,848 

+  22,477 


299,816  +  14,.542 


80,497 
571, .534 


81,772 

.589,539 


Grond  Totol .  10,983.302  11,938,325 

NOTE:  Port-run  odvertising — Chronicle-e  this  year 
4,409,461  includes  454,188  lines;  lost  yeor  4,622,550 
includes  483,312  lines. 

Chronkle-S  this  year  1,710,201  includes  187,304 
lines,  lost  year  1,999,896  includes  121,588  lines. 
Post-m  this  yeor  3,685,933  includes  344,781  lines; 
lost  yeor  3.9^0,096  includes  369,277  lines. 

Post-S  this  yeor  1,177,707  includes  110,844  lines; 
lest  yeor  1,325,783  includes  127,826  lines. 

NOTE:  Chronicle-e&S  ond  Post-m&S  changed  from 
eight  column  (2400  lines  per  page)  to  nine  column 
(2700  lines  per  poge)  July  1,  1975.  This  report 
reflects  the  linoge  of  octuol  nine  column  measure¬ 
ments. 

JACKSONVILLE,  FLA. 

Times  Union-m .  2,656,305  2,960,617 

'Times  Union-S .  799,316  884,033 

Journol-e .  1,631.270  1,754.467 

Grand  Total .  5,086,891  5,599,117 

NOTE:  Port-run  odvertising — Times  Union-m  this  yeor 
2,656,305  includes  225,284  lines. 

Times  Union-S  this  yeor  799,316  includes  26,992 
lines. 

Journol-e  this  yeor  1,631,270  includes  23,888  lines. 

LEXINGTON,  KY. 

Herold-m .  .  1,644,844  - 

Leoder-e  .  1,468,276  - 

'Herold  Leoder-S  .  682,864  - 

Grand  Total .  3,795,984  - 

NOTE:  Not  meosured  by  Medio  Records  in  July  1974. 

LITTLE  ROCK.  ARK. 

Arkonsas  Gozette-m .  1,528,754  1,595,282 

'Arkonsos  Gozette-S  ....  468,217  547,355 

Arkonsos  Democrot-e  ....  742,045  746,174 

't^Arkonsos  Democrot-S  .  .  .  271,023  287,282 

Grond  Totol .  3,010,039  3,176,093 

LONG  ISLAND.  N.Y. 

Newsdoy-e  2,723,457  2,754,538 

New$doy-S .  641,811  531,256 


294,819  277,7114 

2,:i0(;,02fi  2,214,044 


1  I  ,()8.T  +  (l.2  Grond  Totol .  3.365,268  3,285,794 

91,982  +  4.2  (Continuea  on  Page  28} 

EDITOR  &  PUBLISHER  for  September  20,  1975 


-UTHO 

from  Wood'Hoe 

Thinking  Di-Litho?  Look  at  the  newest. 

Our  superior  non-contact  system  offers  advantages  you’ll  want  to  investigate  before 
you  invest. 

For  example,  Wood-Hoe  Di-Litho  can  be  mounted  inside  or  outside  the  press  unit. 

(We  like  to  let  you  do  things  the  way  that's  best  for  you). 

An  exclusive  Jet  Air  Water  Motion  provides  uniform  distribution  of  dampening 
solution. 

And  a  four-section  Jet  Air  manifold  operates  in  one-page  increments  to  suit  the  width 
of  the  paper. 

There’s  more  you’ll  want  to  know  about,  too.  And  consider  this:  One  price  includes 
installatbn  . . .  on-press  copper  plating  of  ink  drums . . .  saddles . . .  plate  registratbn 
system . . .  complete  water  circulating  system ...  air  supply . . .  engineering . . .  and 
start-up  training  in  your  plant. 

The  more  you  look  into  it. 
The  more  you'll  be  convinced 


Wood-Hoe  Di-Litho.  Worth  looking  into.  After  all,  we’ve 
specialized  in  better  printing  systems  for  1 70  years. 

Write  or  call  us,  or  contact  your  Wood-Hoe  representative  for 
more  information. 

WOOD-HOE 


Division  of  Wood  Industries,  Inc. 

333  Cedar  Avenue,  Middlesex,  N.J.  08846 
201-469-6600 


Colormatic  unit  with  color  couple 


®  Di-Litho  is  a  registered  trademark  of 
ANPA/RI 


1975  1974 

from  Page  26) 

NOTE  Port-run  odvertising — N«wsdoy-e  this  yeor 
2,723,457  includes  540,437  lines,  lost  yeor  2,754,538 
includes  469.405  lines. 

Newsdoy-S  this  year  641,811  includes  161,264  lines, 
lost  year  531,256  includes  121,673  lines. 

LOS  ANGELES,  CALIP. 

Times-m .  6,119,107  6.484.936 

Times-S .  2.908.925  3.567,000 

Herold  Eiommer-e .  764.308  892,890 

Herald  Eiominer-S .  196,953  265,583 

Gfond  Total  9,989,293  11,210,409 

NOTE:  Port-run  odvertisin^ — Times-m  this  yeor 
6,119,107  includes  1.793,470  lines;  lost  yeor 
6.484.936  includes  1.969,299  lines 
TimeS'S  this  year  2,908,925  includes  1,023.298  lines; 
lost  year  3,567,000  includes  1,330,148  lines. 
MACON,  GA. 

Telegroph-m  1,134.853  988.933 

News-e .  1,266,950  1,171,695 

‘Telegraph  &  News-S  .  .  363,341  365,848 

Grond  Totol .  2,765,144  2,526.476 

NOTE;  Port-run  odvertising — Teiegroph-m  this  year 
1,134,853  includes  962  lines;  lost  year  988,933  in¬ 
cludes  7,428  lines 

News-e  this  yeor  1,266.950  includes  1,465  lines,  lost 
yeor  1,171,695  includes  6,266  lines. 

Telegraph  &  News-S  this  year  363,341  includes 
1,859  lines;  last  yeor  365,846  includes  18,741  lines. 

MANCHESTER,  N.H. 


Union  Leoder-d 

1.208.581 

1,307.867 

New  Hompshin 

,  New,  S  405.785 

455.803 

Grand  Totol  . 

1.614,366 

1.763,670 

MIAMI,  FLA. 

Herold-m . 

3,985,215 

4,733,617 

Herald-5  . 

1,692,161 

2,073,167 

News-e  . 

1,754,988 

2.216.564 

Grand  Total  . 

7,432,364 

9,023,348 

NOTE:  Part-run 

odvertising  -  Herald-m 

this  year 

3.965,215  includes  154,033  lines;  lost  yeor  4,733,617 
includes  219,460  lines 

Herold-S  This  yeor  1,692,161  includes  79,930  lines; 
lost  year  2,073,167  includes  101,204  lines. 

News-e  this  year  1,754,988  includes  55,440  lines, 
lost  yeor  2,216,564  includes  57,960  lines 
NOTE  Herold-m&S  ond  News-e  changed  from  eight- 
column  (2520  lines  per  page)  to  sii-column  (1690 
lines  per  page)  Morch  3,  1975. 

MILWAUKEE,  WI5. 

5entinel-m  1,426,095  1.736,409 

Journol-e  3,185,097  3.623,640 

Journals  1,648,827  1.974.261 


Grond  Total .  6,260,019  7,334,310 

NOTE:  Port-run  advertising — Sentinel-m  this  yeor 
1,426,095  includes  9,180  lines,  lost  year  1,736,409 
includes  16,490  lines. 

Journol-e  this  yeor  3,185,097  includes  265,320  lines; 
lost  year  3,623,640  includes  368,210  lines. 
Journol-S  this  yeor  1,648,827  includes  177,575  lines; 
lost  yeor  1,974,261  includes  217,600  lines. 

NASHVILLE,  TENN. 


Bonner-e  2,202,593  2,373,639 

Tennesseon-m  .  2.185.573  2,287.215 

Tennesseon-S  .  787,191  829,880 

Grand  Totol  .  5,175,357  5.490,734 


NOTE:  Part-run  advertising — Bonner-e  this  yeor 
2,202,593  includes  36,960  lines 
Tennesseon-m  this  yeor  2,165,573  includes  37,040 
lines. 

Tennesseon-S  this  yeor  767,191  includes  37,904 
lines. 

NEW  HAVEN,  CONN. 

Journal  Courier-m  .  1,468,252  - 

Register-e .  1,806,290  - 

*Register-S  .  1,080,600  - 

Grond  Totol .  4,355,142  - 

NOTE:  Port-run  odvertising — Register-S  this  yeor 
1,080,600  includes  36,168  lines. 

NOTE;  Figures  lor  July  1975  not  ovoiloble. 

NEW  YORK,  N.Y. 


Times-m .  2,188,959  2,400,712 

Times-S .  2,155,885  2,431,375 

News-m .  2,064,125  1,893,897 

News-S  .  1,413,001  1,389,583 

Post-e  .  910,175  941,453 


Linage 

(Continued 


1975  1974 

ORLANDO,  FLA. 

Sentinel  Stor-d  2,926,759  3,319,328 

•Sentinel  Stor-S  934,678  1,228,687 

Grond  Totol  .  3.861.437  4.548,015 

NOTE  Port-run  odvertising — Sentinel  Stor-d  this  yeor 
2,926,759  includes  429,909  lines,  lost  yeor  3,319,328 
includes  449,748  lines. 

Sentinel  Stor-S  this  yeor  934,678  includes  118.469 
lines;  lost  year  1,228,687  includes  163,105  lines. 

PHILADELPHIA,  PA. 

Bulietin-e  2.389,486  2,187.844 

•Bulletin-S  831.294  972,861 

Inguirer-m .  1,664.193  1,431,182 

Inguirer-S .  1,617,660  1,676,816 

News-e .  882,070  817.448 

Grand  Total .  7.384,703  7.086,151 

NOTE:  Port-run  odvertising — Bulletin-e  this  yeor 
2,389,486  includes  578,281  lines,  lost  yeor  2,187,844 
includes  601,391  lines. 

Bulletin-S  this  yeor  831,294  includes  310,426  lines; 
lost  year  972,861  includes  322,451  lines. 

Inguirer-m  this  year  1,664,193  includes  91,461  lines, 
lost  yeor  1,431,182  includes  152,325  lines. 
Inguirer-S  this  yeor  1,617,660  includes  375,487 
lines;  lest  yeor  1,676,816  includes  447,254  lines. 
News-e  this  year  882,070  includes  25,056  lines. 
NOTE:  Bulletm-e&S  chonged  from  eight  column  (2400 
lines  per  page)  to  sii-column  (180*0  lines  per  poge) 
May  19,  1975;  Inguirer-m&S  from  eight-column 
(2520  lines  per  poge)  to  sii-column  (1890  lines  per 
poge)  Moy  19,  1975,  News-e  from  sii-column  (1152 
lines  per  poge)  to  five  column  (910  lines  per  page) 
Moy  19,  1975  This  report  covering  the  News-e 
reflects  the  converted  linage  to  sii  column  format. 

PinSBURGH,  PA. 

Post  GozeHe-m  .  109,435  825,964 

Press-e  .  311,814  1,731,913 

•Press-S  .  .  1,310,580 

Grond  Totol  421,249  3,868,457 

NOTE:  Port-run  odvertising — Press-e  lost  yeor 
1,731,913  includes  70,487  lines 
NOTE  Pittsburgh  Newspopers  did  not  publish  July  1 
through  27,  1975  due  to  strike  conditions. 

PROVIDENCE,  R.l. 


6ulletin-e .  1,753,073  1,826,342 

Journol-m  .  1.346.769  1,583,964 

Journol-S .  861,153  1,008,555 

Grand  Total  3,960,995  4,418,861 


NOTE;  Port-run  odvertising — Bulletin-e  this  year 
1.753,073  includes  180,267  lines,  lost  yeor  1,826,342 
includes  106,976  lines. 

Journol-S  lost  yeor  1 ,008,555  iiKiudes  993,835  lines. 
ROCHESTER,  N.Y. 

Democrot  &  Chronicle-m  1,751,632  1,764,912 

Democrot  &  Chronicle-S  859,529  906,679 

Times  Union-e .  1,826,241  1,961,039 

Grand  Total .  4,437,402  4,632,630 

NOTE:  Port-run  odvertising — Democrat  &  Chronicle-S 
this  yeor  859,529  includes  18.004  lines;  lest  yeor 
906,679  includes  16,490  lines. 

Democrot  &  Chronicle-S  this  yeor  1,751,632  irKludes 
86,550  tines. 

Times  Union-e  this  yeor  1,826,241  includes  71,552 
lines. 

SACRAMENTO,  CALIF. 


Bee-e .  2.934.672  2,969,680 

•Bee-S .  700,628  876,738 

Union-m  .  1,632,181  1,784,720 

^Union-S .  198,560  271,905 

Grond  Totol .  5,466,041  5,903,043 


NOTE;  Port-run  advertising — Bee-e  this  yeor  2,934.672 
includes  197,614  lines;  lost  yeor  2,969,680  includes 
17,170  tines. 

Bee-S  this  yeor  700.628  includes  12,000  lines. 
Union-m  this  yeor  1,632,181  includes  73,920  lines. 
Union-S  this  yeor  198,560  includes  1,200  lines. 

ST.  PETERSBURG,  FLA. 


tndependent-e .  2,025,037  2,548,008 

Times-m .  3,401,515  4,044,260 

•Times-S .  1,116,451  1,410,610 

Grand  Total .  6,543,003  8,002,878 


NOTE:  Port-run  odvertising — Independent-e  lost  year 
2,548,008  includes  10,080  lines. 

Times-m  this  year  3,401,515  includes  758,094  lines; 
lost  year  4,044,260  includes  914,778  lines. 

Times-S  this  yeor  1.116,451  includes  185,990  lines; 
lost  yeor  1,410,610  includes  217,658  lines. 


Grand  Totol .  8,732,145  9,057,020  SAN  ANTONIO,  TEXAS 


NOTE:  Port-run  odvertising — Times-S  this  yeor  Eipress-m  .  1,918,613  2,304,725 

2,155,885  includes  368,982  lines;  lost  year  2,431,375  ■  Eipress-News-S .  724,077  978,117 

includes  306,339  lines.  Eipress  News-Sot .  351,672  432,802 

News-m  this  yeor  2,064,125  includes  813,212  lines,  News-e  .  1,730,900  1,977,301 

lost  yeor  1,893,897  includes  674,819  tines  Ltght-e .  2,296,330  2,647,635 

News-S  this  yeor  1,413,001  includes  833,272  lines;  ’Light-S .  830,084  1,054,830 

lost  yeor  1,389,583  includes  778,511  lines.  Ught-Sot .  259,373  298,233 


NEWARK,  NJ. 

Stor  Ledger-m .  2,354,589 

"Stor  Ledger-S  .  1,276,231 


2,472,074 

1.359,605 


Grond  Totol .  8,111,249  9,693,643 

NOTE:  Eipress-m,  News-e,  ond  light-e,  alt  published  5 
doys  0  week  only. 


Grond  Total .  3,632,820  3,831,679  SAN  DIEGO,  CALIF. 

NOTE:  Port-run  odvertising — Stor  Ledger-m  this  yeor  Union-m  2,748,347  2,694,894 

2,354,589  includes  73.105  lines;  lost  yeor  2,472,074  'Union-S .  1,045,265  1,198,272 

includes  81,026  lines.  Tribune-e .  3,147,475  3,244,972 

Stor  Ledger-S  this  yeor  1,278,231  includes  20,376  -  - 

lines.  Grond  Total .  6,941.087  7,138,138 


1975  1974 

NOTE:  Port-run  advertising — Union-m  this  yeor 
2,748.347  includes  79,752  knes 
Tribune-e  this  yeor  3,147,475  irKludes  73,320  lines. 

SAN  JOSE,  CALIF. 

Mercury-m  4.384,558  4,412,031 

News-e .  4,063,144  4,345,341 

•Mercury-News-S  1,128.756  1,194,235 

Grand  Totol .  9,576,458  9,951,607 

NOTE:  Port-run  odvertising — Mercury-m  this  yeor 
4,384.588  includes  232,1 14  knes;  lost  yeor  4.412,031 
includes  214,222  lines. 

News-e  this  year  4,063,144  includes  232,051  lines; 
tost  yeor  4,345,341  includes  214,174  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  1,889,312  1.918,537 

Eiominer-e  .  1.903,210  1,961,865 

Eiaminer  &  Chronicle-S  ..  841,768  910,188 

Grand  Totol  4,634,290  4,790.590 


SHREVEPORT,  LA. 

Journol-e  1,664,298  1,395,451 

Times-m  2.291,986  1,894,375 

Times-S .  755,079  708,879 

Grand  Total .  4,711,363  3,998,705 


SYRACUSE,  N.Y. 

Herold  Journol-e  1.756,304  1,907,533 

•Herald  Americon-S  .  707,111  709.794 

Post  Stondord-m  .  937,143  1,031,514 

Grond  Total .  3,400,558  3,648,841 

NOTE:  Port-run  odvertising — Herold  Journol-e  this 
yeor  1,756,304  includes  13,459  lines;  lost  year 
1,907,533  includes  11,505  lines. 

Herald  Americon-S  this  yeor  707,111  includes 
12,223  knes;  lost  yeor  709,794  includes  1 1,652  lines. 
Post  Standord-m  this  yeor  937,143  includes  23,583 
lines,  lost  year  1,031,514  includes  21,174  lines. 


TALLAHASSEE,  FLA. 

Democrot-e  1,341,073  1,581,087 

•Democrot-S  .  375,909  485,376 

Grond  Totol .  1,716,982  2,066,463 

NOTE:  Port-run  advertising — Democrot-e  this  year 
1,341,073  includes  8,500  lines;  lost  year  1,581,087 
includes  17,170  lines. 


1975  1974 

JULY  1975 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 

ABERDEEN,  S.D. 

Americon  News-eS  792,000  814,000 

NOTE  Does  not  include  Porode  or  Fomity  Weekly. 
Port-run  odvertising  included  16,000  lines  in  1975; 
8,000  lines  in  1974. 

ALBANY,  N.Y. 


Times-Union-m 

Knickerbocker 

Times-Union-S 

.  1,400,033 

H.WS-.  1,057,959 

580,912 

1.568.048 

1.266.665 

615,197 

Grand  Totol 

.  3,038,904 

3,449,910 

News-m 

BANGOR,  MAINE 

1,117,598 

1,166.407 

Comero-eS  .  .  . 

BOULDER,  COLO. 

2,020,000 

1.992,000 

NOTE:  Does  not  include  Porode  or  Family  Weekly 

BURLINGTON,  VT. 

Free  Press-m .  1,726,088  1,596,336 


CHILLICOTHE,  OHIO 

Gozette-e  .  993,426  1.047,956 

NOTE:  includes  inserts  173,376  lines  in  1975;  216,720 
lines  in  1974. 

DAVENPORT,  IOWA 

Quod-City  Times-e&m  2,693.908  2,841,468 

Ouod-City  Times-5  554,778  500,514 

Grond  Total .  3,248,686  3,341,982 

DES  MOINES,  IOWA 

Register-m .  710,546  799,000 

Tribune-e .  1,282,898  1,209.968 

Register-S  .  660.803  726,187 

Grond  Totol .  2,654,247  2,735,155 

NOTE:  Port-run  odvertising — Register-S  includes  this 

year  149,756  lines;  lost  year  128,265  lines. 

DULUTH,  MINN. 

News-Tribune-mS .  1,490,000  1,445,000 

Herold-e  .  934,000  918,000 

Grand  Totol .  2,424,000  2,363,000 

NOTE:  Does  not  include  Porode  or  Family  Weekly. 

EDMONTON,  ALTA. 

Journol-e .  3,586,804  3,332,159 


TAMPA,  FLA. 

Tribune-m .  3,185,469  3,532,412 

Tribune-S .  913,253  1,044,403 

Times-e .  1,931,194  2,261,078 

Grand  Total .  6,029,916  6,837,893 

NOTE;  Port-run  odvertising — Tribune-m  this  yeor 
3,185,469  includes  303,916  lines;  lost  year  3,532,412 
includes  373,433  lines. 


TRENTON,  N.J. 

Times-e .  1,302,356  1,386,244 

iTimes  Advertiser-S .  678,724  723,957 

Trentonion-m .  1,067,878  1,287,381 

Grand  Total .  3,048,958  3,397,582 

NOTE:  Times-e  published  5  doys  o  week  only. 

NOTE:  Port-run  advertising — Times  Advertiser-S  this 
yeor  678,724  includes  8,500  lines;  lost  yeor  723,957 
includes  16,490  lines. 

NOTE;  Times-e,  ond  Times  Advertiser-S  chonged  from 
nine  column  (2772  knes  per  page)  to  sii-column 
(1848  lines  per  page)  Sept.  10,  1974.  This  report 
reflects  the  converted  linage  to  eight  column  formot 
effective  Mar.  1975. 

WASHINGTON,  D.C. 

Post-m  4,568,688  4,634,205 

•Post-S  .  1,607,509  1,849.664 

Stor-News-e .  2,125,219  2,465,917 

tStor-News-S .  481,400  753,536 

Grond  Total .  8,782,816  9,703,322 

NOTE:  Port-run  advertising — Post-m  this  yeor 
4,568,688  includes  381 ,449  lines;  lest  yeor  4,634,205 
includes  25,032  lines. 

Post-S  this  year  1,607,509  includes  157,186  lines; 
lost  yeor  1,^9,664  includes  123,144  lines. 

Stor  News-e  this  year  2,125,219  includes  227,194 
knes. 

Star  News-S  this  yeor  481,400  includes  47,076  lines; 
lost  year  753,536  includes  17.170  knes. 

WEST  PALM  BEACH,  FLA. 


Post-m .  2,276,275  2,533,840 

Times-e .  1,990,583  2.199,548 

•Post  Times-S  .  741.593  881,151 

Grand  Total .  5,008,451  5,614,539 


NOTE;  Times-e  published  5  doys  o  week  only. 

NOTE:  Part-run  odvertising — Post-m  this  yeor 
2,276,275  includes  19,142  lines,  lost  year  2,533,840 
includes  38,792  knes. 

Times-e  this  year  1,990,583  includes  29,114  lines; 
lost  yeor  2,199,548  includes  38,710  lines. 


WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e .  1,422,279  1,424,236 

NOTE:  Port-run  odvertising — Reporter  Dispotch-e  this 
year  1,422,279  includes  129,686  lines. 


FORT  COLLINS,  COLO. 

Colorodoon-eS .  1,333,430  1,368,654 

NOTE:  Includes  inserts — 120,400  lines  in  1975;  77,056 
lines  in  1974 

FREMONT,  NEB. 

Tribune-e .  719,908  692.790 

NOTE:  Includes  inserts — 68,026  lines  in  1975;  65,016 

lines  in  1974 

GARY  IND. 

Tribune-eS .  2,898,000  2.394,000 

NOTE:  Does  not  include  Parade  or  Fomily  Weekly, 
Part-run  odvertising  included;  224,000  lines  in  1975 
224,000  lines  in  1974 

GRAND  FORKS,  N.D. 

Herold-eS .  994,000  1,053,000 

NOTE:  1974  includes  20,000  port-run  lines. 

NOTE:  Does  not  include  Porode  or  Family  Weekly. 
GREENVILLE,  S.C. 

News-mS .  2,102,058  2,275,280 

Piedmont-e  .  1,620,052  1,670,550 

Grond  Totol .  3,722,110  3,945,830 


INDIANAPOLIS,  IND. 

Stor-m .  2.613,177  2,650,295 

News-e  .  2,222,950  2,374,598 

Stor-S  .  1.112,443  1,333,224 

Grond  Totol .  5,948,570  6,358,117 

IOWA  CITY,  IOWA 

Press-Citizen-e .  849,044  1,096,424 

NOTE:  Includes  inserts— 138,040  lines  in  1975;  164,220 
lines  in  1974. 

KANSAS  CITY,  MO. 

Times-m .  1,975,965  2,097,662 

Stor-e  .  1,145,133  1,235,830 

Stor-S  .  987,471  980,142 

Grond  Totol .  4,108,569  4,313,634 

NOTE;  Port-run  odvertising — Stor-e-includes  135,153 
knes  in  1975,  117,346  lines  in  1974 

LETHBRIDGE,  ALTA. 

Herold-e .  1,032,080  902,795 

LINCOLN,  NEB. 

Journoi-Stor-d&S  1,674,344  1,794,702 

NOTE:  Includes  inserts— 141.792  lines  in  1975;  136,542 
knes  in  1974. 

LONG  BEACH,  CALIF. 
Independent-m 

Ind.  Press  Tel.-S  .  3,092,000  3,332,000 

Press-Telegrom-e .  2,312,000  2,408,000 

Grond  Totol .  5,404,000  5,740,000 

NOTE:  Port-run  odvertising:  included  independent-m 
lnd.-Pre$s-Tel.-S— 500,000  lines  in  1975;  542,000 
lines  in  1974. 

PreU-Teiegrom-e:  486,000  lines  in  1975,  504,000 
knes  in  1974. 


EDITOR  &  PUBLISHER  for  September  20,  1975 


28 


1975  1979 

lOUISVILlE,  KY. 

Coorier-Journol-m  2,200,625  2,348,169 

.  2,425,587  2,692,922 

Courier  Journal 

&  Timei-S .  1,149.715  1,195.099 

Grond  Totol .  5.775.927  6.236.190 

NOTE:  ROP  Display  Lmoge  published  on  6-column  bosis, 
but  converted  to  8-column  basis  obove.  Classified 
published  and  reported  obove  on  10-column  basis. 

MADISON,  WIS. 


Capitol  Times-e  . 

1,966,972 

2,060,786 

State  Journol-m 

2,044,385 

2.056,264 

State  Journal-S  .  .  . 

589,729 

697,025 

Grond  Total . 

4,601,086 

4,814,075 

MEMPHIS, 

TENN. 

Commercial 

Appeal-m . 

2,427,810 

2,125,704 

Press- Scimitor-e . 

1,822,030 

2,831,500 

Commercial  Appeol-S  .... 

857,952 

1,078,756 

Grond  Totol . 

5.107,792 

6.035.960 

NOTE:  Part-run  advertising — Press- Scimitar-e  this  year 
includes  93,436  lines;  last  year  includes  63,098  lines. 


MERIDAN,  CONN. 

Record-m  913,192  933,590 

Journol-e .  878,318  906,310 

Grand  Total .  1,791,510  1.839.900 

MONROE,  lA. 

World-m .  1,235,296  1,293,365 

News-Stor-e .  1,157,370  1,245,684 

World-S .  356,916  387,478 

Grand  Total .  2,749,582  2,926,527 

MONTREAL,  QUE. 

1,826,505  1,414,719 

.  1,819,837  2,579,742 

Le  Devoir-m .  320  264  371  207 

Le  Dimanche-Motin-S  ....  269,572  257,404 

NOTE:  le  Dimanche-Matin  includes  "Perspective"  and 
inserts  27,388  lines  in  1975,  42,351  lines  in  1974 
NOTE;  Star  not  published  May  30  to  July  8,  1975. 


NASHUA,  N.H. 


Telegroph-e 

1,106,795 

1,114,631 

NEWPORT  NEWS,  VA. 

Pres$-m . 

.  2.170,784 

2,278,346 

Times-Herold-e 

1,944,936 

2,116,814 

Presi-S  . 

.  700,798 

758.450 

Grand  Totol  . 

.  4,816,518 

5,153,610 

NILES,  MICH. 

Star-e-sot.-m  . 

448,000 

476.000 

NOTE:  Does  not  include  Porode  or  Family  Weekly. 

NORFOLK,  VA. 

Virginia-Pilot-m 

2,774,136 

3,046,527 

Ledger-Star-e  . 

.  2,377,827 

2,642,829 

Virginio-Pilot-S  . 

.  1,063,825 

1,207,255 

Grond  Totol  . 

.  6,215,788 

6,896,611 

NORTH  BAY  ONT. 

Nugget-e .  923.577  859,841 


NORTH  PLATTE,  NEB. 

Telegrom-e-sat-m .  508,564  543,018 

NOTE:  Fomily  Weekly  includes  39,354  lines  in  1975; 
53,830  lines  in  1974. 

OAKLAND,  CALIF. 

Tribune-e .  1,813,825  1,753,738 

Tribune-S .  1,063,490  1,157,911 

Grand  Total .  2,877,315  2.911.649 


1975  1974 

NOTE:  Sunday  includes  Porode  and  Comics:  43,170  lines 
in  1975,  61.215  lines  in  1974 

OGDEN,  UTAH 

Standord- 

Eiominer-e  .  1,512,962  1,537,350 

Stondord- 

Eiominer-S  .  517,530  551,334 

Grand  Total .  2,030,492  2.088,684 

NOTE:  Family  Weekly  included  Sunday  39,942  lines  in 
1975;  48,860  lines  in  1974 

OKLAHOMA  CITY,  OKLA. 


Oklohomon-m  .  . 

2,343,764 

2,509,232 

Times-e . 

2,092,185 

2,245,234 

Oklabomon-S  .  .  , 

.  758,941 

875,996 

Grand  Totol  .  . 

.  5,194,890 

5,630,462 

NOTE:  Part-run 

linage — Oklahomon-i 

m  includes 

481,977  lines  in  1975;  547,710  lines  in  1974. 
Times-e  this  year  392,626  lines;  lost  yeor  456,652 
lines. 

OMAHA,  NEB. 

World-Herald-m.e.S  ...  2,850,288  3,043,166 

ORANGE  COUNTY,  CALIF. 

Santa^Ana  Reqister-d.5  ...  4,719,735  5,145,819 

NOTE:  All  Day  Newspaper — sold  in  combinotion  (m&e); 
Porode  linage  not  included  obove. 

OTTAWA,  ONT. 

LeDroit-e  .  1,836,542  1,901,128 

PASADENA,  CALIF. 

Stor-News-meS  .  1,448.000  1,340.000 

NOTE;  Does  not  include  Porode  and  Family  Weekly 
linoge. 

Part-run  advertising  included:  272,000  lines  in  1975; 
160,000  lines  in  1974. 

PASSAIC,  N.J. 

Herald-News-e .  1,166,431  1,363,955 

Measured  by  Advertising  Checking  Bureou,  Inc. 

PATERSON,  N.J. 

Morning  News 

News-m-e  .  998.408  1,065,159 

Measured  by  Advertising  Checking  Bureou,  Inc. 

PHOENIX,  ARIZ. 

Republic-m  .  3,551,156  4,316,877 

Gazette-e  .  3,521,448  4,316,333 

Republic-S .  1,277,878  1,449,405 

Grand  Total .  8,350,482  10,082,615 

NOTE;  1974  linage  meosured  by  Medio  Records,  Inc. 

PORTLAND,  MAINE 

Press-Herold-m  1,190,285  1,248,427 

Eipress-e .  1,148,369  1,197,424 

Telegrom-S  .  603,205  669,262 

Grond  Total .  2,941,859  3,115,113 

NOTE:  Sunday  includes  Porode. 

PORTLAND,  ORE. 

Oregonion-m-S .  4,005,036  4,104,366 

Oregon  Journal-e .  1,267,168  1,364,020 

Grond  Totol .  5,272,204  5,468,386 

POUGHKEEPSIE,  N.Y. 

Journol-e,S  2,056,754  1,921,220 

NOTE:  Includes  inserts  366,016  lines  in  1975;  166  152 
lines  in  1974. 

READING,  PA. 

Times-m  Eogle-e  .  1,301,726  1,459,439 

Eogle-S  .  448,439  469,424 

Grand  Totol .  1,750,165  1,928,863 


1975  1974 

RENO,  NEV. 

Goiette  &  Journol-m.e&S  . .  3,276,784  3,232,782 

NOTE:  Includes  inserts — 479,192  lines  in  1975,  255,248 
lines  in  1974 

RICHMOND,  VA. 

Times-Dispotchm .  1,734.976  1,839,754 

News-leoder-e .  1,612,762  1,958,550 

Times-Dispotch-S  .  822.099  913,209 

Grond  Totol .  4,169.837  4,711,513 

NOTE:  Port-run  ond  comics  not  included 
ST.  CLOUD  &  LITTLE  FALLS,  MINN. 

Times  &  Tronscript-e  1,844,122  1,896,314 

NOTE:  Includes  inserts— 131,723  lines  in  1975;  188,160 
lines  in  1974 

ST.  PAUL,  MINN. 

Pioneer-Press-mS .  2,198,000  2,324.000 

Dispotch-e .  2,226.000  2,394.000 

Grond  Total .  4,424,000  4,718,000 

NOTE:  Does  not  include  Porode  or  Fomily  Weekly. 
Port-run  odvertising  included:  266,000  lines  in  1975; 
350.000  lines  in  1974. 

SALINAS,  CALIF. 

Colifornio-e .  2,027.298  1,963,570 

NOTE:  Includes  inserts — 361,200  lines  in  1975;  370,832 
lines  in  1974. 

SANTA  BARBARA,  CALIF. 

News-Press-e.S  .  2,025,240  2,021,040 

NOTE:  Parade  linage  not  included. 

SEATTLE,  WASH. 

Post-m  1,394,207  1,496.910 

Post-S  .  357.488  376.867 

Grand  Totol .  1,751,695  1,873,777 

Times-eS  .  3,215,772  3,193,134 


SIOUX  FALLS,  S.D. 

Argus-Leoder-e,S .  1,678,866  1,710,996 

NOTE:  Includes  inserts— 266,1 1 2  lines  in  1 975;  290,752 
lines  in  1974. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Bay  Breeie-e  _  2,790,494  3,013,710 

SPOKANE,  WASH. 

Spokesman — Review-m  1,307,215  1,224,808 

Chronicle-e  .  1.421.158  1.391,408 

Spokesmon-Review-S  611,065  592,093 

Grond  Totol .  3,339,438  3,188,301 

NOTE:  Sunday  and  Grond  Total  includes  Parade  linage. 

STOCKTON,  CALIF. 

Record-e.S .  2,080,316  2,198,504 

NOTE:  Includes  inserts— 366,016  lines  in  1975;  592,368 
lines  in  1974. 

TACOMA,  WASH. 

News  Tribune-e  and 

Tribune  &  Ledger-S  ....  2,366,574  2,513,476 

TOLEDO,  OHIO 

Times-m  Ceased  Publication  July  18,  1975 

Blade-e  .  1,923.507  2,203,192 

Blode-S  .  827.118  906,374 

Grand  Total .  2,750,625  3,109,566 


TOPEKA,  KANS. 

Doily  Copitol-m  .  1,635,144  1,456, 

State  Journal-e  .  1,332,912  1,235,9.' 

Capital-Journol-S .  450,450  431.07> 

Grand  Total .  3,418,506  3,125,15C 


1975 

1974 

TORONTO,  ONT. 

Sun-m.S . 

1,095,247 

1,075,361 

Star-e . 

.  3.997.986 

4.219,923 

TUCSON,  ARIZ. 

Stor-m  .  . 

2,607,612 

2,700,250 

Citizen-e  .  .  . 

2,649,290 

2,774,002 

Stor-S . 

688,072 

790,762 

Grond  Total 

.  5,944,974 

6.265.014 

NOTE:  Sundoy  includes  "Porode"  linage. 

TULSA,  OKLA. 

World-m  .  ,  . 

1,707,216 

1,792,329 

Tribune-e  .  . 

1,720,749 

1,863,193 

World-5 . 

.  545,773 

604,257 

Grand  Totol 

.  3,973,738 

4,259,779 

VANCOUVER.  B.C. 

Sun-e  . 

3,901,003 

3,854,570 

NOTE:  Includes  Weekend  Magozine.  1975  figures  bosed 
on  6-column  format.  1974  figures  converted  to  some 
formot 


VISALIA,  CALIF. 

Times-Delto-e .  1.600,746  1,342,978 

NOTE:  Includes  inserts — 486,416  lines  in  1975,  385,280 
lines  in  1974. 

WAUKEGAN,  ILL. 


News-Sun-e 

.  1,609,174 

1,844,332 

WICHITA.  KANS. 

Eogle-mS 

2,519,000 

2,662,000 

Beocon-e 

833,000 

978,000 

Grond  Total .  3,352.000 

3,640,000 

Part-run 

advertising;  Beacon-e  includes  196,000 

lines  in  1975;  125,000  lines  in  1974 


WILKES-BARRE,  PA. 

Times-leader-News- 


Record-All  Day . 

.  1,384,920 

2,274,696 

Times-leader- 

News-Record-S  ... 

— 

325,992 

Independent-S . 

498,724 

877,120 

Grond  Totol  . 

. .  1,883,644 

3,477,808 

NOTE:  Independent-S  includes  Parade:  48,595  lines  in 
1974;  33,235  lines  in  1975.  Times-Leader-S  includes 
29,288  lines  Family  Weekly  in  1974;  none  in  1975. 
No  Sunday  Times-Leoder  figures  for  1974  (Discon¬ 
tinued  July  14,  1974).  Times-Leoder-Record  (d)  on 
Strike  Nov.  4,  1974  to  Jan.  6,  1975.  Meosured  by 
Advertising  Checking  Bureau,  Inc. 

WILMINGTON,  N.C. 


Star-News-m&e . 

1,109,332 

1,386,028 

Star-News-S . 

379,820 

405,622 

Grand  Total . 

1,489,152 

1,791,650 

WINDSOR, 

ONT. 

Slor-e  . 

1,984,817 

1,884,068 

WINSTON-SALEM,  N.C. 

Journol-m  . 

1,499,610 

1,676,066 

Twin  City  Sentinel-e  .... 

1,410,892 

1,506,806 

Journal-Sentinel-S  . 

464,898 

523,390 

Grand  Total . 

3,375,400 

3,706,262 

NOIE:  Port-run  and  comics  not  included. 

WORCESTER. 

MASS. 

Vlegrom-m . 

924,871 

998,669 

yozette-e  . 

980,606 

1,091,353 

Telegram-S  . 

691,450 

776,475 

Grond  Totol . 

2,596,927 

2,866,497 

Sinatra’s  lawyer  sues 
Washington  Star 

Milton  A.  Rudin,  Santa  Monica. 
Calif.,  filed  a  libel  suit  (September  9) 
in  federal  court  in  Washington,  D.C. 
against  the  Wnshingtoyi  Star. 

Rudin,  identified  in  the  suit  as  Frank 
Sinatra’s  attomey,  business  advisor  and 
close  friend  for  20  years,  charged  that 
Star  reporter,  Charles  McCollum,  li¬ 
beled  him  when  the  following  para¬ 
graphs  appeared  in  an  August  17,  1975 
edition  of  the  paper: 

“Frank  Sinatra  is  now  slightly  big¬ 
ger  than  life.  Every  word  he  speaks, 
everything  he  does,  is  news  and  the 
news  is  usually  bad.  01’  Blue  Eyes  is 
simply  not  a  very  nice  guy.  He  hangs 
around  with  slightly  shady  guys,  folks 
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who  end  up  with  ‘reputed’  as  their  first 
names.  His  entourage  is  straight  out 
of  a  Mario  Puzo  novel.’’ 

Rudin’s  attorneys  said  in  the  suit  that 
the  article  referred  to  criminals,  organ¬ 
ized  crime  and  the  “Mafia”  and  implied 
that  Rudin  was  “violent,  was  a  member 
of  organized  crime  or  the  ‘Mafia’  and 
had  committed  criminal  acts.” 

Rudin’s  attorneys  said  they  had 
asked  the  Star  to  retract  the  article, 
but  that  the  Star  has  refused.  The 
suit  asks  for  .$1,010,001  in  damages. 

• 

Tilley  wins  award 

Greta  Tilley,  writer  for  the  Greens¬ 
boro  (N.C.)  Record,  has  been  named 
first  prize  winner  of  the  15th  Cath¬ 
erine  L.  O’Brien  Award  for  her  story, 
“Juvenile  Justice:  ‘It  Made  Me  More 

975 


Messed  Up.’  ” 

Tilley  will  receive  $500  and  will  se¬ 
lect  a  student  in  her  community  to  re¬ 
ceive  a  $1,000  journalism  scholarship. 

Second  prize  winner  was  April 
Daien,  a  reporter  for  the  Arizona  Re- 
pithlic,  for  her  entry,  “Navajo  Women: 
Matriarchs  Of  An  Uncluttered  Land.” 
She  will  receive  $.‘100  and  the  privilege 
of  selecting  a  student  in  her  community 
to  receive  a  $750  journalism  scholar¬ 
ship.  Third  prize  went  to  Sharen  M. 
Abbott  of  the  Evening  Gazette,  Worces¬ 
ter,  Mass.,  for  “One  Woman’s  Abortion: 
‘Simple,  Normal,  A  Relief.’  ”  Abbott 
will  receive  $200  and  also  have  the 
privilege  of  selecting  a  journalism  stu¬ 
dent  to  receive  a  $500  scholarship. 

The  O’Brien  award  is  in  honor  of  the 
honorary  chairman  of  the  board  and 
co-founder  of  Stanley  Home  Products, 
Inc.,  Westfield,  Massachusetts. 
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Jose  Torres  unleashed  a  savage  attack  on  Willie  Pastrano  (left)  to  win  the 
light’heavyweight  championship  on  March  30,  1965,  at  Madison  Square 
Garden.  . 


New  York  Post  columnist 
is  ex-iight  heavy  champ 


Hv  Donn  Selhorn 


“Writiiifr  uiidor  deadline  pressure  is  a 
little  like  lioxinn,"  said  Jose  Torres. 
“You’re  a  hit  seared,  hut  you  can't  panic. 
Otherwise  you  make  mistakes.” 

Tori'es,  the  ex-lijrht  heavyweight 
champ  and  now  a  columnist  for  the  Xeiv 
York-  l*ost,  says  he  works  hest  under 
pressure.  He  puts  off  writinjr  his  weekly 
column  until  the  last  possible  moment. 
“I  >ruess  I  drive  my  eilitor  nuts,”  he  said. 
“Yet  1  always  come  throunh.” 

In  March  of  liXio.  the  Puerto  Rico-horn 
Torres  came  throutrh  to  TKO  Willie  Pas¬ 
trano  for  the  linht  heavyweight  crown. 
He  lost  it  to  Dick  Tifier  21  months  later. 
Finally,  after  losinjr  to  Ti>rer  ajrain,  he 
foujrht  two  more  times  and  retired.  His 
career  record;  44  wins,  2  losses. 

“1  had  no  idea  what  to  do  next,”  he 
recalled.  “Oh,  I  had  some  offers,  like  an 
automohile  franchise.  Nothing  that  re¬ 
ally  excited  me  thoufrh.” 

Then  the  Post  hired  him,  not  as  a 
sportswriter  (“1  didn’t  want  to  be  type 
cast”)  hut  a  columnist  on  New  York’s 
Puerto  Rican  community,  where  he 
comments  on  everythintr  from  indepen¬ 
dence  for  Puerto  Rico  (he’s  all  for  it)  to 
street  crime  and  labor  unions.  He  also 
.serves  as  the  Puerto  Rico  trovernor’s 
personal  representative  in  New  York,  a 
job  that  has  him  lohhyinn  for  bilin>jual 
education,  amonn  other  duties. 

Torres,  who  is  still  trim  and  sports  a 
mini-.\fi  o,  first  showed  writing  talent  in 
19(10,  shortly  after  he  turned  profes¬ 
sional  boxer.  He  had  befriended  Pete 
Hamill,  then  a  Post  reporter  and  later  a 
columnist.  The  two  became  roommates. 


He  worked  all  day  for  Lederle- 
then  he  worked  all  night  to  help 
save  a  little  girls  life. 


It  was  a  cold  Monday  night  in  Tyler,  Texas. 
H.  C.  Rodgers,  a  Lederle  Laboratories 
Medical  Service  Representative  was  relaxing 
after  a  full  day  calling  on  physicians, 
pharmacists  and  hospitals.  The  phone  rang. 
It  was  the  emergency  room  of  a  community 
hospital  70  miles  away.  “We  need  anti-rabies 
serum  for  a  little  girl.  And  we  need  it  fast!” 
Emergency  calls  to  a  Lederle  representative 
are  not  unusual.  Mr.  Rodgers  reply  was 
immediate— “I’ll  bring  it  to  you  personally!’ 
He  called  the  Lederle  Distribution  Center  and 
arranged  to  meet  a  fellow  Lederle  employee 
30  miles  outside  of  Dallas.  The  coordination 
between  Mr.  Rodgers  and  the  Distribution 
Center  saved  over  60  minutes  when  every 
minute  was  crucial.  He  would  still  have  to 
drive  over  150  miles  to  the  hospital. 

By  12:30  A.M.,  after  a  five-hour  race  with 
death,  Hal  Rodgers  delivered  the  serum. 

Several  hours  later  and  finally  home  again 
he  received  another  call.  “Thanks!’  “She’s 

out  of  danger!’ 

Lederle  is  on  call  24  hours  a  day. 
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“1  wonder  if  I’ll  ever  tret  a  vacation.” 

•Mrs.  Kerr's  staff  includes  a  typist  and 
three  corresi)ondents  in  .Absarokee, 
Fishtail,  and  N'ye  who  write  mainly  of 
community  comin>rs  and  jrointrs. 

But  in  the  Stillwater  News,  the  stories 
are  merely  window-dressintr  for  the  ads, 
all  of  which  Mrs.  Kerr  collects  and  lays 
out  herself. 

The  traditional  newspaper  method  of 
placintr  ads  across  the  bottom  of  the 
patre  and  workintr  up  is  not  her  style.  She 
puts  hers  across  the  top  and  works  down. 

“So  they’ll  he  sure  to  be  read.” 

.Mrs.  Kerr  says  it  means  money  in  her 
pocket.  She’s  paid  off  the  mortKa^re  an<l 
thinks  she  could  sell  the  paper  today  for 
four  times  what  she  paid  for  it. 


Paper  bought  for  $5 
in  ’69  now  worth  $20 


By  Joan  Roesfjen 


.Mrs.  Kerr  protects  her  local  advertis¬ 
ers  by  not  solicitinn  a<ls  in  nearby  Col¬ 
umbus  from  businesses  that  are  in  direct 
competition. 

But  more  and  more  Columbus  mer¬ 
chants  are  coming;  to  her,  and  this  is 
what’s  boostinfT  circulation. 

Mrs.  Kerr  bought  the  Stillwater  News 
six  years  afro  from  a  friend  who  wanted 
to  fret  out  of  the  business. 

Not  that  she  especially  wanted  to  fret 
into  the  business  herself,  but  she  had 
worked  as  the  paper’s  typist  and  was 
familiar  enough  with  the  operation  to 
sub  when  her  friend  was  in  the  hospital. 

The  cash  cost  was  only  $.5  to  cover  the 
lefral  work,  but  on  the  day  she  went  to 
sifrn  the  mortfrafre  papers  she  was  broke, 
which  meant  askitifr  her  husband  for  a 
loan. 

Her  husband,  who  has  no  interest  in 
newspapers  except  for  the  sports  pafre, 
handed  her  the  five  bucks  and  said: 
“Hope  this  makes  you  happy.” 

So  Mrs.  Kerr  went  into  business  with  a 
mimeofrraph  machine  which  is  what  The 
Stillwater  News  was  in  19(59. 

Every  Wednesday  afternoon  (and  into 
the  nifrht)  she  rolled  off  .'ioO  copies  and 
drafted  her  two  kids  to  help  with  the 
foldinfr. 

Her  husband  is  a  construction  worker 
and  on  the  road  most  of  the  week,  so  all 
he  could  ffive  was  moral  support. 

.Mimeofrraphinf;  was  such  a  chore  Mrs. 
Kerr  went  to  Billinfrs  to  learn  about 
offset  printitif;.  .And  when  the  mimeo¬ 
frraph  machine  finally  broke  down  she 
bought  an  offset  machine  and  plate- 
maker  and  installed  the  units  in  her 
home. 

Offset  save  Mrs.  Kerr  a  clean  legible 
product,  but  the  News  was  still  just 
sinfrle  folded  sheets,  and  the  process  was 
so  difficult  it  took  her  about  seven  hours 
every  week  to  fret  the  paper  out. 

By  then  it  had  frrown  to  800  copies. 
Last  spritifT  Mrs.  Kerr  sold  the  equip¬ 
ment  and  arranfred  for  printinfr  with  the 
LiviHf/i^foii  Enterprise,  a  daily  8.5  miles 
away. 

Overnifrht  the  Stillwater  News  be¬ 
came  a  standard  tabloid. 

.Absarokee  .Advertisers  increased  their 
linafre  as  merchants  in  Columbus  start- 
iufr  buyitifr  new  space,  and  circulation 
climbed  to  1,100. 

For  Mrs.  Kerr,  no  more  Wednesday 
battles  with  the  machines,  but  she  has  to 
run  harder  to  reach  all  her  advertisers. 

Now  she  drives  to  Columbus  every 
Wednesday  at  2  a.m.  to  meet  a  courier 
who  takes  her  copy  to  Liviiifiston  and 
returns  with  the  bundles  by  noon. 

Mrs.  Kerr  spends  Wednesday  after¬ 
noon  makinfi  drop-offs  at  Columbus,  .Ab¬ 
sarokee.  and  the  crossroad  communities 
of  Fishtail,  Nye,  and  Roscoe. 

On  Thursday,  she  tackles  her  mail  and 
bookkeepiiifi.  Weekends  she  collapses. 


The  ranchiiifT  town  of  .Absarokee, 
•Montana  has  700  people,  scarcely  two 
dozen  stores  on  its  main  street,  atid  one 
of  the  fastest  frrowiiifr  free  distribution 
weeklies  in  the  state — The  Stilheater 
Xeies. 

■Ad vertisinfi  from  .Absarokee  mer¬ 
chants — and  some  from  the  neifihborinfj 
community  of  Columbus  14  miles  away — 
has  pushed  circulation  to  an  all-time 
hifjh  of  1,100,  and  the  ‘iO-paffe  tabloid 
is  fjrowinfr  to  the  point  where  editor- 
publisher  Thelma  Kerr  wonders  how 
many  more  editions  she  can  handle 
alone  from  her  tiny  home  office. 

.Mrs.  Kerr,  who’s  42.  has  had  no  jour¬ 
nalism  trainiiif^  and  has  never  taken  a 
course  in  advertisiiifj,  yet  her  advice  was 
soufiht  eafrerly  by  the  “pros”  when  she 
attended  her  first  .Montana  Press  .As¬ 
sociation  convention  in  .Aufiust  at  Great 
Falls. 

How  does  she  do  if.’  They  wanted  to 
know.  How  can  she  possibly  sell  ads  in  a 
town  of  700  people  where  everybody 
knows  everybody  else,  where  house¬ 
wives  shop  in  the  same  supermarket  and 
drufrstore,  where  their  husbands  know 
from  loiifr  experience  when  it’s  time  to 
buy  antifreeze  at  the  fjas  station? 

The  answer  is  simple,  say  .Mrs.  Kerr’s 
.Absarokee  friends:  she  could  charm 
ranchers  into  buyiiifr  surflioards  with 
her  soft-sell  smile. 

When  Mrs.  Kerr  makes  her  rounds 
every  Monday  and  Tuesday,  the  drufi- 
flist  and  the  firocer  and  the  fjas  station 
owner  always  oblif'e:  “Sure,  Thelma,  fix 
me  up  somethinfr  nice.” 

If  Mrs.  Kerr  thinks  a  three-inch  ad  will 
do  them  as  well  as  a  four-inch  ad,  then  a 
three-incher  is  what  she  sells. 

“The  secret,”  says  Mrs.  Kerr,  “is  really 
carinjr.  I’ve  lived  here  so  lonn  they’re  all 
my  friends,  and  they  trust  me.  When  1  fjo 
around  to  see  them  we  talk  about  our 
families  and  our  problems  and  some¬ 
times  we  both  forjjet  what  I’m  there  for. 
I’ll  be  j;ointi  out  the  door  and  I’ll  say: 
‘Oh,  yeah,  about  your  ad  .  .  .’ 

“.A  lot  of  them  take  the  same  space 
every  week  and  I  work  in  the  specials.  If 
I’m  in  the  drugstore,  say,  and  I  know 
somebody  in  town  is  trettinn  married 
next  week,  I  play  up  fjift  items  for  the 
jruests. 

“In  other  words,  you  can  buy  it  here  at 
home;  you  don’t  have  to  drive  55  miles  to 
Billinas.” 

•Many  of  the  ads  don’t  even  identify 
the  places  as  .Absarokee  businesses  or 
nive  addresses.  Everybody  knows  the 
stores  and  where  they  are  anyway. 


Publick  Occurences 
weekly  suspends 

Publick'  Occurrences,  the  New  Hamp¬ 
shire  weekly  whose  financial  difficulties 
resulted  in  a  temporary  suspension  of 
publication  in  .Aup:ust  (E&P,  .Auk.  9),  has 
ceased  publication. 

Despite  a  subscription  drive  attract- 
inK  over  (500  new  readers  and  a  special 
benefit  concert  in  Durham,  N.H.  that 
brouKht  in  over  .$(500,  permanent  sus¬ 
pension  of  publication  was  announced  by 
publisher  Phyllis  Bennett  September  9. 


Bob  Hope  honored 

The  New  A’ork  Chapter  of  the  Public 
Relations  Society  of  .America  will  honor 
Bob  Hope  on  October  1  as  an  individual 
who  “exemplifies  the  hinhest  standards 
of  public  relations.” 


RISING  STAR— I 


n  quite  a  typesetting 
job,  workers  are  raising  the  capital  "S”  into 
place  on  the  front  of  the  Washington  Star 
building  in  Southeast  Washington.  In  Feb¬ 
ruary  of  this  year,  the  Star  officially  changed 
its  name  to  the  Washington  Star.  For  16 
years  the  nameplate  on  the  building  had 
read  The  Evening  Star.  Last  week  that  name 
came  down  and  the  new  one,  Identical  to 
the  masthead  on  the  newspaper,  went  up. 
The  new  50  foot  sign  Is  Illuminated  by  white 
mercury  neon  tubing.  Another  sign,  which 
read  the  Sunday  Star,  on  the  side  of  the 
building,  has  been  removed,  as  the  Star's 
name  is  now  the  same  seven  days  a  week. 
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(.loan  RoesKcn,  a  fretdance  writer,  is  the 
wife  of  William  RoesKcn.  editor  of  the  Hil¬ 
lings  (Mont.)  (iazette.) 


PRESIDENT — Draper  Hill,  editorial  cartoonist 
for  the  Memphis  Commercio/  Appeal  took  over 
as  president  of  the  American  Associotion  of 
Editorial  Cartoonists  on  September  1.  Wayne 
Stayskal,  Chicago  Tribune,  was  elected  firstvice* 
president;  Tom  Curtis,  Milwaukee  Sentinel, 
second  vicepresident;  L.  D.  Warren,  Cincinnoti 
Enquirer  (retired),  third  vicepresident;  and  Jack 
Jurden,  Wilmington  (Dela.)  Evening  News, 
secretary-treasurer. 

Suppliers  merge 

Tenakill  Associates,  a  South  Hacken¬ 
sack,  N.J..  exporter  of  printin>j  machin¬ 
ery,  has  aKteed  to  merp:t*  with  T-R  In¬ 
dustries  of  Spritifjfield,  X..I.  The  corpo¬ 
rate  name  will  he  Tenakill  .Associates, 
and  Donald  Bohmer,  current  president 
of  Tenakill.  becomes  chief  executive. 


Ben  Wicks  will  do  U.S.  &  Canada 
versions  of  new  political  strip 


By  Lenora  Williamson 

•All  those  Canadian  newspaper  people 
who  complain  about  the  flow  of  U.S. 
news  and  features  north  across  the  bor¬ 
der  with  relatively  little  Canadian  news 
and  features  flowing  hack  south  can 
take  heart. 

Hen  Wicks  of  Toronto,  a  major  Cana¬ 
dian  cartoonist,  is  beginning  a  new  polit¬ 
ical  strip  next  week  for  the  Toronto  Star 
Syndicate  with  a  cast  of  Canadian  politi¬ 
cal  folk  including  Prime  .Minister 
Trudeau. 

.And  comes  the  Xew  Year,  the  Chicago 
Trihune-Xew  York  Daily  Xews  Syndi¬ 
cate  will  launch  a  U.S.  version  of  the 
strip  with  the  characters  including  Pres¬ 
ident  Ford  and  Secretary  Kissingei'. 

Both  versions  of  “The  Outcasts"  take 
place  on  a  desert  island  with  a  single 
palm  tree  for  scenery,  and  the  action  in¬ 
volves  a  group  of  people  stranded  on  the 
island  and  led  by  a  politician  who  keeps 
fowling  up  attempts  to  get  rescued. 

Wicks  has  heeti  doing  somewhat  the 
same  double  versions  of  his  witty,  one- 
column  cartoon  for  the  Toronto  Sun 
Syndicate  for  some  8  years.  It  goes  to 
about  150  newspapers  at  home  and 
abroad  and  he  will  continue  that  one  in 
addition  to  adding  the  new  strip  to  a  full 
schedule  that  typifies  the  old  adage 
about  giving  a  new  task  job  to  a  very 


Ben  Wicks 


busy  man  if  you  want  it  done. 

P'or  two  years  Wicks  been  taking  a 
week  a  month  traveling  out  in  the  world 
for  his  half-hour  syndicated  television 
show,  “The  World  of  Wicks",  in  which  he 
interviews  people  who  interest  him — 
especially  “odd  balls."  He  takes  along  “a 
cameraperson  and  a  researcher"  and 
may  go  off  to  Hong  Kong,  London  or 


Recapture  the  bittersweet  memories  of  yesteryear  each  Sunday  with  THE  GOOD  OLD  DAYS 


HAVIN6  TO  HOLD  LITTLE  BROTHER’S  HAND... 


HIS  MA  an’  pa 

ARE  TAKIN6  A 
WALK...  SO  HE 

MUST  60  AL0N6,| 


..AND  IT  HAPPENED  THAT  THE  . 
WHOLE  ’‘OAWe'HAO  TO  BE  there/ 
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Home,  or  wherever.  .\ske(l  what  he  <loes 
in  his  spare  time,  Wicks — in  rapid-fire, 
cocknish  accent  (he  was  liorn  near  Lon¬ 
don  Rridjrt*  49  years  a^o)  adds  he  takes 
two  si)eakin>r  enKHfrements  a  month  and 
is  workinjron  an  art  sliow  for  Christmas¬ 
time  at  Evans  Gallery. 

Fruit  stand  at  14 

.Since  he  left  school  at  14  and  >rot  his 
first  job  tending  a  fruit  stand  cart  (“a 
marvelous  education  .  .  .  where  the  boss 
taught  him  to  ‘rinu  the  chan>>:«?’  ”) 
there’s  hardly  a  job  he  hasn’t  done — 
none  for  more  thati  a  few  motiths  except 
cartoonitin  which  he  has  been  doinn  for 
nine  year.s — and  excepting  of  course  his 
British  .•\rmy  service  from  which  he 
went  back  to  the  shopping  cart  hut  de¬ 
cided  he  wanted  to  he  a  musician.  He 
took  lessons;  practiced  four  hours  a 
ni^ht,  and  by  six-months  he  turned  pro¬ 
fessional  and  was  “bloody  awful.”  Later 
he  Kot  a  trombone  job  with  the  band  on 
the  Queen  Elizabeth  and  sailed  hack  and 
forth  to  N’ew  York,  where  he  got  his  first 
look  at  .America. 

Wicks  met  his  wife  at  a  seaside  resoi  t 
where  he  was  playinjr — that  was  19 
years  a>ro.  They  decided  to  see  a  bit  of 
the  world  and  went  off  to  Cal^rary,  where 
at  one  time  he  was  a  $75-a-week 
milkman.  He’s  worked  for  a  weekly 
newspaper  for  a  week,  amid  the  Ions 
list  of  tryintr  his  hand  at  makin>r  wooden 
shoes,  beinjj  an  electrician’s  mate,  and 


more — all  of  which  ailds  up  to  a  some¬ 
what  wajrirish  view  of  the  worhl, 
punctuated  by  daily  spear-throwing  as  a 
cartoonist. 

The  idea  foi'  “The  Outcasts”  >rrew  out 
of  a  meeting:  with  the  Chicago  Tribune- 
New  York  News  syndicate  executives 
Robert  Reed  and  .John  Minch  a  few 
months  atro.  They  said  they  had  been 
searching  for  someone  to  create  a  politi¬ 
cal  strip.  Wicks’  first  answer  was  true — 
he  didn’t  have  the  time.  But  then  the 
thought  intritrued  him.  So  now  he’s  at 
the  Toronto  Sun  from  7  a.m.  to  9  a.m.  for 
the  1-column  panel  and  then  off  to  his 
own  office  to  work  on  the  new  strip  and 
television’s  “World  of  Wicks.” 

.About  the  Outcasts’  locale,  the  car¬ 
toonist  liuht-heartedly  explained  to  a 
Canadian  Press  interviewer  John  Le- 
Blanc  that  he  picket!  the  island  because 
he’s  bloody  awful  at  drawing  but  very 
Hood  with  palm  trees. 

The  philoso])hy  of  the  strip  comes  out 
of  W'icks’  opinion  that  the  runninn  of  a 
country  seems  more  complicated  than  it 
really  is.  Politicians  should  run  a  coun¬ 
try  “tidily — the  way  you  run  a  house  or 
even  a  room  in  a  house.  So  why  not 
simplify  thinns  by  droppinn  them  on  a 
desert  island’?” 

The  Canadian  newspaper  version  of 
the  new  strip  is  4-column  black  and 
white  daily,  while  the  States  will  be 
black  and  white  daily  and  color  on  Sun¬ 
day. 
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I  Gentlemen:  Please  start  my  subscription  now,  addressed  to: 
I  Name 

j  Address  _ 


City 


Zip 


$12.50  a 

year. 

U.S.  and 

Can- 

ada;  all 

other 

countries. 

$35 

a  year. 

j  Cornpany_ 
i  Nature  of  Business 

L— 


□  My  remittance 
is  enclosed. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


Affiliated  Publications  . 

American  Financial  Corp  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  (Jomm.  (NYSE) 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm.  (OTC)  . 

Gannett  (NYSE)  . 

Gray  Comm  (OTC) 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Knight-Ridder  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX) 

Multimedia  (OTC)  . 

Panax  (OTC)  . 

Post  Corp  (Wise  )  (OTC)  . 

Ouebecor  (AMEX)  . 

Southam  Press  (CE)  . 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 

SUPPLIERS 

Abitibi  (CE)  . 

Addressograph  Multi.  (NYSE)  . . . 

Altair  (OTC)  . 

Ball  Corp  (NYSE)  . 

B.C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace,  W  R  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No  Nekoosa  (NYSE)  . 

Harris  Corporation  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

MacMillan,  Bloedel  (CE)  . 

Milgo  Electronics  (AMEX)  . 

Minnesota  Min  &  Mfg.  (NYSE) 
Optronics  International  Inc.  (BSE) 

Richardson  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind  (NYSE)  . . 

Sun  Chemical  (NYSE)  . 

Wheelabrator-Frye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEX)  . 
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Bi.oy.s  BitiTT,  62,  auto  raciriH  editor, 
.Associated  Press;  .August  27. 

*  *  * 

E.\ri.  B.  Jonk.s,  61,  national  ad  man- 
aner,  Macomb  (Mich.)  Dailii  Xeics;  Sep¬ 
tember  9. 

*  *  * 

Ur.abn  M.  .Ai.i.kn,  66,  retired  associate 
editor,  Honolulu  Star-fiulletiii;  .Aujrust  1. 

*  *  * 

J.ACK  Bf;i.i..  71,  political  columnist  for 
Gannett  News  Service  and  political 
writer  for  .AP  for  22  years  before  retirinn 
in  1969;  September  15. 


*  *  * 


H.  W.xi.TON  Ci.OKE,  56,  vicepresident  for 
public  relations  and  advertisinn  for 
Rockwell  International,  Pittsburnh,  Pa. 
and  Htgh  M.  Rf;i)HE.\I).  president  of 
Campbell-Ewald  Co.,  Detroit  ad  anency 
in  a  plane  crash  near  FarmiiiHton,  Pa.; 
September  13. 
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Briefs 


Los  Angeles  Express  to  debut 

A  new  Spanish  lanKuage  daily  newspaper,  the  I.ok  AnpelcK 
KxpreKs,  bejian  newsstand  distribution  in  parts  of  Los 
Anpeles  County  Septemi)er  l.'L  Publisher  is  Enrique 
Galvan-Ochoa,  35-year-old  Mexican  attorney  who  also  owns 
El  Me.ncano  and  Ultiniax  Soticias,  inorninti  and  eveninn 
daily  papers  distributed  in  Tijuana,  Ensenada  and  Mexicali. 
The  other  Spanish  newspaper  published  in  Los  .An^reles  is  lj(i 
Opinion,  founded  in  192(!. 

AT&T  examines  press  rates 

The  Federal  Communications  Commission  decided  that 
.American  Telephone  &  Telejrraph  Co.  must  bring  its  charges 
for  a  special  bargain  service  used  by  news  wires  in  line  with 
rates  for  its  other  private-line  customers.  Reports  have  said 
that  .AT&T  may  respond  to  the  F’CC  order  by  setting  higher 
average  charges  for  the  service,  used  by  the  wire  services, 
including  the  .Associated  Press,  United  Press  International 
and  the  Dow  Jones  News  Services.  The  agency  said  it  is  also 

investigating  “preferential  press  rates.” 

♦  •  ♦ 

“Window”  on  Saigon  almost  shut 

UPI  correspondent  .Alan  Dawson  was  ordered  out  of 
Saigon  by  the  government.  He  was  the  last  .American  cor¬ 
respondent  for  a  major  news  organization  left.  One  .Ameri¬ 
can  correspondent  left  is  P’rancis  Starner  of  the  Pacific 
News  Agency,  which  is  considered  “friendly”  to  the  present 
Vietnamese  government.  H.  L.  Stevenson  of  UPI  said  Daw¬ 
son  had  sought  to  put  the  UPI  bureau  temporarily  in  charge 
of  Richard  Mielke,  an  .American  who  stayed  behind  with  his 
.American  wife  and  daughter  to  continue  a  voluntary  search 
for  the  bodies  of  foreigners  still  missing.  The  government 
agreed  to  accept  Tranh  Dai  Minh,  a  UPITN  tv  correspon¬ 
dent.  Stevenson  said  an  application  is  pending  to  send  in 
another  .American  correspondent. 

♦  *  ♦ 

Interests  exchanged  in  Scripps  League 

Philip  E.  Swift  has  exchanged  his  interests  in  Scripps 
League  Newspapers,  Inc.  for  outright  ownership  of  two 
daily  papers.  The  Xeivn-lieeien'  in  Oregon  and  the  Tahoe 
Daily  Tribune  in  South  Lake  Tahoe,  Calif.  Scripps  League 
has  been  the  principal  owner  ofThe  Xa/xt  Keyinter  since  1958 
and  Swift  was  manager  of  a  division  which  included  The 


Register.  Barry  H.  Scripps,  vicepresident  of  the  Scripps 
League,  has  aiided  The  Napa  Register  and  the  I'etalnina 
.\r(;ns-Conrier  to  his  division.  B.  W.  Boisvert,  business  man¬ 
ager  of  the  Register,  has  resigned  to  join  Swift  in  his  news¬ 
paper  company.  Darrell  .A.  Kuhn  who  has  been  involved  in 
accounting  with  Scripps  has  succeeded  Boisvert. 

*  *  * 

South  Carolina  paper  to  25  cents 

Colninliia  (S.C.)Sfafe  will  be  o!ie  of  the  first  papers  in  the 
South  to  go  to  25  cents  a  copy  at  racks  on  week  days.  The 
Sunday  edition’s  price  will  be  hiked  from  35  to  50  cents. 
Home  delivery  rates  will  not  change.  The  publisher  said  that 
there  has  been  a  tremendous  increase  of  rack  thefts  and 
vandalism  which  have  added  materially  to  single  copy  sales 
in  addition  to  soaring  newsprint  costs. 

Black  reporter  attacked 

.A  black  reporter  for  Xeiesday,  Long  Island,  N.Y.,  was  at¬ 
tacked  at  11:30  a.m.  by  five  white  youths  while  he  was  driv¬ 
ing  a  rented  car  on  East  Broadway,  South  Boston,  reported 
the  HoNton  H e rald-Ani  e rican  September  9.  The  youths 
shouted  to  the  reporter  to  “get  out  of  tow!i,”  smashed  the 
windshield  of  his  vehicle  and  punched  him  before  he  drove 
away,  with  several  youths  in  pursuit.  It  was  said  that  the 
reporter  declined  treatment  as  police  searched  for  the  as¬ 
sailants. 

La  Segunda  director  injured  by  bomb 

.A  bomb  concealed  in  a  gift-wrapped  book  exploded  Sep¬ 
tember  10  in  the  hands  of  .Mario  Carneyro,  50,  director  of  [ji 
Seynnda,  the  afternoon  paper  of  El  Merrnrio,  in  Santiago, 
Chile.  He  was  reported  in  grave  conditio!\.  Witnesses  said 
the  book  was  delivered  in  gift  wrapping  by  an  unidentified 
messenger.  The  attack  came  a  day  before  the  military  gov¬ 
ernment  celebrates  the  second  anniversary  of  its  take-over. 

Marin  paper  files  trust  suit 

The  Pacific  Snn,  a  Marin  County  weekly  newspaper  in 
California,  September  4  filed  an  antitrust  suit  in  U.S.  Dis¬ 
trict  Court  against  The  Chronicl e.  The  San  E rancisco 
Examiner  and  the  San  F'rancisco  Newspaper  Pi'inting  Co., 
Inc.  The  suit  charged  that  the  1905  agreement  under  which 
the  printing  company  prints  both  San  Francisco  daily  pap¬ 
ers  as  well  as  the  Sunday  Examiner  and  Chrotiicle  violates 
monopoly  and  restraint  of  tratle  provisions  of  state  and  fed¬ 
eral  antitrust  laws.  Joining  the  Pacific  Sun  as  a  plaintiff  was 
Bay  Promotions  Inc.,  a  promoter  of  sporting  events. 


Customized  system 

(Continued  from  /Htye  9) 


maintained  by  the  system  to  provide  an 
audit  trail  and  facilitate  backup/restart 
procedures.  .An  authorized  user  can 
route  stories  or  copies  of  stories  to  other 
users  or,  if  there  is  need  for  adtlitional 
security,  he  may  “lock”  the  story  so  that 
no  one,  other  than  himself,  may  gain  ac¬ 
cess  to  it. 

.Messages  can  also  be  sent  from  one 
terminal  to  another,  and  can  be  ad¬ 
dressed  to  an  individual  user  or  to  all 
users  associated  with  a  particular  depart¬ 
ment.  The  receiver  will  be  notified  of  a 
pending  message  by  the  blinking  of  his 
cursor  and  he  can  call  out  the  message 
whenever  he  desires.  When  the  message 
is  called  out,  the  system  will  excerpt  the 
line  upon  which  the  cursor  resides  and 
replace  it  with  the  message.  When  re¬ 
ceipt  of  the  message  is  acknowledged, 
the  system  will  “erase”  the  message,  re¬ 
turn  the  line  that  was  originally  there 
and  restore  the  user  to  his  previous 
state  of  activity.  This  sequence  of  events 
will  allow  the  user  to  retrieve  messages 
promptly  with  minimal  impact  on  the 
tempo  of  his  work.  The  system  will  notify 
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the  seTider  if  the  intended  receiver  is  not 
logged  in. 

Creation  of  a  new  story  from  several  or 
more  existing  stories — as  in  the  case  of 
merging  copy  from  diffei'ent  wire 
services — will  be  accomplished  by  use  of 
“save”  and  “recall”  editing  keys. 


Strike  ends 

The  Wextfiield  (Mass.)  Eveniny  Xeiat 
and  its  sister  newspaper  Winuted  (Conn.) 
Citizen  resumed  publication  on  Septem¬ 
ber  15,  ending  a  shutdown  by  a  strike 
of  40  reporters  and  production  workers 
that  began  July  7. 

The  strike  was  caused  by  manage¬ 
ments  unwillingness  to  accept  the  Re¬ 
tail  Clerks  International  Union  as  the 
employee’s  bargaining  agent  without  a 
government  supervised  National  Labor 
Relations  Board  election.  The  regional 
office  of  the  NLRB  notified  the  news¬ 
paper  that  interference  charges  filed 
against  the  publisher  by  the  union  were 
judged  to  have  merit. 

The  settlement  pact  provides  for  a 
union  affiliation  vote  on  October  15,  and 
specified  that  both  management  and 
the  local  will  drop  unfair  labor  practice 
charges. 

1975 


Complaints  against 
2  weeklies  upheld 

The  National  News  Council  upheld 
complaints  against  the  Xational  Star 
and  the  Xational  Observer  at  its  meet¬ 
ing  in  New  York  this  week. 

In  the  complaint  against  the  Star, 
Francis  Cresci,  Consul  of  Monaco, 
claimed  two  articles  on  alleged  marital 
discord  between  Princess  Grace  and 
Prince  Ranier  had  no  basis  in  fact. 

In  the  ruling  against  the  Observer, 
an  article  linking  the  women’s  liberation 
movement  with  the  rising  national 
crime  rate  was  found  to  be  poorly  docu¬ 
mented.  .According  to  the  majority 
opinion  of  the  council,  it  “provided  diffi¬ 
culty  for  the  reading  public  (since  it 
tended)  to  stigmatize  a  legitimate  move¬ 
ment  for  human  rights  by  linking  con¬ 
current  phenomena  without  showing  an 
actual  or  theoretical  linkage.” 

In  other  action,  a  complaint  against 
.AP,  UPI  and  the  Gannett  News  Service, 
charging  failure  to  verify  reports  of 
alleged  advances  in  research  into  the 
cause  of  and  cure  for  Sudden  Infant 
Death  Syndrome,  and  a  complaint 
against  columnists  Evans  and  Novak, 
were  dismissed. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

! 

ASTROLOGY 

COMIC  STRIPS 

DAILY  HOROSCOPE:  Top  quality,  well  writ¬ 
ten.  lively,  concise  daily  horoscope  priced 
at  $1.50  a  week  regardless  of  circulation. 
Camera-ready.  Send  for  samples:  Penny 
Syndicate.  Box  921,  Mid  City  Sta.,  Dayton, 
Ohio  45402. 

BE  CRITICAL!  Compare  SANDCASTLES 
with  the  comic  strips  your  paper  now  runs. 

We  believe  we  have  a  better  product— at  a 
letter  price.  Send  for  your  FREE  brochure  — 
oday.  (You'll  be  pleasantly  surprised!) 
Write:  Sandcastles.  P.O.  Box  1356.  New¬ 
port  News,  Va.  23601. 

BLACK  COMMENTARY 

MEDICAL 

COMMENTARY  on  current  national  issues 
affecting  blacks.  Weekly;  varied  view¬ 
points.  Samples.  Free  Press,  1101  De- 
siard,  Monroe.  La.  71201. 

MAN  AND  MEDICINE— 7(30  words  weekly 
on  medical  and  pharmaceutical  topics— 
now  available  directly  from  Doctor  Polk, 

300  Half  Mile  Rd..  Red  Bank,  N.J.  07701. 

MONEY 

MOVIE  REVIEWS 

TAB  SIZE  quality  book  review.  Top  authors 
among  reviewers.  6  to  8  pages,  monthly, 
camera-ready  copy.  Write  Rio  Grande  Sun, 
Box  790,  Espanola.  N.M.  87532,  for  sam¬ 
ple.  prices. 

MINI  MOVIE  REVIEWS— Cartoon  illus-  ( 

trated.  Easy  to  follow.  Camera-ready. 
Weekly  update.  Samples,  rates:  Cineman  N 
Syndicate.  7  Charles  Ct.,  Middletown.  N.Y.  F 
10940.  p 

FOR  SALE 

WEEKLY  book  column  in  sparkling  condi¬ 
tion.  Rarely  read  at  more  than  1(30  words 
per  minute. 

Users  report  broader  entertainment  for¬ 
mat.  improved  circulation.  Free  demon¬ 
stration  drive  (samples).  Low  irranthly  pay¬ 
ments.  Money  refunded  if  not  completely 
satisfied.  Act  now!  Offer  may  be  extended 
at  any  time. 

Tom  Styree 

THE  BOOKSCORE® 

6510  Green  Valley  Circle  #203 

Culver  City,  Calif.  90230 

MUSIC  f 

Rock!  Jazz!  Country!  * 

TRIAL  OFFER:  6  Record  Reviews  FREE. 
Then  available  at  new  LOW  price.  Sub¬ 
scribers  report  response  excellent.  Con¬ 
tact:  HAROLD  FULLER,  29  W.  82nd  St.. 

New  York,  N.Y.  10024.  (212)  580-7763. 

PUZZLES 

' 

WORD  PUZZLE— Camera-ready,  2  column, 
daily  word  puzzle  priced  at  only  $1.50  a 
week  regardless  of  circulation.  Send  for 
samples:  Penny  Syndicate.  Box  921.  Mid 

City  Sta.,  Dayton.  Ohio  45402. 

CHESS 

TV  LOGS 

LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune,  Washington  Post,  many 
leading  papers.  Free  samples,  ^x  1182. 
Reno.  Nev.  89504. 

COMPLETE  TV  LOG 

And  TV  Information  Services 

Local  listings,  feature  material  program 
highlights  and  half  tone  photographs.  High 
quality  camera  ready  copy  each  week.  TV 
Log,  P.  0.  Box  7266.  Monroe,  La.  71201. 

COMIC  STRIPS 

UNIQUE  TV  LOG  SERVICE 

We  can  supply  you  with  a  complete  TV 
Program  Log  each  week  that  offers  listings 
for  stations  in  your  area  plus  storylines  and 
movie  highlights.  Material  comes  to  you 
already  typeset  in  camera-ready  veloxes.  9 

X  9*  2  or  12-pica  column  measures  avail¬ 
able,  Write  for  samples  and  additional  in¬ 
formation.  Box  1266,  Editor  &  Publisher. 

SHERLOCK  HOLMES,  a  new  daily  comic 
strip  based  on  the  stories  of  A.  Conan 
Doyle.  Illustrated  in  the  finest  classic 
style.  FREE  SAMPLES:  Adventure  Fea’ure 
Syndicate,  6051  Scenic  Ave,,  Hollywood, 
Calif.  90068. 

ANNOUNCEMENTS 

1  - - - 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

FOR  SALE 

Midwest  weekly  and  monthly  financial  and 
business  publications  and  companion  di¬ 
rectories. 

$125,000  150,000  pre-tax  profit  on 
$500,000  sales.  Publisher  owner  could 
take  $25,000  salary  on  top  of  these  earn¬ 
ings.  Excellent  expansion  potential.  Box 
1414,  Editor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies  , 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling, 

LEN  FEIGHNER  AGENCY 

Box  189.  Mount  Pleasant,  Mich.  48858 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88.  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho.  Box  7133,  Shawnee 
Mission,  Kans.  66207, 
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SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 

5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
ly  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


DOUBLEDAY  MEDIA 
CAN  SELL 
YOUR  PROPERTY 

We  have  a  long  list  of  investors  in¬ 
terested  in  large  weeklies,  and  daily 
newspapers  of  any  size.  We  eliminate 
the  curious  and  underfinanced  pros¬ 
pects.  For  a  confidential,  professional 
representation  call  or  write:  Don  Mal¬ 
colm,  1224  Tranquilla  Drive,  Dallas, 
Texas  75218;  (214)  324-4231  or  (214) 
233-4334;  or  Conway  Craig.  3114 
Knight  Robin,  San  Antonio.  Texas 
78209;  (512)  824-5528. 

DOUBLEDAY  MEDIA 


KREHBIEL-BOLITHU 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

landle  different  properties,  all  t 
from  our  two  offices.) 


BILL  MATTHEW  COMPANY 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay,  Cal,  93247  (209)  562-2587 


SHOP  THE  PRESSES 
Newspaper  Brokers 
Rt.  1— Diamondhead 
Bay  St.  Louis,  Miss.  39520 
—Write  Us  In  Confidence — 


NEWSPAPERS  FOR  SALE 


DAILY,  fine  locale,  fast  growth,  good  plant, 
needs  strong  publisher.  $150,000  down. 
Qualify  yourself  in  first  letter.  Phone  if  I 
know  you,  (209)  562-2587  J.  A.  Snyder. 
Newspaper  Broker,  404  N.  Westwood  Ave., 
Lindsay,  Calif.  93247. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


$18.(X)0  CASH  [X)WN  will  put  you  in  the 
cock  pit  of  7000  •  camera-ready  county 
weekly  located  in  pleasant  Upstate  Zone  2 
community.  Ideal  for  husband  wife  team, 
one  man  show  or  refugee  from  rat  race. 
Publication  less  than  a  year  old.  Growth 
potential  unlimited.  Publisher  South¬ 
bound.  Livable  48-month  balance.  Box 
1364.  Editor  &  Publisher. 


CENTRAL  NEW  YORK  AREA,  working 
partner  wanted  in  established  weekly 
shopper.  Yearly  gross  $400,000*  ♦, 
$100,000  down  payment  direct  from 
owner.  Box  1416,  Editor  &  Publisher. 


AREA  9  WEEKLY  NEWSPAPER,  ESTAB¬ 
LISHED  1902.  Offset  press  plus  shopper 
available,  2nd  class  permit.  $108,000, 
terms.  KILBY  REAL  ESTATE,  North  Bend, 
Oreg.  97459.  Ph:  (503)  756-3109. 


NEWSPAPERS  WANTED 


I  WOULD  LIKE  to  buy  an  exclusive  paid 
weekly  in  4(XX)  circulation  range.  Substan¬ 
tial  down  payment  available.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  operation. 
Would  appreciate  full  details  in  your  letter. 
Write  Box  1058,  Editor  &  Publisher. 

EXPERIENCED  COUPLE— TEAM— wants 
to  buy  exclusive  weekly,  group  or  small 
daily  in  $2(X)-250.000  gross  range.  Sec¬ 
recy  pledged.  Ready  with  substantial  down 
payment.  Box  1354,  Editor  &  Publisher. 

TWO  VETERAN  newsmen  seek  to  buy  es¬ 
tablished  weekly  in  Area  1.  Write  full  de¬ 
tails.  Box  1425,  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 

P.  0.  Dr.  12428,  Panama  City,  Fla. 


PRINTING  PLANTS  FOR  SALE 

WEB  OFFSET  (central)  printing  plant  20 
miles  west  of  Denver.  In  the  mountains. 
Profitable.  Canyon  Courier,  Box  43(3, 
Evergreen,  Colo.  80439. 


EQUIPMENT  &  SUPPLIES 
COMPLETE  PLANTS 

COMPLETE  COLOR  PRINTING  PLANT 
2  Hoe  Pancoast  presses  in  running  condi¬ 
tion.  Complete  stereo  equipment.  A 
number  of  spare  parts.  Presses  21V2 
cutoff.  D.  H.  Lawson,  Southern  Colorprint 
Corp.,  P.  0.  Box  1^5.  Newport  News.  Va. 
23601. 


NORTH  CAROLINA  weekly,  $32M  gross 
GEORGIA  weekly,  $ll2M  gross 
FLORIDA  group,  $650M  gross 
NORTH  CAffOLINA  group,  $300M 
gross,  with  offset  plant. 

The  Newsmedia  Company.  James  E.  Hie 
key  J,.,  (404)  525-7226,  P.  0.  Box  12195,  i 
Northside  Sta..  Atlanta.  Ga.  30305. 

OREGON  WEEKLY,  exclusive  area,  great 
profit.  At  least  $40M  cash  required.  Box 
1290,  Editor  &  Publisher, 

MICHIGAN  near  Indiana  weekly,  $100,000 
gross,  profitable.  Paid  weekly  plus  free 
shopper.  Maloney  &  Associates  Ltd., 
Commerce  Bldg.,  Flint,  Mich.  48502. 


$400,000  PLUS  GROSS.  4  weekly  papers. 
Shop  fully  offset  equipped.  Year  round 
Midwest  resort  area.  $375,000  with 
$80,(300  down.  Show  financial  ability  and 
experience.  Towe  Agency,  1720  Edwin, 
Winter  Park,  Fla  32789. 


E&P  Classifieds 
Help  Make 
Brokers  Richer 


JUSTOWRITERS  —  COMPUGRAPHIC 
2961—3800.  2971TL-4600.  Key¬ 

boards — 1200.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel.  N.J.  08057.  Ph. 
(609)  235-7614. 

COMPSTAR.  model  190-2,  serial  #155, 
approximately  4  years  old,  2  film 
strips— 7  to  1(3  pt.,  excellent  condition. 
PACESETTER,  model  813;  serial  #540, 
approximately  3  years  old.  some  spare 
parts  and  prints. 

TWO  PHOTONS,  model  560,  serial  #36 
and  37,  8  years  old.  spare  parts  and 
complete  set  of  prints,  recently  rebuilt 
by  in-plant  machinists. 

Contact  the  Production  Manager,  Contra 
Costa  Times.  P.  0.  Box  5088,  Walnut 
Creek,  Calif.  94596.  Ph:  (415)  935-2525. 

2  SUPER  QUICKS  (Wide  Range)  Serial 
No.'s  678  and  714  with  option  cabinets 
one  with  Tab-Matic,  33  grids  and  width 
plugs,  spare  readers,  cards  and  parts.  Re¬ 
placed  with  VIP's.  G.  W.  Gardner,  Morning 
News,  Florence,  S.C.  29501. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 


4-weeks  —  J1.35  per  line,  per  issue 
3-weeks  —  $1  45  per  line,  per  issue 
2-weeks  —  51.55  per  line,  per  issue 
1-week  —  51  65  per  line 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  has  been  es¬ 
tablished). 

4-weeks  —  52  00  per  line,  per  issue 
3-weeks  —  52.10  per  line,  per  issue 
2-weeks  —  52.20  per  line,  per  issue 
1-week  —  52.30  per  line 


Count  5  average  words  per  line  or  39  characters  and'or  spaces 
3  lines  minimum  (no  abbreviations) 


Add  51.00  per  insertion  for  box  service  and  count  as  an  additional  line  in  your  copy. 


Air-mail  service  on  box  numbers  also  available  at  51  00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified 
ad  to  display.  The  rate  for  display  classified  is  54.35  per  agate  line— 560.90  per  column 
inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 


COMPUGRAPHIC  4961TL  with  9  film 
strips  and  parts  kit— excellent  condition. 
Call  collect.  Eddy  Printing  Corp..  Albion. 
N.Y.  (716)  589-5551. 


ENGRAVING 


VARIO  KLISCHOGRAPH.  K-181.  Excellent  ' 
condition.  Has  75.  120.  137  and  152-line  j 
screens  plus  spare  tubes.  For  further  in-  ' 
formation,  contact  Tom  Maloy.  The  Ok¬ 
lahoma  Publishing  Co..  P.  0.  Box  25125, 
(Oklahoma  City.  Okla.  73125.  (405)  232- 
3311. 


MAILROOM 


SHERIDAN  48-P  with  9  hoppers,  good  as 
new— soon  available.  Also,  (jerrard  ST  35C 
twine  tyers.  Flowmaster  curves  and  other 
Mail  Room  equipment.  WOOD  SUPERMA- 
TIC  STEREO  platecasting  machine.  2244". 
Complete.  Sol  Steinberg.  (212)  556-7202. 


MISCELLANEOUS 


IBM  SELECTRIC  II  OCR  typewriters. 
13  —10  pitch,  raven  black,  brand  new,  full 
warranty.  $555.  Call  Monday-Friday  9  to  5 
(215)  854-2067,  2068. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae,  Englewood.  Calif. 
90301,  (213)  674-4040  or  678-3432. 


INDUSTRY  SERVICES 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285.  McAllen.  Texas  78501. 
(512)  682-7011. 


Help 

Wanted... 


ACADEMIC 


THE  UNIVERSITY  OF  NORTH  CAROLINA 
AT  CHAPEL  HILL  seeks  two  faculty  mem¬ 
bers  for  August  1976.  Both  will  teach  skills 
courses.  One's  specialization  will  be  press 
and  society  press  law  and  the  other's  will 
be  newspaper  management.  Both  must 
have;  PhD  in  Mass  Communication  Re¬ 
search  or  related  area,  significant  profes¬ 
sional  experience,  excellent  teaching  abil¬ 
ity  and  research  interests.  Both  will  proba¬ 
bly  be  assistant  professors.  Salaries  com¬ 
petitive.  The  University  of  North  Carolina 
IS  an  Equal  Opportunity  Affirmative  Action 
Employer  and  encourages  applications 
from  all  qualified  persons.  Send  complete 
resume,  references,  salary  requirements 
and  other  supporting  documents  to:  Dr. 
Thomas  A.  Bowers.  School  of  Journalism, 
UNC-CH,  Chapel  Hill.  N.C.  27514. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

Address 

City 

Phone 

Authorized  by 

Classification  _ 

Copy - 


State 


Zip 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Weeks  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 


Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York.  N.Y.  10022  f 


PERFORATOR  TAPE 


NOW  STATIC-FREE  pert  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9  16  x  36 
Goss  Suburtian  8  units  2244  x  36.  1968 
Goss  Signature  4  units  2244  x  36 
Goss  Urbanite  presses  and  units 
Goss  Metro  4  units,  1970 
Cottrell  V-15  units  and  presses 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units.  Colorking 


401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Phone:  (312)  738-1200 


BLANKET  WASHERS  (RYCO)— installed 
on  7  unit  Urbanite — real  bargain — cannot 
use  because  press  does  not  have  automa¬ 
tic  throw-off.  If  you  have  pasters  and  long 
runs — a  real  money  saver.  T.  A.  Clemente, 
(518)  465-4591. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196 — 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


3-UNIT  WEB  OFFSET  press  in  good  condi¬ 
tion  wanted  Jan.l.  Gene  Chamberlain, 
Mobridge  (S.D.)  Tribune.  (605)  845-3646. 


USED  GRAPHIC  ELECTRONICS  PHOTO¬ 
LATHE.  Running  condition.  Will  pay  $500. 
Mr.  Levous,  (3(55)  754-3233,  45  N.E.  54 
St.,  Miami.  Fla.  33137. 


INDUSTRY  SERVICES 


COLOR  MULTI-PRINTS 


COLOR  PHOTO  MULTI-PRINTS 
as  low  as  40c  each  in  quantity.  Ideal  for 
sales  aids,  conventions,  promotions,  etc. 
top  quality  pro  color  lab  invites 
inquiries — free  rates  and  information. 
Write  COLOUR  INC.,  Dept.  B,  Box  3819, 
Hayward,  Calif.  94540. 


COMPOSING  TIME  AVAILABLE 


TIME  AVAILABLE  on  our  Compugraphic 
composing  machine.  Low  rates.  (212) 
688-1088. 


FACULTY  to  serve  as  coordinator  of 
graduate  studies  and  teach  in  area  of 
specialization  in  a  growing  department  of 
Mass  Communication.  Doctorate  plus  de¬ 
monstrated  teaching  and  research 
capabilities  essential.  Permanent  position 
open  June  1976  or  before  (December  1975 
or  March  1976),  Current  salary  $14,000 
for  Assistant  Professor,  plus  optional 
summer  term.  Send  resume  and  refer¬ 
ences  by  October  31,  1975  to  Dr.  David 
Eshelman,  Head.  Dept,  of  Mass  Communi¬ 
cation,  Central  Missouri  State  University. 
Warrensburg,  Mo.  64093.  Equal  Opportun¬ 
ity  Employer. 


J-PROFS— Part-time  positions  available  in 
all  50  states  editing,  staffing  and  helping 
publisher  put  out  unique  new  national  pub¬ 
lication.  Healthy  earnings  potential.  Box 
1432.  Editor  &  Publisher. 


ADMINISTRATIVE 


BUSINESS  MANAGER 
This  growing  newspaper  in  an  exciting 
market  needs  a  business  manager.  Prefer 
CPA-MBA  with  some  marketing-sales  ex¬ 
perience.  To  work  as  No.  2  person  to  pub¬ 
lisher  in  all  business  activities  of  the 
newspaper. 

THE  DESERT  SUN 
P.O.  Box  190 

Palm  Springs,  Calif.  92262 


PUBLISHER  NEEDED:  Large  weekly 
newspaper.  Area  9.  requires  publisher  with 
provable  success  as  advertising  executive. 
Part  of  a  chain.  Great  opportunity  for 
growth.  Box  1355,  Editor  &  Publisher. 


GENERAL  MANAGER 
A  lOM  evening  and  Sunday  paper  in  Zone 
1  is  seeking  a  person  experienced  in  man¬ 
agement,  someone  who  has  had  the  oppor¬ 
tunity  to  be  involved  in  most  phases  of  the 
business.  Advertising  background  helpful. 
Box  1350,  Editor  &  Publisher. 


MANAGEMENT  NEEDED  for  Zone  3  bi¬ 
weekly.  Excellent  advertising  market  and 
potential  unlimited.  Ideal  for  husband  and 
wife  team.  Still  trying  to  get  established 
and  right  person  must  be  able  to  perform 
in  more  than  one  specialized  area.  Equity 
available  to  right  individual  after  reason¬ 
able  time  limit.  Box  1415,  Editor  &  Pub¬ 
lisher. 


SALES/MARKETING 

DIRECTOR 

Responsible  for  sales  and  administra¬ 
tion,  reporting  to  president.  News¬ 
paper  experience  and  advanced  de¬ 
gree  desirable.  Apply  Allan  P. 
Johnson.  Caller-Times,  P.O.  Box  9136, 
Corpus  Christi,  Texas  78408. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


CIRCULATION  MANAGER  with  daily  in 
Zone  7.  good  opportunity  for  right  person 
with  an  active  interest  In  his  department. 
Good  starting  salary  and  fringe  benefits. 
Send  resume,  references  and  working  ex¬ 
perience.  Contact  L.  V.  Sciortino,  Editor. 
P.  0.  Box  160.  Fort  Scott.  Kans.  66701. 


DIVISION  MANAGER  needed  to  work  for 
large  award-winning  Midwestern  daily.  Will 
be  responsible  for  motivating  and  instruct¬ 
ing  experienced  and  recently  hired  district 
managers  in  the  Inner  City.  Must  have  a 
good  knowledge  of  home  delivery 
technique  and  ability  to  supervise  staff  of 
8  to  10  adults.  Fx'-ellent  salarv  and  com¬ 
plete  fringe  benefit  package  Confidential 
resume  to  Box  1428.  Editor  S  Publisher. 


CLASSIFIED  ADVERTISING 


FRUSTRATED? 

So  are  we!  We  need  a  Classified  Manager. 
We  had  a  man  who  was  building  our  clas¬ 
sified  section  furiously,  but  a  newspaper 
group  thought  he  was  good  too!  Join  a 
team  that  recognizes  the  importance  of  a 
growing  classified  section  Send  resume 
and  earning  requirements  to  Reid  L.  Chris¬ 
tensen.  Daily  Gate  City.  1016  Main  St.. 
Keokuk.  Iowa  52632 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER  SALESMAN 
with  high  credentials  in  developing  all 
facets  of  display  and  classified  sales  de¬ 
partments.  9000  circulation  in  Upper 
Great  Lakes  area.  Salary  commensurate 
with  ex()erience.  Box  1316.  Editor  &  Pub¬ 
lisher. 


WE  NEED  an  advertising  salesman  for  our 
daily  newspaper  serving  soutlieastern  New 
Mexico.  Fine  opportunity  for  quick  learner 
of  limited  experience.  Vvrite  Ned  Cantwell. 
Current  Argus.  Box  1629.  Carlsbad.  N  M. 
88220 

IF  YOU  ARE  SEEKING 
TO  BREAK  INTO 
THE  WORLD  OF  ADVERTISING 
The  Company  ot  the  Cross,  an  Episcopal 
religious  order  which  publishes  a  general 
news  magazine  in  western  Canada,  is  re¬ 
cruiting  new  members,  men  and  women  to 
train  as  advertising  salesmen,  artists  and 
researchers.  Company  members  receive  as 
income  $1  a  day  plus  all  living  essentials. 
For  a  person  of  decisive  religious  convic¬ 
tion  who  wants  to  put  his  or  her  talents  to 
the  service  of  God.  this  is  an  unusual  op¬ 
portunity  to  learn,  on  a  new  medium  in  the 
local  display  advertising  field.  Write  the 
Minister.  Company  of  the  Cross.  11224 
142  Street.  Edmonton.  Canada.  T6M-IT9. 
(403)  452-8442. 


RETAIL  AD  SALESMAN  tor  small  Florida 
daily.  Competitive  market,  good  opportun¬ 
ity  for  advancement.  Box  1408.  Editor  & 
Publisher. 


CAREER  OPPORTUNITY 
ADVERTISING  SALES 
The  Owego  Pennysaver  Press  offers  a  gold¬ 
en  opportunity  for  someone  who  is  career 
minded,  has  a  definite  desire  to  learn  the 
advertising  sales  business  —and  meets  the 
following  criteria:  'Successful  applicant 
must  be  imaginative,  intelligent,  aggres¬ 
sive.  take-charge  and  positive  thinking. 

'  Proven  record  of  sales  success.  '  Ability  to 
successfully  qualify  and  open  new  ac¬ 
counts.  'Definite  command  of  telephone 
selling.  'Late  model  automobile.  Before 
you  make  your  first  sales  call,  we  will 
teach  you  the  concept  of  effective  lay¬ 
out  and  design,  salesmanship  and  the 
psychology  of  selling  the  Pennysaver. 
REMUNERATION— Tangible:  Excellent 
Salary— open;  bonuses  travel  and  enter¬ 
tainment  expenses  and  major  medical.  In¬ 
tangible:  Work  in  an  atmosphere  where  the 
entire  staff  works  as  a  team  and  your  ef¬ 
forts  and  accomplishments  are  recognized 
by  everyone.  You  will  wake  up  every  morn¬ 
ing  wanting  to  go  to  work.  The  working 
facilities  are  brand  new  and  all  the  tools, 
schooling  and  training  necessary  for  your 
advancement  are  readily  available  at  no 
cost  to  you — only  your  time.  PHONE  FOR 
APPOINTMENT  (607)  687-2434.  Or  send 
your  resume  to:  OWEGO  PENNYSAVER 
PRESS.  INC.  181-183  Front  St..  Owego. 
N.Y.  13827  Attention  Thomas  L.  Griffis. 
President. 


AD  SALESPERSON— Seek  an  experienced 
self-starter  for  immediate  opening  on 
36.000  daily  located  in  coastal  North 
Carolina.  Salary  and  monthly  bonus  plus 
major  company  benefits.  Submit  resume 
together  with  background  experience  and 
salary  requirements  to  Box  1424.  Editor 
&  Publisher.  Up  your  lifestyle  and  grow 
with  us! _ 


OUR  MAJOR  SUBURBAN  newspaper 
group  is  starting  a  new  weekly  newspaper 
in  the  Chicago  suburbs.  We  are  looking  for 
bright,  aggressive,  recent  college 
graduates  for  the  advertising  and  editorial 
departments.  This  is  your  chance  to  learn 
the  newspaper  business  from  the  ground 
up.  Excellent  salary  and  full  benefits.  Send 
resume  to  Box  1398.  Editor  &  Publisher 


EDITORIAL 


EDITOR  for  fast  growing  bi  weekly  in 
southwest  Louisiana.  Position  open  im¬ 
mediately  tor  self-starter  with  ambition. 
Send  resume  with  required  starting  salary 
to  Box  1320.  Editor  &  Publisher. 

EDITOR  —  7-year-old  weekly  "alternative  " 
newspaper  (upstate  New  York).  Editing 
and  reporting  experience  required.  Must 
be  able  to  develop  and  implement  editorial 
direction.  7  jjeople  on  editorial  staff.  Long 
hours,  sometimes  difficult  working  condi¬ 
tions.  but  a  unique,  exciting  challenge  for 
the  right  person.  Average  age  of  present 
23-person  staff.  27.  Send  resume,  clip¬ 
pings  to:  Ken  Simon.  Syracuse  New  Times. 
Dept.  EP.  Box  95.  University  Sta..  Syra¬ 
cuse.  N.Y.  13210. 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  1248. 
Editor  &  Publisher. 


COPY  EDITOR  for  top  metropolitan  morn¬ 
ing  newspaper  in  the  Midwest.  Prefer  per¬ 
son  with  several  years  experience,  includ¬ 
ing  makeup  experience.  &nd  resume  and 
background  information  to  Box  1383. 
Editor  &  Publisher. 


MAJOR  MIDWEST  newspaper  group  seeks 
business-oriented  Editor  with  a  recent  col¬ 
lege  degree.  Position  requires  knowledge 
of  sales  as  well  as  production  asjaects  of 
newspaper.  Income  to  $25K.  All  replies 
held  in  confidence.  Our  employees  are 
aware  of  this  ad.  Send  resume  to  Box 
1360.  Editor  &  Publisher. 

EXPERIENCED  REPORTER,  for  Virginia 
afternoon  daily,  with  at  least  4  years  ex¬ 
perience.  Should  be  able  to  cover  every¬ 
thing  including  spot  news,  features  and 
politics.  Only  applicants  from  Zone  3  or  4 
will  be  considered.  Box  1365.  Editor  & 
Publisher. 


SPORTS  EDITOR 

Deep  South  daily.  IS.CXX).  seeks  sports 
editor.  3  SEC  colleges,  local  high  schools, 
field  and  stream  all  important  to  us.  Top 
experience  a  must.  Only  applicants  from 
Zones  3.  4  and  6  will  be  considered.  Box 
1356.  Editor  &  Publisher. 


EDITOR  who  can  do  it  all.  for  highly  pro¬ 
fessional  Zone  2  weekly.  Experience  re¬ 
quired.  Box  1369.  Editor  &  Publisher. 


19.000  PM  ZONE  9  DAILY  seeks  city  editor 
with  some  supervisory,  reporting  and  edit¬ 
ing  exjaerience.  This  is  a  snirtsleeve,  detail 
position.  Applicant  must  be  able  to  com¬ 
municate  and  direct  reporting  staff.  Will 
have  help  of  parttime  assistant.  Send  re¬ 
sume  in  confidence  to  John  Buchner.  Al¬ 
bany  Democrat-Herald.  Box  130.  Albany. 
Oreg.  97321. 


REPORTERS  for  small  Zone  3  daily.  Re¬ 
quirements:  2  years  minimum  daily  experi¬ 
ence.  aggressive,  knowledgable  in  local 
government  and  politics.  Send  resume  and 
clips  to  Box  1376.  Editor  &  Publisher. 


REPORTER 

Our  Living  Today  department  has  an 
immediate  ojaening  for  a  good  writer 
with  a  general  news  background.  Op¬ 
portunity  for  advancement  with  pro¬ 
gressive  Zone  2  daily  and  Sunday.  We 
want  a  "hit",  not  just  a  "Ms." 


WELL  ORGANIZED  sports  editor  for  small 
afternoon  daily.  5-day  week.  University 
town.  Lots  of  recreation,  mountains.  Send 
clips,  full  resume  Managing  Editor.  Boze¬ 
man  (Mont.)  Daily  Chronicle  59715. 


SHARP  COPY  EDITOR  needed  by  medium 
sized  morning  daily  in  Zone  7.  Prize- 
winning  paper  deep  into  VDT  conversion 
is  going  to  universal  desk  and  offers  above 
average  pay  and  fringes  to  talented  copy 
editor  with  management  potential.  Experi¬ 
ence  desired  but  not  necessary.  Send 
resume  to  Box  1382.  Editor  &  Publisher. 

EDITORIAL  PAGE 
EDITOR 

Are  you  conservative  in  fiscal  matters,  but 
liberal  on  most  social  issues?  If  you  have 
the  flair  for  words,  ability  to  comprehend 
complex  issues  and  work  well  with  people, 
we  may  want  you  to  edit  and  produce  the 
editorial  page  of  a  prizewinning  35.000 
circulation  newspaper  in  the  Midwest. 
Modern  newspaper  plant  and  latest 
technological  advances;  top  quality  news 
staff;  excellent  salary  and  fringe  benefits. 
Write  The  Daily  Journal.  Kankakee.  III. 
60901. 


THE  NATION'S  TOP  newsletter  dealing 
with  utility  rates  and  energy  financing  is 
seeking  a  Washington.  D.C.  based  editor 
who  can  take  charge  of  the  publication. 
Please  send  resume  to  Box  1420.  Editor  & 
Publisher. 


COPY  EDITOR  for  45.(X)0  PM  and  Sunday 
in  Zone  4.  You'll  need  a  year  or  2  of  experi¬ 
ence  to  handle  this  opportunity  on  a  good- 
looking.  well-edited  paper.  Your  duties  will 
include  editing,  layout  and.  soon,  work  in 
the  slot.  Send  resume,  a  couple  of  layout 
clips  and  salary  history  to  Box  1393.  Editor 
&  Publisher. 


AREA  5  EDITOR 

Do  you  have  the  confidence  to  believe  that 
you  can  chart  the  course  in  community 
news  coverage  and  editorial  column  lead¬ 
ership  that  will  earn  a  new  weekly  the  re¬ 
spect  of  Its  readers  and  your  peers?  If  your 
talent  supports  this  confidence.  I  would 
like  to  talk  to  you.  Write  Box  1429.  Editor  & 
Publisher. 


S(X)IETY  EDITOR  for  28.000  morning  daily 
to  write  column  on  women's  activities, 
supervise  page  layout,  editing.  Prefer  ex¬ 
perience  on  weekly,  smaller  daily.  Must  be 
good  typist  for  OCR  opreration.  Salary  $140 
week.  Box  1404,  Editor  &  Publisher. 


COMMUNITY  FOCUS  section  editor.  Ex¬ 
perienced  writer  editor  with  a  good  feature 
touch  to  brighten  and  localize  a  section 
which  focuses  on  broad  range  of  commun¬ 
ity  activities  and  people.  Also  includes 
standard  "women's  page  "  fare,  but  in  a 
secondary  role.  A  personal,  local  column 
would  be  an  asset.  Begin  end  of  '75. 
Gerald  H.  Sharpnack.  Managing  Editor, 
Coloradoan.  Box  1577,  Fort  Collins.  Colo. 
80522,  (303)  493-6397. 

EDITOR 

Bilingual  editor,  Spanish  English,  to  pub¬ 
lish  a  small  weekly  newspajser.  Work  in¬ 
volves  all  aspects  of  journalism  in  getting 
paper  to  print.  Salary  range  $10,000  to 
$12,000.  For  information  or  application 
contact  Lacasade  Puerto  Rico  Inc.,  244 
Albany  Ave.,  Hartford,  Conn.  06120.  Ph; 
(203)  522-7296. 


REPORTER  for  small  daily  in  Florida.  Must 
know  camera,  have  flair  for  local  news  and 
features.  Box  1405,  Editor  &  Publisher. 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments.  markets,  news.  3  issues  $2 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


PRESSROOM 


PRESSMAN,  Goss  Community,  experi¬ 
enced  through  4-color.  Excellent  employ¬ 
ment  opportunity  for  the  right  person. 
Bob  Parks.  Fricke-Parks  Press,  37428 
Cerrtralmont  PL,  Fremont.  Calit.  94536, 


JOURNEYMEN  PRESSMEN— Experienced 
Metro  offset  pressmen  for  morning,  eve¬ 
ning  and  Sunday  daily.  Permanent  situa¬ 
tions,  no  floaters  need  apply.  Give  experi¬ 
ence  in  first  letter.  Union  scale.  Personnel 
Department,  Las  Vegas  Review-Journal, 
P.O.  Box  70.  Las  Vegas,  Nev  89121. 

PUBLIC  RELATIONS 


LAWYERS'  ASSCXIIATION  seeks  versatile 
public  relations  person  to  prepare  and 
issue  news  releases,  announcements, 
brochures,  other  printed  matter.  Effi¬ 
ciency  in  typing,  knowledge  of  media,  ex¬ 
perience  in  proofreading,  editing,  layout, 
type  and  follow-through  with  printer  es¬ 
sential.  Send  resume  and  salary  require¬ 
ments  to  Executive  Director.  14  Vesey  St., 
New  York,  N.Y.  10007. 


Positions 
Wonted  . . . 


ADMINISTRATIVE 


GENERAL  MANAGER  or  Ad  Director.  Qual¬ 
ity  background  with  comjjetitive  experi¬ 
ence  in  major  and  minor  markets.  Strong 
in  administration,  sales,  marketing,  P.R. 
and  personal  image.  Experienced  team 
man  and  profit  producer  with  over  20  good 
working  years  ahead  seeking  executive 
post  with  good  firm.  Box  1245,  Editor  & 
Publisher. 


GENERAL  MANAGER  OR  PUBLISHER— 
Young  (37)  with  excellent  background  in 
competitive  markets.  Former  ad  director, 
good  administrator,  profit  producer.  Look¬ 
ing  for  challenge.  Box  1359.  Editor  &  Pub¬ 
lisher. 


s.hirtsleeve  community  oriented 

aggressive  editor  with  competitive  daily 
development  record  seeks  key  manage¬ 
ment  challenge  on  daily  or  weekly  group. 
Production,  hot,  cold,  new  technology, 
knowhow.  Family,  degree  15  years  solid 
progress.  Box  1401,  Editor  &  Publisher. 

communications  expert  seeking  col¬ 
lege  information  post  or  weekly  editorship. 
Upper  Midwest  preferred.  J-Grad  experi¬ 
enced  in  all  facets  of  media.  Call  (301) 
676-4447. 


CIRCULATION 


CIRCULATION  MANAGER.  6500  daily.  25 
years  experience,  seeks  move.  Box  1348, 
Editor  &  Publisher. 


MR.  PUBLISHER— Tired  of  excuses? 
Rather  have  results?  18  years  as 
Manager'Director  on  weeklies  and  dailies. 
Looking  for  a  Challenge!  Box  1373,  Editor 
&  Publisher. 


HARD  HITTING.  SELF-STARTING  As¬ 
sociate  Editor  for  widely  respected  Con¬ 
necticut  weekly.  Cover  mainly  town  gov¬ 
ernment.  education  Camera  knowledge 
helpful.  Job  will  be  as  rewarding  as  you 
make  it.  Send  resume,  clips  to  Box  1399, 
Editor  &  Publisher. 


AREA  5  WEEKLY  EDITOR.  Unusual  oppor¬ 
tunity  for  capable  self-starter.  Modern 
plant.  Good  starting  salary  with  profit  shar¬ 
ing  plan.  Box  1426.  Editor  &  Publisher. 


COPY  EDITOR  with  layout  experience  for 
Zone  5  morning  daily.  Include  starting  sal¬ 
ary  requirements  with  resume.  Box  1430, 
Editor  &  Publisher. 

EXPERIENCED  REPORTER  to  handle  vari¬ 
ety  of  duties  writing,  editing  for  Ken¬ 
tucky's  fastest  growing  weekly.  Seek 
experience  but  will  consider  all.  The 
Sentinel.  Box  378.  Greenup.  Ky.  41144. 


DISPLAY  ADVERTISING 


AD  MAN  with  major  account  responsibility 
seeking  retail  management  opportunity. 
College  grad,  25  years  old,  with  3  years  of 
successful  selling  experience  with  major 
metropolitan  daily.  Well-rounded  with 
knowledge  of  budgeting,  co-op,  account 
servicing.  Sunday  magazine  sales  and 
offset  production.  Have  worked  hard  and 
been  promoted  rapidly  at  present  paper 
but  have  run  out  of  immediate  growing 
room.  Seek  an  opportunity  where  I  can  di¬ 
rect  sales  efforts  in  a  positive  and  creative 
way.  Box  1316,  Editor  &  Publisher. 


AD  MANAGER-SALESMAN  available  for 
Zone  1,  2  or  3.  Age  30.  Experience  in¬ 
cludes  3  years  department  store  copywri¬ 
ter.  2  years  space  sales.  2  years  account 
executive  4A  agency.  Box  1388,  Editor  & 
Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


AMBITIOUS  and  career-minded,  txcellent 
sales  record,  servicing,  layout,  copy  and 
promotion.  22  years  in  display  and  top 
management.  Area  9.  Box  1368.  Editor  & 
Publisher. 

DISPLAY-WORKING  Ad  Manager,  out¬ 
standing  organizer  and  motivator.  Un¬ 
equaled  m  sales  and  account  control. 
Guaranteed  solid,  long  term  lineage  in¬ 
creases.  B.  Scales,  (415)  447-7637. 


EDITORIAL 


SPORT  OF  KINGS.  Talented  J-Grad  with 
race  track  blood  seeks  position  of  horse 
racing  reporter  and  or  handicapjper.  News 
writing  experience.  Any  Zone.  Box  1296, 
Editor  &  Publisher. 

MULTI-AWARD  WINNING  editor  with  tri¬ 
weekly  last  5'  z  years  seeks  new  challenge 
in  daily  field.  41  with  20  years  ability,  in¬ 
tegrity,  stability.  Daily  experience  as 
sports,  city,  managing  editor.  Box  1286, 
Editor  &  Publisher. 


NEWSPAPERMAN,  42,  conversant  all 
editorial  functions,  competent  swing  man, 
experienced  reporter  all  beats,  very  good 
off-beat,  human  interest.  Located  Zone  9. 
Box  1080.  Editor  &  Publisher. 


DEPENDABLE  sports  writer.  27.  8  years 
experience,  seeks  sports  editorship  10- 
50,000  PM.  or  baseball  desk-makeup 
combination  on  PM.  Enjoy  community  in¬ 
volvement.  strong  on  organization,  tight 
yet  lively  human  interest  writing;  extensive 
editing,  layout  experience.  Box  1281. 
Editor  &  Publisher. 


REPORTER.  3  years  experience.  J-Degree. 
seeks  quality  paper.  Experience  includes 
politics,  features,  photography  and  copy 
editing.  Anxious  for  chance  to  advance  to 
business,  science  or  cultural  trends  writer. 
Zones  1.2. 3. 5.  Box  1291.  Editor  &  Pub¬ 
lisher. 

VERSATILE  YOUNG  REPORTER-2  years 
experience,  daily  and  weekly,  hard  news 
and  features.  Proficient  in  all  government 
coverage.  J-Grad.  27.  dependable.  Seek 
university  area.  Free  clips  available.  Bernie 
Hayden,  4425  Faroe  PL.  Rockville.  Md. 

INSPIRED,  experienced  journalist.  24. 
dreams  of  small  daily  that  needs  me.  Will 
relocate.  A.  Levinson.  Rt.  1.  Marshall. 
Wise.  53559. 


NEWS  EDITOR— Experienced  editor,  35, 
seeks  job  in  mainstream  as  news  editor.  13 
years  in  responsible  positions  with  prize¬ 
winning  weeklies  and  prestige  300.000- 
circulation  paper  in  competitive  suburban 
Chicago  market.  Clan  show  full  ac¬ 
complishments  in  person.  Box  1378. 
Editor  &  Publisher. 


SCIENCE  MEDICAL  WRITER 
Best  possible  qualifications  to  put  these 
popular  topics  into  readable  perspective. 
Clips  and  resume  to  prove  it.  Box  1377, 
Editor  &  Publisher. 


EDITOR  REPORTER — Any  Zone,  any  sal¬ 
ary  considered.  J-grad.  b  years  broad  ex¬ 
perience.  30.000  daily.  Photo  ability.  Box 
1367,  Editor  &  Publisher. 


REPORTER,  23,  seeks  work  with  daily  or 
weekly.  Reporting,  photography,  layout, 
production  and  editorial  experience.  Pro¬ 
fessional.  Roger  Friedman,  Box  4985,  Al¬ 
buquerque.  N.M.  87106. 


WIRE  EDITOR.  47,  on  metropolitan  Zone  3 
daily  would  like  to  switch  to  editorial  or 
column  writing.  Box  1353,  Editor  &  Pub¬ 
lisher. 


PAID  MY  DUES.  2  years  reporting,  editing, 
layout,  photography  for  small  daily.  Seek 
beginning  spot  on  larger  daily  or  editorship 
of  small  one.  Box  1384.  Editor  &  Publisher. 


REPORTER.  26.  2  years  with  40M  regional 
daily  covering  all  tjeats  in  city  of  iJOOO. 
seeks  position  in  or  near  an  urban  location. 
Zone  1.  2.  Box  1351.  Editor  &  Publisher. 

FINANCIAL  EDITOR— Strong  background 
with  major  daily.  Sharp  writer,  editor.  Good 
at  interpreting  business,  economy  in 
everyday  language.  Box  1381,  Editor  & 
Publisher. 


EDITORIAL 


TALENTED  young  sports  writer  columnist 
with  a  bright-eyed  approach  needs  new 
start.  Pro.  college  experience  with  a 
37.000  •  Midwestern  PM.  Someone  who 
knows  difference  between  1st  base  and 
Title  IX.  Damn  good.  BSJ  from  Medill. 
Portfolio.  Box  1371,  Editor  &  Publisher. 


REPORTER  COPY  EDITOR.  22.  for  any 
newspaper  or  magazine  in  U.S.  Former 
editor  of  large  college  daily,  know  general, 
courts,  arts,  sports,  feature,  investigative. 
Honors  J-grad.  will  relocate  for  beginner's 
position.  Box  1372.  Editor  &  Publisher. 


CONNECTICUT  CAPITOL:  Experienced 
daily  reporter  (4  years)  will  represent  your 
news  organization  in  Hartford  on  freelance 
basis.  Covered  1973.  1975  sessions  and  all 
state  agencies.  Top  newspaper  references. 
Box  1352.  Editor  &  Publisher. 


REPORTER,  in  earnest  for  position  with 
daily,  any  Zone.  Recent  J-graduate  with 
honors.  V  z  years  experience  (hard  news, 
features:  some  copy  editing)  with  large 
Zone  5  daily  Resume,  excellent  refer¬ 
ences  and  clips  on  request.  Box  1357. 
Editor  &  Publisher. 


WRITING  OR  EDITING  position.  Bachelor  s 
(Degrees  in  Journalism,  Political  Science. 
Some  political  reporting  experience:  1  year 
copy  desk  experience  includes  layout  and 
makeup.  Any  Zone.  Box  1387.  Editor  & 
Publisher. 


EXPERIENCED  REPORTER.  26,  MS.  seeks 
writing  position,  rural  bureau  or  paper. 
Salary  open.  Box  1427.  Editor  &  Publisher. 


HERE  IS  THE  REPORTER  you  need:  in¬ 
quisitive.  responsible,  resourceful.  Some 
experience,  MA  pending.  Have  family, 
want  to  settle.  Anywhere.  Box  14(32.  Editor 
&  Publisher. 


SPORTS  EDITOR.  25.  seeks  similar  posi¬ 
tion  on  10-20.000  circulation  paper.  Sea¬ 
soned  professional,  experienced  at  direct¬ 
ing  small  daily  staff.  Columnist,  feature 
writer,  reporter,  editor  seeks  step  up  to 
organization  that  encourages  aggressive¬ 
ness.  perfection,  dedication.  Will  relocate 
any  Zone.  Box  1423,  Editor  &  Publisher. 


HUSBAND.  WIFE  JOURNALISTS  seek  pos¬ 
itions  on  metro  daily  any  Zone.  He— 5 
years  reporting  editing  experience  on 
70M  ■  Zone  1  daily.  She — 7  years 
reporting  editing  on  dailies  Zones  3,  1.  Box 
1395.  Editor  &  Publisher. 


SUPER  TALENTED,  versatile  editor.  31, 
with  8  years  experience,  seeks  slot  on 
weekly,  daily  or  specialty  magazine  in 
Zones  1.2.8.  If  you  desire  an  award¬ 
winning  publication,  I  want  to  help  you  get 
there.  Experience?  Editor,  well-known 
sports  magazine;  reporter,  network  TV: 
and  daily,  weekly  newspaper  sports.  Excel¬ 
lent  profile  features,  sports  and  polished 
photographer  (own  equipment).  Box  1334. 
Editor  &  Publisher. 


EDITOR  WRITER 

18  years  experience.  Age  39.  Recession 
axed  last  publisher.  Now  in  East,  but  will 
relocate.  Box  1419.  Editor  &  Publisher. 


WOMAN:  Former  editor  community  week¬ 
ly.  Offers  talent,  integrity,  experience  for 
growth  opportunity  in  Florida.  Box  1410, 
Editor  &  Publisher. 


CITY  EDITOR.  Ambitious,  energetic  news¬ 
man  seeks  challenging  opportunity.  9 
years  mostly-metro  experience  as  city 
editor,  copy-layout  editor,  rewriter  and  re¬ 
porter.  Would  consider  position  with  large, 
medium  or  small  daily.  Box  1421,  Editor  & 
Publisher. 


WOMAN'S  EDITOR  available  immediately. 
Hard-working  and  very  conscientious.  Ex¬ 
perience  all  kinds  of  newspapers  from 
smallest  weekly  to  Top  Ten  daily.  Box 
1403.  Editor  &  Publisher. 


YOUNG  WRITER,  graduate  of  U.  of  Iowa 
Writer's  Workshop,  seeks  writing  or  editing 
position.  Technical  writing  experience. 
Salary  open.  Box  1417,  Editor  &  Publisher. 


ATTENTION  FLORIDA  EDITORS:  Versatile 
newswoman  wants  to  work  in  sunny  clime. 
What  do  you  have?  Box  1407.  Editor  & 
Publisher. 
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EDITOR— J-Grad.  24,  looking  for  the  right 
desk.  Strong  in  layouts  and  able  to  get  the 
best  out  of  others.  Proven  experience  as 
reporter  and  deskman  on  community 
newspapers.  Prefer  small  or  medium  daily. 
Zone  3.4  or  6.  but  will  consider  any.  Box 
1418,  Editor  &  Publisher. 


EDITOR  REPORTER  -  12  years  reporter 
writer  covering  New  York  City  and  North 
Jersey.  5  years  an  editor.  Incisive  writing, 
skillful  heads,  captions,  editing,  makeup. 
Specialties:  investigative  news,  politics, 
features.  Strong  on  ideas,  issues.  In¬ 
terested  work  New  York  City,  North  Jersey 
or  vicinity.  Box  1324.  Editor  and  Publisher. 


FREELANCE 


EXPERIENCED  PHOTOJOURNALIST 
seeks  trade,  other  assignments  in  Chicago, 
western  Michigan,  northern  Indiana  areas. 
Box  1412,  Editor  &  Publisher. 


HOUSTON  WRITER  seeks  stringer,  free¬ 
lance  work -articles,  interviews,  meetings. 
Trade  book,  wire  service,  newspaper  ex¬ 
perience.  Jim  Kemp.  2210  Brun  <(3.  Hous¬ 
ton.  Texas  77019.  (713)  528-3593. 

NEW  YORK-BASED  writer,  diversified 
journalistic  experience.  Will  write 
features  news  personality  profiles,  on  as¬ 
signment  or  dig  up  own  material.  Try  me. 
Box  1433.  Editor  &  Publisher. 


PALATABLE.  SERIOUS  ARTS  COVER¬ 
AGE— Specialist  in  symphonic  music, 
opera,  ballet  and  theater  wishes  to  relocate 
to  a  cultural  metropolitan  area  providing 
new  challenge.  Offering  original,  human¬ 
istic  and  credible  commentary  with  3  years 
experience  and  firm  grounding  in  hard 
news.  Box  1394.  Editor  &  Publisher. 


NEWS  EXECUTIVE  seeks  challenge  in 
progressive  newspaper  or  teaching.  Strong 
on  writing  and  editing,  local  news  and  new 
technology.  Box  1396.  Editor  &  Publisher. 


PHOTOJOURNALISM 


MOTOR  DRIVE— Ready  and  able  to  add 
zest  to  sports  photos.  I've  done  it  all  from 
desk  to  general  assignment  photography 
and  am  ready  to  specialize.  Prefer  a  PMS 
paper  but  will  consider  all.  Box  1406. 
Editor  &  Publisher. 


RIT  GRADUATE.  PJ  Major;  Public 
Relations  Marketing  experience:  Zone  1, 
2,  7.  8.  9.  Resume  Portfolio:  Available 
now:  Box  1344.  Editor  &  Publislier. 


AUTHOR  THINKER 
—temporary  or  part  time— 
—magazine  quality  for  tight  budgets— 
Seminal.  2-book  author,  much  reviewed 
and  televised,  N.Y.  Times  Magazine,  Yale 
and  U.  of  Chicago  (MA).  seeks  quality  as¬ 
signments.  He  ferrets  out  "detective"  type 
facts  on  individuals  and  groups,  or  "re¬ 
search"  type  about  policy  and  principles. 
But  he  does  not  dwell  in  a  tower.  Reviewers 
say  he  "explains  "  complicated  things 
lucidly  and  vividly.  (914)  947-3141.  or  Box 
1411.  Editor  &  Publisher. 


NEWS  PHOTOGRAPHER,  28.  3rd  year  on 
33.000  circulation  Midwest  daily.  6 
months  previous  experience  as  small 
weekly  editor,  seeks  challenging  return  to 
writing  and  editing  in  Public  Information  or 
PR.  Magna  BS  in  Journalism.  Extensive 
photo  experience  in  news,  features,  sports 
(including  NFL)  and  color.  Excellent 
graphics  ability.  Box  1358.  Editor  &  Pub- 
Rsher. 


PRODUCTION 


EXPERIENCED  WASHINGTON  REPORT¬ 
ER.  Has  covered  Wnite  House,  Congress 
and  national  politics  tor  major  daily  and 
has  written  articles  for  leading  magazines. 
Wants  to  be  his  own  boss  as  Washington 
cor"-espondent  for  serious,  energetic  daily. 
Resume  and  references  on  request.  Box 
1413,  Editor  &  Publisher. 


HEY  SPORTS  FANS!  Your  busy  season  is 
here.  Still  using  your  old  lineup?  Maybe 
what  you  need  to  make  your  team  into  a 
champion  is  a  versatile  pro.  one  with  5 
years  experience  at  all  levels  of  coverage. 
To  be  the  best,  hire  the  best.  Box  1409. 
Editor  &  Publisher. 


COPY  EDITOR.  43.  family  man,  with  heavy 
editing  and  makeup  background,  including 
universal  desk.  Available  immediately. 
Prefer  Zones  1.2.  Box  1397.  Editor  &  Pub¬ 
lisher. 


NYU  HONORS  Journalism  graduate  with  6 
months  experience  as  AP  reporter-intern 
seeks  position  with  daily.  Hardworking, 
dedicated,  reliable,  will  consider  any  start, 
any  Zone.  Resume,  samples.  Box  1243, 
Editor  &  Publisher. 


PRODUCTION  MANAGER-20  years  ex¬ 
perience  in  union  and  non-union,  OCR. 
VDT.  phototypesetting,  camera,  offset 
printing,  conversion  to  offset.  Have  or¬ 
ganizational  skills,  management  experi¬ 
ence  and  ability  to  motivate.  Box  1422, 
Editor  &  Publisher. _ 

NEED  NEW  CHALLENGE.  18  years  pro¬ 
duction,  13  years  management.  Conver¬ 
sions,  electronic  editing.  OCR.  photo¬ 
comp.  plastic  plates  and  press  problems. 
Box  1341.  Editor  &  Publisher. 


PRODUCTION  MANAGER— Composing 
room  superintendent.  Hot  metal  or  cold 
type.  Know  all  phases  of  operation,  com¬ 
puters  and  conversion,  Union  law.  13years 
production  management.  Available  im¬ 
mediately.  References  and  resume  on  re¬ 
quest.  Box  1386.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PR  EDITOR  available  assignments  metro. 
Ideas  editor-writer-reporter  (early  retire¬ 
ment).  Metro  New  York.  Long  Island  publi¬ 
cation  PR  advertising.  Box  1431.  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  b,  Robert  u.  Brown  Westchester  dailies 
■ -  switch  to  Sat.  a.m. 


Justified  lines  unjustified 

The  }juy  who  invented  the  space  Itand 
for  the  hot  metal  type-castinjr  machine 
(maybe  it  was  Mernenthaler)  and  the 
nuy  who  developed  the  hyphenation 
program  for  computerized  tyjre  setting; 
may  have  wasted  a  lot  of  time. 

.Ai  study  Ity  three  Davidson  (X.C.) 
colle>re  students  which  they  say  is  “not 
conclusive"  indicates  the  ra>r>jed 
unjustified  line  of  type  may  he  easier  to 
read  than  those  clean  symmetrical 
blocks  composing  machines  have  been 
turning  out  for  us. 

Unjustified  type  is  faster  to  read  in 
wider  column  widths  such  as  the 
six-column  pajre  provides.  esj)ecially. 

.\n  .AUMF".  .Newsletter  reports  on  the 
study  conducted  by  two  junior 
I)sycholony  majors,  Peter  Hotchkiss  of 
Washington,  D.C.,  and  William  .A. 

Beasley  of  .Marietta,  (Ja.,  and  freshman 
U.  Rees  .Jenkins  of  I.umberton,  N.C. 

They  were  assisted  by  Robert  De 
Piante,  >rraphics  director  of  the 
Charlotte  ()hserrer\  Dr.  .John  Kelton, 
chairman  of  the  Davidson  psycholofry 
department;  and  Eail  l.awrimore, 
directoi'  of  news  and  photo^rraphy  for  the 
college. 

“.Although  a  statistical  analysis  of 
theii-  data  did  not  find  a  highly 
siprnificant  difference  in  readinf>:  times 
between  the  tyi)e  samples  used  in  the 
test,  it  did  indicate  that  the  i)opular 
notion  that  justified  lines  are  easier  to 
read  may  require  re-examination,"  the 
.A1*M?]  report  said. 

Two  newspaper  articles  were  used  in 
the  test.  One  was  fairly  complex  dealing 
with  Henry  Kissin>rer’s  peace 
ne>rotiations  in  the  Middle  ICast.  The 
other  was  about  the  benefits  to  the  heart 
of  refTular  hard  work.  Each  article  was 
set  four  times:  on  10  an<l  14-pica 
measures,  justified  and  unjustified. 

Type  was  Itoyal  !l-point  on  10-point  and 
was  set  by  the  Jackson  (Tenn.J.Sa/j 
throufrh  the  cooperation  of  Iteid  .Ashe, 
executive  editor. 

Each  story  was  ai)proximately  IOV2 
itiches  lonn  on  14  picas  and  i:j'/2  inches 
on  10  picas. 

The  I'eport  did  not  point  out  that  the 
illusti’ation  of  the  Kissinjrer  story 
justifieil  and  unjustified  on  14  i)icas  used 
with  the  .AI’ME  article  was  exactly  2‘i 
lines  in  l)oth  cases  indicating  that  a 
difference  of  woixi  count  per  column  may 
not  be  a  factor. 

One  hundred  and  twenty-einht 
Davidson  students  participated  in  the 
test  each  reading  two  versions,  one  of 
the  Kissin^rer  story  and  the  hard  work 
article,  and  timed  with  a  stop  watch. 
They  were  distributed  randomly  so  that 
no  se(]uence  <lominated. 

The  results: 

“The  avera>rt*  of  all  test  times  showed 
that  14-pica  unjustified  type  can  be  read 
quicker  than  either  the  14-pica  justifie<l 
version  or  the  justified  or  unjustified  in 
the  10-pica  width. 

“Study  avera^re  were; 


“10-pica  utijustified,  reading  time: 
7;j.:jo 

“10-pica  justified,  readinsr  time:  7:J.OO 

“14-pica  unjustified,  readinn  time: 
()(>..')8 

“14-|)ica  justified,  readinjr  time:  71.74.” 

If  furthei'  study  recommended  by  the 
Davidson  researchers  confirms  tliat 
14-pica  unjustified  type  is  easier  to  read 
than  either  justified  type  in  the  same 
measure  or  the  10-pica  vei  sion,  then  a 
lot  of  editors  will  wonder  why  they 
continue  with  the  nai'rower  measure. 

We  feel  also  that  additional  studies  of 
reading  times  should  be  accompanied  by 
comprehension  studies.  Does  easier  and 
faster  readinsr  help  or  hindei' 
comprehension? 


Ex-e(ditor  to  run 

Georfie  It.  Packard,  who  resifined 
eai  lier  this  year  as  executive  editor  of 
the  Philadelphia  HuUetia,  announced 
this  week  his  candidacy  for  the  seat  now 
held  by  Sen.  Hufjh  Scott,  Republican 
minority  leader.  I’ackard  told  newsmen 
that  during  the  Hl.'iOs  he  worked  for  the 
Central  I ntellifrence  .Ajrency  as  an 
“economic  analyst”  in  .Japan,  interview- 
in>r  persons  wlio  had  recently  traveled 
to  China.  I’ackai'd  also  said  lie  had 
neither  voted  for  nor  supported  former 
I’resident  Nixon. 

• 

Over  half  potential 
J-majors  fail 

Of  about  200  prospective  journalism 
majors  at  the  University  of  Wisconsin- 
Madison  who  recently  took  an  Enfrlish 
usane  exam  required  for  admittance  to 
the  journalism  school,  12.’)  failed  to  pass. 

Officials  said  about  OO'}!  of  the  stu¬ 
dents  who  took  the  test  failed  this  year, 
compared  with  'MWe  last  year  and  25%  in 
1971. 


Eight  Westchester  dailies  in  tlie 
Westchester- Itockland  Newspaper 
group  have  begun  delivering  Saturday 
a.m.  editions  instead  of  p.m. 

The  new  morning  editions,  delivered 
before  7::i0  a.m.,  feature  a  tabloid  sec¬ 
tion,  Sportseope,  as  part  of  the  regular 
standard  size  page  section,  which  has 
been  expanded  to  cover  more  local  and 
religion  news,  as  well  as  a  full  stock  table 
report. 

The  8  papers  affected  by  the  change 
are  the  White  Plains  Report er-Disjmtch, 
O  s  si  ninp  Citizen-R  e  y  is  ter,  T a  r  r // 1  o  iv  n 
Daily  Sen's,  Yonkers  Herald  Statesmen, 
Mt.  Vernon  Daily  Aryas,  Seie  Rochelle 
Standard  Star,  Port  Chester  Item,  and 
Mama  roneck  Times.  The  Rockland 
Jon  rnal-Seies  in  Nyack  was  not  changed 
at  this  time.  .All  of  the  papers  in  the 
group  continue  to  deliver  p.m.  editions 
Monday-Friday. 

The  Sportseope  tabloid  contains  more 
news  and  feature  stories  designed  for 
sport  participants,  Joseph  Ungaro, 
managing  editor  for  the  WRN  papers, 
said.  Classified  advertising  runs  in  the 
back  pages  of  the  tab. 

Ungaro  said  the  magazine  section 
adds  “a  new  dimension  to  sports  cover¬ 
age  and  represents  a  new  approach  to 
coping  with  the  sports  explosion.” 

The  first  tab  presented  a  schedule  of 
Westchester  sporting  events  and  a  guide 
to  where  to  play  tennis. 

• 

Chicago  Daily  News 

The  Chicayo  Daily  .Sews  is  gathering 
materials  for  a  centennial  issue  to  be 
published  January  J,  197(5. 

The  newspaper  has  asked  EoiTOK  & 
P1HI.ISHKR  to  check  with  its  readers  to 
see  if  they  have  copies  of  the  following 
editions  of  the  newspaper:  Vol.  I,  No.  2, 
probably  dated  December  24,  1875;  Vol. 
1,  No.  8,  probably  dated  January  3,  1876, 
and  Vol.  1,  No.  9,  probably  dated  January 
4,  1876. 

Richard  W.  Grelecki,  public  relations 
director,  F'ield  Enterprises,  Inc.,  has 
asked  that  readers  contact  him  at  the 
Chicago  Daily  News,  401  North  Wabash, 
Chicago,  Illinois,  60611,  if  they  have 
copies  of  these  early  issues. 


29  years  a  leader 
in  negotiating  sales 
of  media  properties 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D.C.: 

1730  K  Street,  N.W.  20006 
(202)  393-34S6 

CHICAGO; 

1429  Tribune  Tower,  6061 1 
(312)  337-2754 

DALLAS; 

6060  N.  Central  Expwy.,  75206. 
(214)  691-2345 

SAN  FRANCISCO; 

1 1 1  Sutter  Street,  94104 
(415)  392-5671 
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FHmi  Topeka^ 

aSperru 

Uniyac/ 
computer 

story. 


Glenn  Billis  doesn’t  know  it  as  he  flips 
The  Topeka  Capital-Journal  onto  a  customer’s 


porch,  but  he’s  in  the  middle  of  technological  revolution. 


It  started  with  the  SPERRY  UNIVAC™  9000-series  computers.  And  its 


name  is  NEWSCOMP. 


Leaping  ahead  in  production  techniques  is  nothing  new  for  the  news¬ 
paper  industry.  Lithographic  processes,  direct  printing  and  high-speed  phototype¬ 
setting  made  conventional  ways  of  setting  type  obsolete. 

But  they  also  created  a  problem;  how  to  produce  error-free  input  for 
typesetting  machines,  fast. 

SPERRY  UNIVAC’s  NEWSCOMP  System  is  not  the  first  computer- 
oriented  way  to  set  news  and  advertising  type.  But  so  far,  it  is  the  most  comprehensive, 
flexible,  easy  to  learn  and  easy  to  use.  And  The  Topeka  Capital-Journal  has  it. 

Type  is  set  from  computer  storage— input  by  an  operator  at  a  keyboard 
equipped  with  a  video  screen  for  accuracy  checks.  What  operators  key-in  is  then 
checked  by  a  proofreader  at  another  keyboard-videoscope  station— read  on  the 
screen  and  corrected  via  the  keyboard. 

Prom  then  on,  the  computer  takes  over,  feeding  both  hot-metal  and  photo¬ 
typesetting  equipment,  controlling  line  width,  formatting,  even  hyphenating. 

Eor  more  information  on  how  Sperry  Univac’s  excellent  equipment,  hard 
work  and  creative  worry  can  help  you  typeset  your  paper  better,  write  Edward  Gray, 
Sperry  Univac,  RG.  Box  500,  Blue  Bell,  Pa.  19422. 


SPER?V=^^UNIVAC 


SPERRY  UNIVAC  IS  A  DIVISION  OF  SPERRY  HAND  CORPORATION 


Sometimes,  it  takes  more 
than  a  routine  ^ 
>^-^examinatiorr^ 


It  would  take  a  book  to  tell 
Cincinnatians  about  their  sprawling,  churning 
General  Hospital.  So  The  Cincinnati  Post  wrote  one. 
Reporter  Polk.  Laffoon  made  General  his  only  beat  for 
four  months  and  wrote  a  book-length  explanation  of  how 
this  intricate  combination  of  medical  school,  clinic  and 
k  hospital  works.  He  did  it  by  writing  the  stories  of  a 
\  doctors  and  patients,  teachers  and  administrators,  m 
nurses  and  interns  into  a  no-doors-closed  series  m 
which  The  Post  is  running  for  a  solid  month. 

%  It  is  illustrated  by  Joyce  Palombo's  K 
%  sketches  done  on  the  spot.  It  was  a  K 
%  a  lot  of  work.  It's  demanding  a  n 
%  lot  of  space.  It  gets  the  job  S 
m  done.  That's  The  Post's  H 
A  goal  every  time.  B 


The  Cincinnati  Post 


Cincinnati's  Largest  Daily  Newspaper 


i 


